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Abstract:

Urban population is increasing day by day in the India. Today the urban people’s world is restricted in
the closed door flats, offices, clubs, television, video games, spicy fast food, computer, and internet and so on.
They can see nature only on television or screen of the computers. Moreover, some people living in the cities do
not have relatives in villages and them never visit or stay in villages. These peoples want enjoy rural life but there
is problem of such type of facilities. Hence, it is opportunity to the farmers for development of the agro-tourism
centers and serves them and creates additional income sources. Today the concept of traditional tourism has been
changed. Some new areas of the tourism have been emerged like agro-tourism. Promotion of tourism would bring
many direct and indirect benefits to the people. Agro-tourism is an innovative agricultural activity related to
tourism and agriculture both. South Solapur is one of the major tourist centers and there is large scope and great
potential to encourage farmers to establish small and viable business such as agro-tourism in rural area.

Solapur district have few agro-tourism centers and South Solapur is well known pilgrimage
villages such as Hattarsang Kudal and Bahndrkavthe. The Sangmeshwar Temple of Hattarsang Kudal and Pir-
Mahashidha Temple of Bhandarkvathe attract Hindu pilgrims. Both two villages are situated near about 45 km
from the Solapur City on Bhima River Basin. Agriculture is well developed in these villages, villagers plant some
medicinal plant, varies types of vegetable, fruits etc. doing traditional and advanced forming and some small old
temples which are best example of good architecture. If some facilities provide at both two villages they will
develop as agro-tourism center and generate some income for villagers. The present study is limited to potential,
problems and prospects of agro-tourism business in South Solapur Taluka. The study includes their benefits and
problems as well as it includes appropriate framework regarding to establish the agro-tourism centers in the South
Solapur Taluka.

Key words: Agro-tourism development, Problem and Prospects.
Introduction: help to farmers. Agro-Tourism is one of them. It is

Geography is fundamental to the study of
tourism, because tourism is geographical in nature.
Several countries have transformed their economies
by developing their tourism potential. Tourism has
great capacity to generate income sources. Agro-
tourism is the practice of attracting travelers or
visitors. Today the concept of traditional tourism
has been changed. Some new areas of the tourism
have been emerged like Agro-Tourism. Promotion
of tourism would bring many direct and indirect
benefits to the people. Agro-tourism is an innovative
agricultural activity related to tourism and
agriculture both.

Importance of the Study:

Agriculture is a most important occupation
in the India. But, today it has becomes unprofitable
due the irregular monsoon, prices fluctuations of
Agro-products and some internal weakness of the
agriculture sector. Hence, there is need to do some
innovative activities in the agriculture, which will

opportunity to the farmers for development of the
agro-tourism centers.

Objectives:

1. To examine the importance of agro-tourism
development.

2. To detect the problems of agro-tourism and
suggest recommendations for to  establishment of
agro-tourism.

Sources of the Database:

The present study was conducted on the
agro-tourism based on primary and secondary data.
The data have been also furnished from the related
articles, research papers, reports and 11" Plan
document of the government of India. Some data
have been furnished from the websites of the
government of India and Maharashtra as well as
Ministry of Agriculture. Some ideas have been also
taken from the Tourism Development Corporation
of Maharashtra.
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Who Can Start Agro-Tourism Centers?:

The individual farmer can start agro-
tourism who has minimum two hectares land, farm
house, and water resource and is interested to
entertain the tourists. Apart from the individual
farmer, agricultural co-operatives institute, Non-
government organizations, Agricultural Universities,
and Agricultural Colleges may start their centers.
Even Grampanchayats can start such centers in their
operational areas with the help of villagers and
farmers.

Requirement of Agro-Tourism Centers:

Researcher  has identified the  minimum

requirements for the agro-tourism centre. To

develop an agro-tourism on their farm, the farmer /
farmers must have basic infrastructure and facilities
in their farm as follows:

Infrastructure:

1. Accommodation facilities at same places or
alliance with nearest hotels.

2. Farmhouse, which has the rural look and feel
comfortable along with all minimum required
facilities.

3. Rich resources in agriculture namely, water and
plants at the place.

4. Cooking equipments for cooking food, if tourist
have interested.

5. Emergency medical care with first aid box.

6. The well or lake or swimming tank for fishing,
swimming

7. Bullock cart, cattle shade, telephone facilities
etc.

Facilities should be provided by Agro-Tourism

Centers:

1. Offer authentic rural Maharashtrian and
Solapurian food for breakfast and lunch.

2. —Farmers should offer to see and participate in
the agricultural activities.

3. Offer an opportunity to participate in the rural
games to the tourists.

4. Provide them information about the culture,
dress, arts, crafts, festivals, rural traditions and
also give possible demonstration of some arts.

5. Offer bullock cart for riding and horse riding,
buffalo ride in the water, fishing facility in
pounds or nearest lake.

6. Offer fruits, corns, groundnuts, sugarcane and
other agro-products as per availability.

7. Show local birds and animals and give authentic
information about them.

8. Must provide safety to tourists’ with the support
of alliance hospitals.

9. Arrange folk dance programme, Bhajan,
Kirtana, Lezim dance, Dhangari gaja,etc.

10. More available some agro-products for purchase
to the tourists.

Other Facilities:

1. Offer pollution free environment to the tourists.
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2. Try to create interest about the village culture
for the future tourism business.

3. Introduce the tourists with imminent persons of
your village.

4. — Employ well-trained staff or funny (comedy)
persons with good communication skill to
entertain

5. To have authentic information regarding ST bus
time tables to facilate the tourists.

Agro-Tourism Potential in South Solapur

Taluka:

This South Solapur Taluka is located in the
southeastern side of Solapur district and is bordered
by Osmanabad Districtto the northeast, North
Solapur and Mohol Taluka to the north, Akkalkot
Talukato  the  southeast, Karnataka's Vijaypur
district to the south, and Mangalvedhe Taluka to the
west. The taluka headquarters is located at Solapur,
which is also the district headquarters and its largest
city. Mandrup, Kumbhari, Valasang, Musti and
Boramani are the biggest villages in south Solapur.
Total area of South solapur taluka is 1,195.3 km?
The Bhima is the most significant river flowing
through South Solapur Taluka. The river Bhima
originates from the Bhimashankar plateau of
Ambegaon tahsil in Pune district. After leaving the
Solapur district, it enter into Karnataka state and
meets with the Krishna river. The left tributary of
Bhima is the Sina. Besides, a good number of lesser
streams in the Solapur district which from the
tributaries of the Bhima and Sina, are the local
feeders. The Bhima and the Sina flow, roughly
south easterly direction. River Sina is non perennial
in nature and flow only during the rainy season.
Other than nature and culture there is enough road
connectivity in the rural areas of south solapur
taluka. Solapur district abounds in numerous tourist
attractions ranging from ancient cave temples,
ancient forts and monuments, pilgrimage centre’s
and a rich tradition of festivals, art and culture.
About two such locations have been identified in
south solapur as rural agro-tourist destinations.
Thus, few places of solapur have a tourism
potential. Some following notable factors are helpful
to the agro-tourism in the region under study.

1. Tourist places already exist to support agro
tourism

2. Good communication and transport facilities

3. Green house cultivation of long stem cut
flowers, vegetables, fruits etc.

4. Solapur is already established as one of the vital
tourist destinations in the Maharashtra.

5. Solapur is the major producer of Jawar and
Sugarcane.

6. There are an increasing number of tourists
preferring non-urban tourist spots.

7. Some of the popular folk dances in rural
Solapur are Lavni, Dhangari Gaja, Povadas,
Kolidance and Dindi are the religious

2
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folkdances. Culture of Solapur is very glorious
with agreat variety. It gives a unique identity to
the rural Solapur.

Problems of the agro-tourism in South Solapur

Taluka:

The region under study has a greater potential of the

development of the agro-tourism centres due to the

good natural and climatic conditions. But there are

some problems in the process of agro-tourism

development. Major challenges and problems are as

follows;

1. Lack of perfect knowledge about the agro
tourism.

2. Weak communication skill and lack of
commercial approach of the small farmers.

3. Lack of capital to develop basic infrastructure
for the agro-tourism.

4. Ignorance of the farmers regarding the type of
activities.

5. Presence of unorganized sector in the agri-
tourism industry.

ii. Ensuring hygiene and basic requirements
considering urban visitors.

1. Lakhs of farmers have small size land holding.

Key Technlques for Success in Agro-Tourism:

Agro-tourism is a one of the business activities, so,

farmers must have commercial mind and some

marketing techniques for the success. For the better

success in the agro-tourism, one should follow the

following tips:

1. Give a wide publicity of tourism centre by
advertisement means.

2. Develop contacts with the schools, colleges,
NGOs, clubs, unions, organizations etc.

3. Train your staff or family members for
reception and hospitality.

4. Understand about the customer’s wants and
their expectations and serve accordingly.

5. Charge optimum rent and charges for the
facilities/services on the commercial base.

6. Develop your website and update time to time
for attract tourist

7. Take their feedback and comments about the
service to more development.

8. Develop a good relationship with the tourists for
future business and chain publicity.

9. Develop different agro-tour packages for
different types of tourists and their expectations.

10. Preserve a address book and comments of the
visited tourists for future tourism business.

11. Behave sincerely with the tourists and
participate with them.

12. Small farmers can develop their agro-tourism
centers on the basis of cooperative society.

Conclusion and Suggestion:

Solapur has a great potential to the
development of agro-tourism, because of natural
conditions and different types of agro-products as
well as variety of rural traditions, festivals. More
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than 45 per cent of population is live in the urban
areas and they want to enjoy rural life and to know
about the rural life. It is a good opportunity to
develop an Agro-tourism business in Maharashtra.
But there is a problem of low awareness about this
business in the farmers and problem of the finance
and proper view in the farmers of the Maharashtra.
Hence, the agriculture departments of the districts,
Agriculture  Universities should try to give
orientation about it and provide some innovative
ideas regarding the Agro-tourism. The government
should try to provide optimum financial aids to the
agro-tourism activities in the Solapur by the grants
and institutional finance. Banks should provide
optimum financial help for the Agro-tourism
activities in Solapur. Union of the Agro-tourism
service providers is also another need of these
farmers which helps to the agricultural tourism
network in the India including
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Abstract:

Maharashtra state is famous for historical, religious, geographical, medical tourism. Every year, 4 crore tourists
from different parts of the country and about 20 lakh tourists from abroad come to Maharashtra. Mumbai, Ajanta
and Verul are the first choice of foreign tourists. Among foreign tourists, there has been an increase in the number
of visitors coming and going for educational purposes since 1990 and for medical treatment since 2000. The state
of Maharashtra has a great legacy of historical tradition. The state of Maharashtra has been enriched by the Kailas
Caves of the Satavahana period, Shiva temples, the forts of the Maratha period, especially the Jaldurgs, which are
not found anywhere else outside of Maharashtra, but the Bhuikot fort built during the Peshwa period.

Keywords: Understanding of social life, Cultural exchange, Employment generation, Economic development

Introduction:

The term tourism is related to the word tour and the
word tour is derived from the Latin word ‘tornos'.
The original meaning of the word Tomos is circle.
From this word, the term 'circular travel or package
tours' was coined. Tourism is primarily travel for
entertainment and purposes. Tourism can be of
many types. In domestic tourism, residents of the
same country travel to different places within their
own country. When residents of another country
come to our country, it is called inbound or inbound
tourism. Foreign tourism is when residents of your
country travel to another country. It is called foreign
tourism or outbound tourism. Tourism has become
very popular worldwide as a means of spending
leisure time. After the global recession of the late
2000s and the HIN1 flu pandemic, tourism
recovered from mid-2008 to late 2009, and in 2012
the number of global tourists crossed the 100 crore
mark for the first time in history. International
tourism revenue rose to US$ 1.03 trillion in 2011, an
increase of 2.8% over 2010. In 2012, China became
the world's largest tourism spender, surpassing the
US and Germany. Tourism spending by China and
emerging nations Russia and Brazil has increased
significantly over the past decade.

History:

Travel has been an instinct of human nature since
time immemorial. The methods and concepts of
travel in ancient times are different from today's

methods and concepts of travel. In ancient times, the
purpose of travel was to explore new territories,
trade and visit religious places. These travellers and
traders used to travel through different terrains,
countries and states. Therefore, the capitals of
various states, cities, ports, centres of markets, trade
routes were connected with them. Different human
groups and cultures came to know each other
through this travel and trade. Many things were
exchanged. They understood each other's social life.
These factors were favourable for the growth of
travel and tourism. During the Middle Ages, there
were changes in the way traders travelled. The
concept of travel for pleasure, entertainment, was
first introduced by the Romans in Europe. During
the Roman Empire, the people there went to see the
pyramids in Egypt, Athens and Smarta in Greece,
the magnificent urban structure, the temples of the
gods, the idols, the playgrounds there. Further, due
to the revival in Europe, the expansion of the colony
and society around the world, the industrial
revolution and the flow of wealth that started in
Europe, tourism was no longer a monopoly of the
rich, but the middle class also participated in
tourism. It included preachers, learned writers, poets
and traders. European tourists laid the foundations
of modern tourism.

What exactly is tourism?

What exactly is tourism has been defined in
different terms by scholars all over the world. Some

4
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have linked tourism with human emotions, some
have linked tourism with social systems, many have
defined tourism with economics. Although tourism
may seem to be a modern term, it came into use in
the thirteenth century. The original meaning of
tourism was to travel from one place to another and
return to the original place within a certain period of
time.

According to Herman Shullerd, an Australian
economist, tourism is the arrival, residence, visit and
departure of a foreigner to a country.

For recreation by one person or group of people
from one place to another. Travel for study, work is
tourism.

Tourism is travel for entertainment, leisure or work.
The World Tourism Organization (WTO) defines
tourists as ‘people who travel to a place outside their
local area and stay for less than 1 consecutive year
for recreation, work or other purposes.

Purpose of tourism:

The main purpose of tourism is entertainment. Tours
are organized to give relaxation to the human body
and mind. Maximum information about those places
is obtained from tourism. Therefore, the purpose of
tourism is to increase knowledge. Biodiversity is
recognized through tourism. Acquaintance with the
great cultures of all over the world will enrich the
knowledge of the amateur tourists. Employment is
obtained through tourism. Business is also the
purpose of tourism. Tourism directly benefits the
economy by developing factors such as restaurants,
shops, transport system, entertainment places etc.
Importance of Tourism:

Tourism is not only a leisure and recreational
activity but also a business, which attracts tourists to
us, entertains us, and brings income to our country.
Tourism gives us the opportunity to learn new
cultures, meet new people, have fun in different
places and go on adventures.

1. Economic growth: Tourism industry helps in
earning foreign exchange. It helps our country
to earn foreign exchange. Every year a large
number of tourists visit India and other places to
visit different places, stay there and shop there.
All these things contribute significantly to the
foreign exchange or currency. Despite the
global recession, there has been a percentage
increase in tourism.

2. Source of Income: Tourism is a constant
source of public and private income. The
government levied different types of taxes is
called government revenue and the income
earned through these taxes is public income. A
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seller who earns profit from local goods is
called personal income. Tourism also helps in
job creation. This led to employment
opportunities in the hotel industry, hospitality
industry, service sector entertainment and
transportation industry.

3. Development of Infrastructure: Have you
ever noticed that when a place is declared as a
tourist destination, the place undergoes a
significant transformation. Tourism improves
dams, roads, connectivity, airports and helps
tourists visit a place in a better way. This helps
in the development of tourism infrastructure.

4. Social Advancement: Tourism is a great way
for cultural exchange. It encourages social
progress by teaching tourists to show respect,
tolerance and love to each other while visiting
New Progress.

5. Cultural Heritage: Tourism helps showcase
the beauty, art, history and culture of our
country. Different people from any country
bring with them beautiful and cultural concepts
and spread those concepts to different places. In
this way, local skills, languages and arts are
given scope by tourism. And cultural heritage is
preserved.

Types of tourism:
In modern times tourism has become an independent
local interstate national and international business.
The main motivation behind tourism is to visit
archaeological sites, historical and scenic places,
centres of ancient art production, pilgrimage sites,
industrial and other projects in the country and
abroad. Tourists all over the world want to
experience the beauty and magnificence of natural
and man- made things. Therefore, the marginalized
regions like snow peaks, beaches, dense forests
came into tourism. Programs were started on him
through audio- visual media. Broadly, the types of
tourism are local, interstate, international, religious,
historical, health sciences, agriculture, natural,
sports tourism.

Local and Interstate Tourism: This trip is easy.

Since it is a country within a country, there is no

barrier of language, currency, documents. Especially

we can plan it according to the time available to us.

International Tourism : International tourism has

become easier than ever thanks to ships, trains and

planes. Ships connected coastal countries. Railway
lines have connected Europe. Airplanes brought the
world closer together. After economic liberalization,
the number of people going abroad from India and
people coming to India from abroad have increased.
There has been an increase in the number of tourists



IJAAR

coming in and out of the country for activities such
as study breaks, sightseeing, business meetings,
contract work, etc.) for filming of films.

Historical Tourism: It is an important form of
tourism all over the world. Historical tourism tours
are organized keeping in mind people's curiosity
about history. In Maharashtra, forts associated with
Chhatrapati Shivaji Maharaj were organized by
Durg Bhraman Yatra by Gopal Neelkanth
Dandekar.

At the Indian level, tours to historical sites such as
forts in Rajasthan, ashrams associated with
Mahatma Gandhi and Acharya Vinoba Bhave, sites
associated with the 1857 freedom struggle are also
organized.

Geographical tourism: Tourism is done to observe
various geographical features. Ecotourism includes
sanctuaries, Valley of Flowers (Uttarakhand),
beaches, geographical features (e.g., Ranjankhalege
at Lonar Sarovar Nighoj, etc.). Many tourists go
there because of the desire and curiosity to observe
the nature in many of these places.

Health tourism: Medical services and facilities in
India are cheap and quality according to Westerners.
For this reason, foreigners have started coming to
India. India has abundant sunlight. Many people
come to India to take advantage of it. Foreign
tourists come to India for Yoga education and
Ayurvedic treatment.

Agric tourism: For those who have grown up in
urban culture and are unfamiliar with agricultural
life, Agric tourism has gained momentum in recent
times. Lately, Indian farmers have started visiting
places like remote agricultural research centres,
agricultural  universities, countries that are
developing new technologies through innovative
experiments in agriculture like Israel to learn about
modern farming technologies.

Sports Tourism: Sports tourism is a form that
emerged in the twentieth century. At the global level
there are Olympics, Wimbledon and World Chess
Championships, international cricket competitions
and at the Indian level the Himalayan Car Rally and
at the Maharashtra level the Maharashtra Kesari
wrestling competition. Going to watch these
matches is sports tourism.

Occasional Tourism: People look for reasons for
tourism. Many such opportunities have become
available in the twenty-first century. E.g. Film
festivals, conventions, international book fairs etc.
in various countries around the world. People go
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places for such reasons. Literary lovers of

Maharashtra also go for the Akhil Bharatiya Marathi

Sahitya Sammelan held every year.

Development of tourism

Attracting domestic and foreign tourists is the most

important issue. Transport and safety of tourists,

comfort of travel, availability of good quality

accommodation, convenience of toilets during travel

should be prioritized in tourism. In this, special

attention should be paid to the needs of disabled

tourists.

We need to take some care to preserve the historical

heritage. Things like defacement of historical

heritage sites, writing on walls or carving on trees,

painting old structures in garish colors, lack of

facilities in  the locality which increase

unhygienicness should be avoided.

There is a need to provide information booklets,

guides, maps, history books in important languages

of the world. The things that can be done are to

provide language training to the drivers who take the

tourists for a tour, to act as guides.

Conclusion:

Tourism attracts tourists to the country. It also

invites to come. It helps in the economic progress of

our country. It creates employment. Tourism is a

great way for cultural exchange. So tourism of the

country should be encouraged because tourism

provides the facility to discover the beauty of the

world.
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Abstract:

From beginning and ancient times every human being is always so eager to see the new things around him i. e.
new culture, new territories, new natural sceneries, new accepted changes in traditionalism etc. The only way to
achieve these goals is largely possible through tourism industry. India is a country of not only various casts,
creeds and religions but excellent tourists places al over the country. The millions tourists not only from India
but also from all over the world visits these places , know and accept the different aspects of the culture, enjoys
variety food and sometimes gives the donations for the more development of these places. The Indian tourism
industry now has ruined it’s feet strongly that every year this industry is making very much progress. It helps the
Indian economy to minimize the percentage of unemployment. There must be certain initiatives should be taken

to develop Indian Tourism sector.

Keywords: Hospitality, Pandemic, infrastructure, diversification

Introduction:

Indian  tourism industry is  continuously
developing. The percentage of total tourists visiting
in the year is increasing. The small hawkers,
retailers, the employees appointed as a guide or
supervisor by forests departments, tourists vehicle
holders who gives the vehicles like cabs, taxi, auto,
open gypsy, cars on hire, proprietors of canteens
who offers variety of breakfasts, luxurious hotels
who maintains quality of food and shelter for
extreme comfort are some of the positive aspects of
the development of Indian Tourism Industry. It is
7" largest country in the world to contribute India’s
Gross Potential Product (GDP).  Geographical
diversity is the main specialty of India. The lot of
beaches, heritage sites, national parks, forest
reserves is the main eras due to which tourists rush
to see these tourists’ places. For development of
Indian tourism industry, Government of India has
sanctioned 2,400 crores in 2022-2023.

After independence India has become a most
famous country of tourism. Government of India
has taken the significant steps for the development
of tourism in India. The main motto of these steps
is to attract and to keep the attention of the foreign
tourists towards Indian tourism industry. Firstly in
1956 government has considered tourism industry as
a major industry to boost up the Indian economy. In
1982 a national policy was announced, in 1988 the
national committee on tourism, 1992 a national
action plan was prepared to make all over
development of Indian tourism industry. Incredible
India campaign was launched in 2002. Apart from

that, in 2015 Swadesh Darshan Yojana was
established by government. Indian tourism industry
is really a boon for Indian economy. In March 2022
ministry of tourism has invested 5,500 crores in it.
Objective of the study: The main objective of this
research is to know the importance of tourism
industry in the development of Indian economy.
Hypothesis: “Tourism Industry in India is really a
boon for Indian economy.”

Research Methodology: Secondary sources are
used to collect the important data.

Impact of Tourism Industry on Indian economy:
Indian tourism industry has made deep impact on
Indian economy. Some of the important impact is
as follows;

Impact on Employment :

According to World Travel and Tourism council, in
2018 Indian tourism has earned 16.91 hillion dollar
or 9.2% of total Indian GDP. India is the second
highest country after china in the field of population.
Indian tourism sector has created the large
infrastructure i.e, big roads, railways and airports.
Most of the people having those specific skills of
construction in the above transportation tools have
rewarded by handsome employment opportunities.
In 2019-20, 15.34% of the total jobs created in the
country in Indian tourism sector.

Impact on International Tourists:

International tourists always like to visit various
Indian tourist places. It’s necessary to study the
total number of international tourists who visited in
Indian tourism places in last five years.
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Table 1.1
2021
Months 2019 2020
August 800837 19761 92728

September | 751513 28167 115661

October 945017 41494 191415
November | 1092440 | 70977 263867
December | 1226398 | 90544 317647

Source: Bureau of Immigration, India Description:
Due to pandemic situation raised in 2020, the total
number of international tourists was very much
declined. But in 2021, it was again raised. It was a
good sign for Indian tourism industry.

Impact on transportation :

India is a country having large and
diverted area. There are 28 states and 8 union
territories in the country. Now there is one more
new state is newly added i. e. Telangana. There are
many tourist places most famous for it’s special
tourism characteristics. Some of those tourist places
are Kutch from Gujrat, Dantewada from
Chattisgarh, Alleppey from Kerala, Betla national
Park from Jharkhand, Jaisalmer from Rajasthan,
Puri from Odisha, Valley of flowers from
Uttarakhand, Bandavgadh national park from
Madhya Pradesh, Varanashi from Uttar Pradesh,
Bhandardata from Maharashtra, Golden Temple
from Amritsar etc. Each state has its importance
due to famous tourists sports and also historical as
well as spiritual identity. Many tourists from
various Indian states and also from foreign countries
always visits to Indian tourism places. To make
them very easy to rich the particular tourism spots,
Indian government has focused on diversification of
roads. India has a large network of over 6215797
kilometers of roads as of 1¥ December 2021. There
are over 200 national highways in the nation and it’s
length is 140 thousand kilometers.  India is having
137 airports out of which 24 are international. As
far as the Indian railway is concerned, it runs 13169
passenger trains daily concerning 7325 stations
across the country. Due to these government
extreme initiatives, the percentage of national and
international tourists is always increasing.

Impact on foreign exchange :

The percentage of total international visitors
visited in India is increasing. After arrival in India
they have to convert their foreign currency into
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Indian currency.  The tourists from the foreign
countries are always a good source of getting
foreign currency. That’s why the total deposits of
Indian Monetary Fund department are increasing.
Indian Monetary Fund receives the foreign currency
in various forms- some of those are Dollars, Euro,
Yen, Canadian dollars, GBP etc.

Table 1.2

I e e
2017 27.69

2018 28.59

2019 30.06

2020 6.96

2021 8.8

Source: Indian Statistical Bureau
Description: The foreign exchange earnings from
2017 To 2019 is continuously increasing. But, due
to Covid 19 pandemic, there is a huge decline in the
foreign exchange earnings in 2020. It has slightly
raised in 2021.
Impact on India’s Gross Domestic Products (GDP) :
Indian tourism industry has made a great

contribution in Indian Gross Domestic Product
(GDP). Before Covid 19 pandemic situation, the
Indian GDP was about 8 % to 9%. But, due to
pandemic situation raised in India, it was decreased
about 4% to 5% i. e. below 4%. Now it is estimated
that, up to 2025 the Indian GDP rate will cross the
level of 10%. Some Indian economists has
estimated that, it will be the fact that, Indian tourism
sector will contribute the more than 25 % in the
Indian total GDP.Indian tourism industry has made
tremendous comeback after Covid 18 pandemic. It
has made a great impact on various sectors of Indian
economy. To know whether this fact is write or
wrong, it is necessary to test the hypothesis.
Testing of the Hypothesis: In this research the
following hypothesis was taken;

“Tourism Industry in India is really a boon
for Indian economy.”

India is a country of various casts, creeds and
religions. Spiritual and cultural differences in
various eras is one of the another special thing of
India. To see, to accept and to enjoy the Indian
tourism many tourists from various states and even
foreign countries gives visits to Indian tourist
places. Indian tourism industry has offered the lot
of employment opportunities. In 2019-20 15.34%
of the total employment was created by Indian
tourism sector. The table 1.1 clearly indicates that,
In December 2019, 12,26,398 foreign tourists were
visited in India. But due to covid 19 pandemic, it
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was very much decreased i.e. 90,544 and again after
pro-pandemic period it was boosted upto 3, 17,647.

The large cement roads and national highways in
various states, Increasing number of national and
international airports and big railways tracks
throughout the country has developed Indian
tourism industry in a large extent and due to which
various employment opportunities in different
sectors are also developed. The received of foreign
currency from foreign tourists is slightly increasing
after pandemic situation. But it yet to arise in huge
quantity. This all information indicates that, the
Indian tourism sector is continuously developing.
and it is in real sense a boon for Indian economy.
By the above information it is clear that, the
hypothesis taken in this research proves true.
Conclusion:

Indian tourism industry is rapidly growing and
has made deep positive effects on Indian economy.
As India is a country having specific specialty in
every state, Indian tourism is divided into various
types. Some of those are Eco tourism, Cultural
tourism, Sports tourism, Wildlife tourism, Agro
tourism, Industrial tourism etc. No doubt Indian
tourism is proved as a boon to Indian economy. But
due to lack of marketing strategies, lack of planning
process, totally neglected historical places,
corruption in tourist places, heavy taxes in tourism
industry, question of maintain and give the full
security to the tourists, manmade disaster, profit
making policies of travel agencies, lack of
renovation policies related to old forts and vaastus,
are the major problems facing by Indian tourism
industry. Central as well as state government has to
chalk out the new issues to solve this problem. For
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this they have to make the strategic planning along
with tourism marketing campaign. The government
should chalk out a specific norms which has to
follow by all the private tourism agencies so that
they should not loot the more rent from the tourists.
The government should set up a chain of luxurious
hotels in cheap rates and attractive facilities. This
will definitely restrict the monopoly of private hotel
owners. There must be a cell establish to take care
of tourist. There must be a customer care services
rendered to solve the various doubts of tourists
regarding fare, services etc. These initiatives will
definitely help to boost the Indian tourism industry
and will help our economy to make all over
development of all the sectors.
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Introduction

Adventure tourism is tourism that involves any kind of activity or adventure. It especially relates to those
that involve risk, or requires extensive planning. The Adventure Travel Trade Association defines it as a tourist
activity that includes physical activity, cultural exchange, or activities in nature. Meanwhile, Sung et al describe it
as: the sum of the phenomena and relationships arising from the interactions of adventure touristic activities with
the natural environment away from the participant’s usual place of residence area and containing elements of risk
in which the outcome is influenced by the participation, setting, and the organizer of the tourist’s experience. HH
Sung is an academic who has researched this branch of tourism in great detail. Ultimately, adventure tourism is
all about ADVENTURE! It is a pretty broad term really and many would argue that it is subjective (what | deem
to be adventure, you may not). Nonetheless, this is a big part of the tourism industry and whilst it is an example
of niche tourism, the sector is growing fast! There are lots of types of activities and types of travel that come
under the umbrella term of adventure tourism and 1 will outline these for you shortly.

Adventure tourism is a new concept in the tourism industry. Tourism industry adopted adventure
tourism, but there is not any specific definition of adventure tourism. Most commentators concur that adventure
tourism is a niche sector of the tourism industry, but there are many other niche sectors in tourism which have
same characteristics that overlap with adventure tourism such as ecotourism, activity tourism or adventure travel.

One of them can confuse.

Definition of Adventure Tourism
Adventure tourism is a complicated and ambiguous
topic. Some important definitions of adventure
tourism are following as:
According to the Adventure Travel Trade
Association, “adventure tourism is a tourist activity
that includes physical activity, cultural exchange, or
activities in nature.”
According to Sung, “adventure tourism is the sum
of the phenomena and relationships arising from the
interactions of adventure touristic activities with the
natural environment away from the participant’s
usual place of residence area and containing
elements of risk in which the outcome is influenced
by the participation, setting, and the organizer of the
tourist’s experience.”
According to UNWTO “Adventure tourism can be
domestic or international, and like all travel, it must
include an overnight stay, but not last longer than
one year.”
History of Adventure Tourism

Humans are traveling from ancient time for
the searching for foods, and for many survival

reasons. Humans have been engaging in
adventurous travel for hundreds of year via
exploration. People traveled in ancient time for
exploration of sea roots, new destination, or even a
new country. However, commercial adventure travel
is a new phenomenon, in which travelers hire a
professional guide to provide a range of technical
support and equipment, as well as cultural and
nature interpretation. In the mid-1800s, adventurers
began to push the limits of mountain climbing and
river rafting, with the first ascent of the
Matterhorn in 1865 and decent of the Colorado
River in 1869. Shortly thereafter, two key
institutions were formed. The National Geographic
Society and Explorers Club. These institutions are
supporting adventures tourism continuously. In the
mid- 1950s, many first ascents and descents
attracted global attention and inspired many people
to attempt their own expeditions. Maurice Herzog’s
ascent of Annapurna in 1950, Sir Edmund
Hillary and Tenzig Norgay’s ascent of Mount
Everest, and other successes were hailed in the
media around the world. This was the takeoff of
modern adventure tourism.

10


http://www.ijaar.co.in/
mailto:s.r.sawate@gmail.com
https://tourismteacher.com/niche-tourism/
https://tourismteacher.com/different-types-of-travel/
http://tourismnotes.com/travel-tourism/

IJAAR

Today, adventure tourism is a vibrant, dynamic, and
fast-changing sector with new variants routinely
added into the possible experience.

Types of Adventure Tourism

Adventure tourism has grown exponentially
all over the world in recent years with tourist
visiting destinations previously undiscovered. This
allows for a new destination to market themselves as
truly unique, appealing to those traveler looking for
rare, incomparable experience. Adventure tourism
includes various activities like caving, hiking,
sailing, trekking etc. Adventure tourism categorized
into two categories. 1. Hard Adventure 2. Soft

Adventure

Hard Adventure

Hard adventure refers to activities with
high levels of risk, requiring intense commitment
and advanced skills. Hard tourism includes the
activities  like  climbing  mountains/rock/ice,
trekking, caving etc. Hard adventure activities are
highly risked in nature. Professional guide, advance
level skills are required to perform these activities.

Many tourists died during climbing mountains,

caving every day. There is an interesting fact that

is for K2, world 2nd highest mountain, for every
two people who submit one dies.

Soft Adventure

Soft adventure refers to activities with a
perceived risk but low levels of risk, requiring
minimal commitment and beginning skills; most of
these activities are led by experienced guides. Soft
tourism includes the activities like backpacking,
camping, hiking, kayaking etc. Soft adventure
activities are low risk in nature. These activities are

led by professional guides. Soft adventure is a

popular  category in  adventure  tourism.

Characteristics and Features of Adventure Tourism

The threefold combination of activity, nature, and

culture marks adventure travel as an all-round

challenge. Some unique characteristics and features
of adventure tourism are following as:

1. Physical activity, i.e. activities involving
physical exertion or psychomotor skills.

2. Contact with nature, i.e. activities bringing
contact with the natural world in general, or
with specific wildlife.

3. Contact with different cultures, i.e. people,
faith, lifestyles

4. Journeys, i.e. vehicle-, animal-, or human-
power.

5. Uncertain outcomes
6. Danger and risk

7. Challenges

8. Anticipated rewards
9. Novelty

10. Stimulation and excitement
11. Exploration and discovery
12. Contrasting emotions
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Adventure Tourism Supplier

A tourism supply chain is the system of
people, products, activities, and materials that get a
product or service from its raw state through
production and distribution to the consumer. As
with any sector, volume discounts drive the mass
price point, so major retailers primarily market
select trips that sell in high volume. The supply
chain for these mass tourism products is often very
simple, comprising only transportation and
accommodation elements. The adventure tourism
supply chain is more complex. Niche products often
require specializes in knowledge and operations.
Adventure tourism’s supply chain linkages go very
deep, and this is one of the key reasons that
adventure tourism delivers greater benefits at the
local level. Supply chains vary from destination to
destination.
Adventure Tourism Importance and Benefits

Adventure tourism isone of the fastest-
growing sectors of the tourism sector, attracting
high-value customers, supporting local economies,
and encouraging sustainable practices. The
continued growth of this sector creates net positive
impacts not only for tourism, but also for destination
economies, their people, and their environment.
Some importance and benefits of adventure tourism
are following as:
Employment Generation

Adventure tourism generates the jobs.
Adventure  tourism  generates  directs  jobs
to accommodation, transportation  sector and
for travel agencies or tour operators. Adventure
tourism also provides the indirect job to tourism
suppliers. Adventure tourism plays an important role
in the generation of employment in the economy
with the help of following features. Foreign
Exchange, Economic Development, Support Local
Communities, Creating Business Opportunities
Best Adventure Tourist Destinations in India

On that note, we bring to some of
the coolest destinations for adventure trips in
India, where you can undertake crazy fun-packed
activities with your partner in crime. These are some
of the best adventure destinations in India for an
experience that will simply sail with you forever. If
you’re looking for adventure sports in India list,
here’s something for you.
Caving — Meghalaya, Roopkund Trek -
Uttarakhand , Motorcycle Touring — Shimla To Leh,
Parasaliling — Vagamon, Fly boarding — Goa,
Skydiving — Mysore , Flying Fox Adventure —
Thenmala, Rock Climbing- Satpura Mountains,
Bungee Jumping — Rshikesh,
Scuba Diving — Andman And Malvan, Paragliding —
Bir Billing, Chadar Trek — Ladakh, Kayaking —
Devprayag and Aguada, Surfing- Koyalam,
Mountain Biking- Sikkim, Jim Corbett Safari —
Ramnagar, Skiing — Gulmarg, Hot Air Balloon —
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Jaipur, Cycling — Munnar, Microlight Flying —

Bangalore, Camel Safari — Jaisalmer, Camping —

Coorg, Wildlife Safari — Gir National Park, River

Rafting- Tons Valley, White River Rafting-

Rishikesh,

Conclusion

Adventure tourism is a type of tourism in

which tourists engage in adventure activities such as

trekking, climbing, rafting, scuba diving, or the

likes. Adventure tourism gains much of its

excitement by allowing the tourist to step outside

their comfort zone and enjoy their life’s

unforgettable movement. The main agenda to

identify the such points and bring it in front of the

world to enhance it for generate new economy.
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Abstract:

According to (WTO) World Tourism Organization and (WTTC) World Travel Tourism Council the travel and
tourism industry is the biggest industry in the world. Tourism is most vital social force in the world today WTO
states that tourism comprises “ The activities of a person travelling outside his or her usual environment for less
than a specified period of time and whose main purpose of travel is other than the exercise of an activity
remunerated from the place visited “. Tourism involves the activities of persons traveling to and staying in the
places outside their usual environment. This industry transport, storage, transport, communication, trade,
accommodation, hotels and accounts around 20-22 % persons engaged in this domestic products. So Tourism is
an economic, social, cultural, technology, and environmentally important industry. The importance of tourism as
an instrument of economic extension and employment generation mainly in progressive tourism places. It is large
scale industry for service, revenue and foreign exchange earnings.

Present study is based on primary data collected through intensive field work. It has been supplemented
by secondary sources of data, collected from the Books research papers and interviews of persons etc. The
analysis reveals that this new old historical temple of Harihar in Ajanale village of Sangola taluka of Solapur
district. To overcome on condition, it seems to be lot of scope for extension of this tourism place in the drought

prone area wherever such type of condition do well.

Introduction:

According to (WTO) World Tourism
Organization and (WTTC) World Travel Tourism
Council the travel an a tourism industry is the
biggest industry in the world WTO states that
tourism comprises “The activities of a person
travelling outside his or her usual environment for
less than a specified period of time and whose main
purpose of travel is other than the exercise of an
activity remunerated from the place visited .
Tourism is most vital social force in the world
today. Tourism industry subsidizes near about
6.23% national GDP and 8.78 % employment
engaged in India. Tourism involves the activities of
persons traveling to and staying in the places outside
their usual environment. This industry transport,
storage,  transport, communication,  trade,
accommaodation, hotels and accounts around 20-22
% persons engaged in this domestic products. So
Tourism is an economic, social, cultural,
technology, and environmentally important industry.
The importance of tourism as an instrument of
economic extension and employment generation
mainly in progressive tourism places. It is large

scale industry for service, revenue and foreign
exchange earnings.

Since centuries nature love and the
preservation morals have been an devoted part of
Indian thought and societies. Trace go back to early
societies of India, when people used to nurture the
viewpoint of the singleness of life. The Indian
tradition has always taught that, Social kind is a part
of nature and one should look upon all formation
with the eyes of a love and respect.

The analysis reveals that this new
ancient historical temple of Harihar in Ajanale
village of Sangola taluka of Solapur district. To
overcome on condition, it seems to be lot of scope
for extension of this tourism place in the drought
prone area wherever such type of condition do well.
Study area village Ajanale is known as rich and
famous for the pomegranate fruit farming .Many
farmers and peoples are visited in this place of
surrounding villages , tehsil’s , districts and also
other states. This area is very ancient and attractive
nice temple of drought prone area.
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Objectives:

In view of the above present study is to
highlights the ancient historical Harihar temple of
Ajanale village of Sangola taluka and evaluate
which is the vital and ancient rural tourism site in
Sangola Taluka of Solapur district, which is
supportive for the development of this tourism
place.

Data Sources And Methodology

Present study is based on primary data collected
through intensive field work and interviews of
persons. It has been supplemented by secondary
sources of data, collected from the Books research
papers etc. The analysis exposes that this new
ancient historical temple of Harihar in Ajanale
village of Sangola taluka of Solapur district. To
overcome on condition, It seems to be lot of scope
for extension of this tourism place.

Study Region:

Sangola taluka is a core part of the drought
prone area of Solapur district of Maharashtra.
Ajanale village situated 12 k.m. away western side
in Sangola. This place is very nearby Solapur
Kolhapur highway.

(Fact finding committee 1973), Accusing south
western corner of the Solapur district. The taluka is
drained by Man basin. Its Latitudinal extension is
from 17° 6' 17" north to 17° 40' 35" north, where as
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its longitudinal extension is from 74°51'east to 75°
20" 25" east. It is located in the eastern part of
Khanapur plateau. It covers an area of 1594.10
sgkms. Comprising 10.71. /. Area of the district in
taluka comprises 103 villages (2011) Ajanale village
situated 12 k.m. away western side in Sangola. Place
is very nearby solapur Kolhapur highway so tourist
come easy.

Physiographically it is a pediment plain
with discacted line of Shambhu mahadev range
along its south western and southern border, facing
east and north east with moderate slope. Few
scattered residual hills are found in the North West.
The taluka gives an appearance of undulating
landscape.Lithologically it belongs to Deccan trap
(Gazetteer 1975). Average annual rainfall is
595.31mm. Generally this taluka obtains some
assured rainfall in September and October from
north east retreating monsoon winds. Usually
highest temperature is recorded in April and May
(over 42°c) whereas lowest is experienced in the
month of January (below 16°c).The weather is
generally hot and dry regarded as as semi-arid. Soil
of the taluka is chiefly of Deccan trap volcanic
source. It exhibits a definite toposequency of very
light on range, middle deep on hills and deep soil at
lesser reaches of the streams.
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Discussion

Tourism is one of the oldest human activity. It has
been growing globe particularly in the previous
years. Tourism involves the activities of persons
traveling to and staying in the places outside their
usual environment. This business transport, storing,
transport, communication, occupation,
accommodation, hotels and accounts. The region
under investigation is located at the core part of
drought prone area of Solapur district. Study area
village Ajanale is known as rich and famous for the
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pomegranate fruit farming .Many farmers and
peoples are visited in this place of surrounding
villages , tehsil’s , districts and also other states .
Present research paper studies Harihar temple of this
village .This is situated in the north side of this
Ajanale village. This temple is very ancient and
famous place. In this temple celebrate festival
Mahashivratri and chaitr — purnima all peoples in
large scale of this village .In this ancient and famous
temple There are main five Mandap’s in this
temple.

Assist. Prof. S.G. Patil , Assist. Prof. S.S. Kambale

15



IJAAR

1. Nandi Mandap:

In entry point of this temple is called as Nandi
mandap .In this area broad and nice Nandi statue
found and the diameter of this place is generally 20
fit * 20 fit . It means very widespread area covered
by this Nandi mandap

2. Mukh Mandap:

This mandap also covered 20 fit * 20 fit . Area and
this mandap made by the sixteen (16) pillars of
stepping-stone /shila. This pillars length is near
about the 9.5 fit per pillar. Mukh mandap’s
attractive and decorative shed is sitting on this
pillar’s.

3. Antaral:

After the mukh mandap in the temple’s area called
as Antaral .This area is located 6 * 6 * fit. This place
is very decorative and attractive place of this temple.
It is made by wide range of stones

4. Sabha Mandap

Sabaha mandap covered 20 fit * 20 fit. Area and
this is standing in sixteen rock pillars it is square
sized and very nice place of this temple.

5. Ghabhara:

Ghabhara is the main place of interior of this
Harihar temple. In this place have a very broad and
attractive nice statue of Harihar. He also called
Mahadev pind , And size of this pind or Shivaling is
near by 2.5 to 3.5 fit. And area covered this Gabhara
is 7.5 fit. Above this area have very nice and hard
cover of boulder. In this temple above are the main
places but another is located in this area like
Sarswati , Ganesh , Laxmi-Vishnu and this statue
under garuda is sit down nice position Different
flowers and small statues found in this Harihar
temple . Wide stones compound also found in this
area and this compound is place to place looking
damaged. Persons says that this temple is old age
and the after observation of this temple have prince
Chaluky age 11 -12 centuries characteristics found
in this temple .So this temple is very old and very
nice place for the tourist ,and some development is
needed for tourists attraction

Conclusion:

Travelers are always interested for the travelling
new and wonderful area. This area is very ancient
and attractive good temple of drought prone area.
this temple place is very nearby Solapur Kolhapur
highway near Sangola city so tourist come easily
.There is need of spread the importance and
information of this temple. There is also need of
some changes and built the damaged part
construction of this temple. People awareness
interest is also needed for this temple development.
Government, tourism department helping careful
will be essential for study area development.

Assist. Prof. S.G. Patil , Assist. Prof. S.S. Kambale
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Abstract

Agro-tourism is a modern way of sustainable agricultural development. This tourism helps multi activities in rural
areas and also helps to generate the new job opportunities in rural areas. This new agriculture technique is creates
agricultural occupations published local products, traditional foods in national and international markets.
Moreover, this activity brings visitors closer to nature and rural activities in which they can participate, be
entertained and feel the pleasure of touring. Agro-Tourism is helpful to the both farmers and urban peoples. It has
provided an additional income source to the farmers and employment opportunity to the family members and
rural youth. But, there are some problems in the process of the development of such centers. Hence, the
government and other related authorities should try to support these activities in Maharashtra for the rural
development and increase income level of the farmers. The farmers should also try to establish their co-operative
society for the development of agro-tourism centers in rural areas. The agro-tourism may become a cash crop for

the farmers in Maharashtra and also an instrument of the rural employment generation.

Keywords: Agricultural Development, Sustainable Growth, Job opportunities.

Indroduction

Agro-tourism is an innovative agricultural
activity related to tourism and agriculture both. It
has a great capacity to create additional source of
income and employment opportunities to the
farmers. Maharashtra is one of the major tourist
centers in the India and there is large scope and
great potential to develop agro-tourism. Tourism is
now well recognized as an engine of growth in the
various economies in the world. Several countries
have transformed their economies by developing
their tourism potential. Tourism has great capacity
to generate large-scale employment and additional
income sources to the skilled and unskilled. Today
the concept of traditional tourism has been changed.

Some new areas of the tourism have been emerged

like Agro- Tourism. Promotion of tourism would

bring many direct and indirect benefits to the
people.

Objectives

1. The objectives of this paper are follows:

2. To study the effects of agro tourism on rural
development.

3. To identify the actual concept of agro tourism
and job opportunities in rural areas.

4. To study the importance of agro tourism for
sustainable rural development and identify the
problems of the agro tourism in rural area.

Research Methodology

Is this research we used primary and secondary

data. Data was collected from observation and

randomly talking with locals, published articles,

journals, books, newspapers and other published
sources. Personal interviews were taken remotely by
random peoples of various age group irrespective of
their gender.
Concept of Agro-tourism

A term ‘Agro-Tourism’ is a new face of
tourism. An agro-tourism is farm based business
that is open to the public. These specialized agro-
tourism destinations generally offer things to see,
things to do, and produce or gifts to buy, and are
open to the public. Agro tourism is defined as
“Travel that combines agricultural or rural settings
with products of agricultural operations — all within
a tourism experience”. According to Tavares Agro-
Tourism is that Agri-Business activity, when a
native farmers or person of the area offers tours to
their agriculture farm to allow a person to view them
growing, harvesting, and processing locally grown
foods, such as coconuts, pineapple, sugar cane, corn,
or any agriculture produce the person would not
encounter in their city or home country. Agro-
tourism is a way of sustainable tourist development
and multi-activity in rural areas through which the
visitor has the opportunity to get aware with
agricultural areas, agricultural occupations, local
products, traditional food and the daily life of the
rural people, as well as the cultural elements and
traditions. Moreover, this activity brings visitors
closer to nature and rural activities in which they
can participate, be entertained and feel the pleasure
of touring.
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Benefits of Agro-Tourism

1. Agro-Tourism has the potential to change the
economic face of traditional agriculture. The
benefits of agro-tourism development are
manifold. It would bring many direct and
indirect benefits to the farmers and rural people.
Some of the benefits are following:-

2. Employment opportunities to the farmers
including farm family members and youth

3. Additional income source for the farmers to
protest against income fluctuation.

4. Cultural transformation between urban and rural
people including social moral values

5. Farmers can improve their standard of living
due to the contacts with urban people.

6. Agro-Tourism Centre Easy accessible by
Bus/Train Near of the historical place Near of
the Dam near of the pilgrimage Away from
City

7. Benefits to the urban people, they can
understand about the rural life and know about
the agricultural activities.

8. It support for rural and agricultural development
process.

9. Help to the reduce burden on the other
traditional tourist centers.

Difference in Agro-Tourism and Traditional

Tourism

1. Agro-tourism also a tourism business but it is
different from the traditional tourism because it
has a base of agriculture and rural lifestyle.
Generally tourism has provided to see and enjoy
the natural places as well as some heritages.
But, agro tourism has a tourism with includes
experience, education and cultural
transformation. It varies special from general
tourism in the following manner:

2. It provides pollution and noise free sites for
travel and tourism at rural background.

3. The cost of food, accommodation, recreation
and travel is minimum in agro tourism

4. Agro-tourism can satisfy the curiosity of urban
peoples about sources of food, plants, animals,
and industrial agro-raw materials.

5. It provides information about the rural
handicrafts, languages, culture, tradition,
dresses and lifestyle.

6. A family environment at the tourist place, is one
of the most important characteristics in the
agro-tourism

7. In the agro-tour, tourists not only see and watch
agriculture farms but they can also participate in
the agricultural activities and experience the
farming.

8. It provides natural situations for watching birds,
animals, water bodies etc

9. Agro-tourism creates awareness about rural life
and knowledge about agriculture

Dr. H. L. Jadhav

Vol.4 No.8

ISSN - 2347-7075

10. It also provides opportunity for education
through experience of farming and knowledge
about the rural life including entertainment.
Agro-tourism is an instrument of urban-rural
connectivity through the tours.

How agro tourism helps sustainable development

In addition to promoting the socio-
economic growth of different parts of the world,
tourism sector also promotes international peace. It
offers a chance to discover new cultures and to
expand one's view of the world. It also helps to
conserve the tourist destinations' cultural heritage

and natural wonders and supports the locals with a

means of livelihood. For this reason, on September

each year, the United Nations celebrates World

Tourism Day to promote tourism on a worldwide

scale and to demonstrate its socioeconomic

implications. So let’s look at some of the factors of
agro tourism that helps in sustainable development
in case of rural area:

1. Economic development in agriculture
Since the days before independence, agriculture
has played a major role in the Indian economy.
However, the country's agricultural economy
has deteriorated in recent years due to the rise of
industrialization and the entry of manufactured
products into the market, causing the nation's
farmers a great deal of trauma. Agro tourism, in
the face of these challenges, is one of the
saviors of agriculture as it encourages the
protection of rural India's agricultural lands and
highlights them as  wonderful  tourist
destinations. In addition, farming also allows
travelers to buy fruits, vegetables and other
crops directly from producers, maximizing their
income and offering them with social
sustainability.

2. Social Inclusion, Reducing Poverty and jobs
generation
On wing to the lack of contact between the two,
the farming culture of the country is frequently
ignored by those living in the cities. Agro
tourism inspires the urban population to explore
India's farms in order to fully appreciate the
work that goes into producing the food we eat.
This experience creates appreciation for the
painstaking farmers of our country in the hearts
of people and this knowledge encourages them
to help the farmers in all potential ways.
Travelers who purchase products manufactured
locally help the rural economy prosper.

3. Capital quality & conservation of the
environment
The judicious use of natural resources, whether
water or fuel, is encouraged by most
agribusiness centers in the world. These farms
follow environmentally friendly practices, such
as the production of compost from organic
waste, the recycling of paper and plastic
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products, and the harvesting of rainwater. They
not only teach visitors about the conservation of
the environment, but also help conserve the
local ecosystem. It is these centres of agro
tourism that prevent the destruction of
agricultural land and surrounding forests by
giving the recognition they deserve to these
locations.

4. Traditional Inheritance and Plurality
Preservation
In addition to encouraging the protection of the
environment, farming centres often illustrate
local customs and rituals and familiarize visitors
with the region’s traditional culture. This helps
to maintain rural India's earthy culture due to
the promotion of craftsmanship, performance,
foods, literature, and songs by the attractions of
agro tourism. Village fairs and exhibits, as well
as cultural activities at these farmhouses, allow
visitors to envy and appreciate rural India’s rich
cultural heritage. In our multi-faceted country.

Conclusion

We discussed the agro-tourism
phenomenon in this paper in order to make an initial
contribution to this discussion on sustainable
development for rural areas. In particular, we
introduced an original methodology to deepen the
reach of the agro tourism phenomenon in a region
and to examine how agro tourism can facilitate
sustainable development to become the center of
rural agro tourism. The results of the survey
demonstrate that agro-tourism operations, even if
not spread between farms, provide valuable income
to farmers as an alternate option to sell goods and
services to farmland. The findings of the survey
contrast: they affirm, on the one hand, the value of
setting up agro-tourism activities for both farmers
and the rural population as a way of revitalizing
local communities through such a sustainable
development strategy.
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Abstract

Tourism is one of the key drivers of Maharashtra's economy, with the state attracting millions of visitors every
year. The Maharashtra government has recognized the importance of tourism for the state's economic growth and
has implemented various policies to promote and develop the industry. This article provides a comprehensive
analysis of Maharashtra's tourism policy, examining the objectives, strategies, and initiatives implemented by the

government to promote tourism.

Introduction:

Maharashtra is a state in western India that is known

for its diverse culture, heritage sites, natural

attractions, and vibrant cities. The state has a rich
history and offers a range of tourism experiences,
including beaches, hill stations, wildlife sanctuaries,

religious sites, and cultural festivals. Tourism is a

major contributor to Maharashtra's economy,

generating significant revenue and employment
opportunities for the local population.

Obijectives of Maharashtra’s Tourism Policy:

The Maharashtra government has identified tourism

as a key sector for economic development and has

set several objectives to promote the industry. The
primary objectives of the state's tourism policy are:

1. To position Maharashtra as a leading tourism
destination in India and the world.

2. To enhance the quality of tourism infrastructure
and services in the state.

3. To diversify tourism products and experiences
in Maharashtra.

4. To increase the length of stay and spending by
tourists in the state.

5. To promote sustainable tourism practices and
protect the environment and local communities.

To achieve these objectives, the Maharashtra

government has implemented several strategies and

initiatives, including:

Marketing and Promotion: The Maharashtra

Government's Policy on Tourism can be promoted

using various marketing and promotional strategies.

Here are some ideas:

1. Social Media Campaigns: Social media
platforms like Facebook, Twitter, Instagram,
and LinkedIn can be wused to promote
Maharashtra's tourism policy. The government
can create pages, groups, and hashtags

dedicated to the promotion of tourism in the
state. They can also collaborate with influencers
and travel bloggers to showcase the unique
features and attractions of the state.

Content Marketing: Creating valuable and
informative content like blog posts, articles, and
videos can help in promoting tourism in
Maharashtra. The government can collaborate
with content creators and influencers to create
engaging and informative content about the
state's tourism policy and attractions.

Events and Festivals: Maharashtra is known
for its vibrant festivals and cultural events. The
government can organize and sponsor events
and festivals to attract tourists to the state. They
can also collaborate with private event
organizers to promote tourism.

Print Media: The Maharashtra government can
also use print media like newspapers,
magazines, and brochures to promote tourism in
the state. They can publish articles and
advertisements showcasing the state's tourist
destinations, accommodations, and other
amenities.

Trade Shows and Exhibitions: Participating in
travel trade shows and exhibitions can help in
promoting Maharashtra's tourism policy to
travel agents, tour operators, and other
stakeholders in the tourism industry.

Online Advertising: Advertising on online
platforms like Google AdWords, Facebook Ads,
and Instagram Ads can help in promoting
Maharashtra's tourism policy to a wider
audience. The government can also collaborate
with travel websites and booking platforms to
showcase the state's attractions and
accommodations.
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Tourist Information Centres: The government
can establish tourist information centres at
strategic locations in the state to provide
information and assistance to tourists. These
centres can also promote Maharashtra's tourism
policy and attractions.(Government  of
Maharashtra, n.d.-b)

Infrastructure and Development: Some of the key

initiatives  undertaken by the Maharashtra
government to develop tourism infrastructure
include:

1. Development of Tourism Infrastructure: The

Maharashtra government has identified key
tourism circuits and destinations in the state and
is developing infrastructure in these areas to
attract more tourists. This includes the
development of roads, bridges, airports, and
other essential infrastructure.

Promotion of Private Investment: The
government is encouraging private investment
in tourism infrastructure by offering various
incentives and subsidies. It is also simplifying
the process of obtaining approvals for tourism-
related projects.

Upgradation of Existing Infrastructure: The
Maharashtra government is upgrading existing
tourism infrastructure such as hotels,
restaurants, and other amenities to meet the
expectations of tourists and provide a better
experience. (“Maharashtra Tourism Policy:
State to Focus on Niche Tourism Products,”
2020)

Product Diversification: Maharashtra's tourism
policy has focused on product diversification in the
following areas:

1.

Cultural Tourism: Maharashtra has a rich
cultural heritage, with various historical and
religious sites. The state's tourism policy aims to
promote cultural tourism by developing new
tourism circuits, enhancing infrastructure and
facilities, and organizing cultural festivals and
events. The state has identified various circuits
such as the Buddhist Circuit, the Coastal
Circuit, the Heritage Circuit, and the Wine
Circuit to promote cultural tourism.

Adventure Tourism: Maharashtra offers
several adventure tourism activities such as
trekking, rock climbing, rappelling, paragliding,
and river rafting. The state's tourism policy aims
to develop and promote adventure tourism by
creating new adventure sports destinations,
providing training to local communities, and
enhancing safety and security measures.
Medical Tourism: Maharashtra has several
world-class medical facilities that offer
specialized treatments and procedures at
affordable rates. The state's tourism policy aims
to promote medical tourism by creating
specialized  medical tourism  packages,
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enhancing facilities and infrastructure, and
providing training to healthcare professionals.
Beach Tourism: Maharashtra has a long
coastline with several beaches that offer various
water sports and recreational activities. The
state's tourism policy aims to promote beach
tourism by developing new beach destinations,
enhancing infrastructure and facilities, and
organizing beach festivals and events.
(Government of Maharashtra, n.d.)

Wildlife Tourism: Maharashtra has several
national parks and wildlife sanctuaries that are
home to various endangered and exotic species
of animals and birds. The state's tourism policy
aims to promote wildlife tourism by developing
new wildlife destinations, enhancing facilities
and infrastructure, and organizing wildlife
festivals and events.

Sustainable tourism practices are essential for
the long-term growth of the tourism industry,
and Maharashtra's tourism  policy has
recognized this fact. The state has implemented
several sustainable tourism practices to promote
responsible tourism and minimize the negative
impact of tourism on the environment and local
communities. Here are some sustainable tourism
practices implemented in

Maharashtra's tourism policy:

Eco-tourism:  Maharashtra has identified
various eco-tourism sites and promoted them as
sustainable tourism destinations. These sites are
managed by the local communities, and tourists
are encouraged to follow sustainable practices
while visiting these sites. Eco-tourism helps in
preserving the natural environment and
promotes local livelihoods. (“Maharashtra
Unveils New Tourism Policy; Aims to Generate
Five Lakh Jobs,” 2020)

Waste Management: Maharashtra's tourism
policy has emphasized waste management
practices to minimize the impact of tourism on
the environment. The state has implemented
waste segregation and disposal systems, and
tourists are encouraged to follow the "leave no
trace" policy while visiting tourist destinations.
Energy Conservation: Maharashtra's tourism
policy promotes energy conservation practices
such as using renewable energy sources,
encouraging the use of public transportation,
and promoting energy-efficient
technologies.(Government of Maharashtra, n.d.-
b)

Water Conservation: Maharashtra's tourism
policy promotes water conservation practices
such as rainwater harvesting, minimizing water
usage, and promoting responsible water usage
practices among tourists.
Community  Participation:
tourism  policy  emphasizes

Maharashtra's
community
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participation in tourism activities. The state
encourages local communities to participate in
tourism development and management, which
helps in promoting sustainable tourism practices
and provides economic benefits to the local
communities. (Government of Maharashtra,
n.d.-a)
Conclusion:

Maharashtra's tourism policy has been
successful in promoting and developing the tourism
industry in the state. The government's focus on
marketing and promotion, infrastructure
development,  product diversification,  skill
development, and sustainable tourism practices has
led to increased tourist arrivals and revenue
generation. However, there is still scope for
improvement in areas such as tourism regulation,
safety and security, and stakeholder participation.
The government should continue to work with
industry stakeholders and local communities to
develop a sustainable and responsible tourism
industry in Maharashtra.
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Abstract One of the most important criteria for the growth of the tourism industry is customer satisfaction
because it has a huge impact on how customers choose their destination, use tourism services and amenities, and
decide whether or not to return to that location in the future (Bhat and Qadir 2013). Tourism destinations serve as
points of convergence for travelers from many countries and cultures. They belong to various age groups,
professions, and educational backgrounds. Finding out how visitors perceive the natural beauty, basic comforts,
and entertainment options at a site becomes quite interesting. For the development and promotion of tourism in
the future, research on visitor satisfaction is vital. The current study makes an effort to gauge how satisfied
visitors are after visiting the Nagaon beach of Raigad district.

Keywords: Beach tourism, tourists Satisfaction, Tourism development.

Introduction:- People are motivated to move from
one place to another by tourism. The three key
elements for the development of the tourism are
tourists, service providers, and tourist destinations
(Vengesayi, Mavondo, Reisinger, 2009). The
growth of tourism in any area is greatly influenced
by both natural and man-made variables, such as
topographical features, local flora and fauna,
climate, transportation network development,
available lodging options, locals' behaviour,
entertainment options, and peace, safety, and
security, etc (Williams, 2003). Because tourists are
the consumers and locals are the service providers in
the tourism industry, customer satisfaction is
crucial. a list of the numerous amenities and services
that are offered in tourist destinations. Therefore, the
opinions of visitors are essential for maintaining the
attractiveness and growth of tourism destinations.
Researchers like Potdar (2003), Adavitot (2005),
Jaybhaye (2007), Hajare (2012), Konde (2015), and
others have examined visitor opinions to determine
the degree to which various tourist attractions'
amenities and services have satisfied visitors.

The Raigad district has great potential for the
growth of the tourism sector. It can be because of
the district's coastal location, the sahayadri range
that runs through it in a north-south route, or the
area's extensive forest cover. Beautiful beaches, hill
stations, waterfalls, hot springs, and wildlife
reserves are just a few of the natural tourist
attractions in Pimple (2014). There are 24 beaches
that are important to beach tourism, including
Alibag, Mandava, Kihim, Akshi-Nagaon Kashid,
Murud, Diveagar, Shrivardhan, and Harihareshwer.

Discussion: -

The existing study has mainly based on Primary
data. The questionnaire is intended to get opinions
in the from degree of satisfaction of tourists. The
answers are like no satisfactory, satisfactory, good,
and excellent. These answers are ranked in
ascending order from 1 to 4. There are some tourists
who have not availed some facilities and hence have
given the answer ‘not known’ this is assigned by
score value 0 (zero). Hence, the questionnaire has
been circulated to get the answer from 372 tourists.
The current study studies the aspects that affect
tourists satisfaction about Natural Beauty of Beach,
Entertainment Facilities, Behaviour of Local People
and Tourist, Level of Pollution, Behaviour of
Stakeholder, ~ Accommodation, Local Food,
Transportation, Sign Boards, Wash Room Facility,
Security and health Facility. These answers were
collected and studied according to following method
after (Jaybhaye 2007) occurrence of answers for the
score has been calculated as the first step this is
given in the table (table No 01).

These frequency are taken as Xi

Where = fxi is frequency of facility Xi

There are 13 such facilities and therefore fx1, fx2,
x3,......... fx13 have been computed for each score
from 0 to 4. The product of frequency and score
value has been computed for each facility as the
next step.

The sum of the product for variable one can be

expressed as
4
z f1j *j
j=0
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Where

Fxij = frequency of answer for ith facility with jth
score

The sum of such products for every facility i. e. X1
to X13 have been calculated and given in the
seventh Column of the table. The mathematical
expression of the same is given below.

2fxij*j can be Xfx1j*j for first row

And subsequently,

>fx13j*; for last row Finally, satisfaction index for
individual facility has calculated comparing its
maximum possible score. The highest possible score
is the score assuming that all the tourists
maintaining the answer for specific facility show
maximum score i. e. 4. For example the total
number of tourists served 373 if it is assumed that
all of them are fully satisfied for any facility as
excellent

Vol.4 No.8

Table No: 01 - Frequency of Tourists for each score
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Efxij*j =373*4 = 1492

This means that value of j is assumed to be 4 for the
highest possible satisfaction index. Thus, the
satisfaction index for each xi is the ratio of Xfxij*j to
maximum possible satisfaction assuming value of j
as 4. This can be expressed as under

4
Eflj *
j=0

Satisfaction  index  for  facility x1= =z
*100

Y fx1 =
4

This ratio is multiplied by 100 for expressing
satisfaction index in percentage as given in the last
Colum of table (Table No 01).

Particulars > 2 = f*sv | f*sv/ Max
= S 8 2 S score*100
g k] : RZ) S S
Z T 3 h2] g 8 <
o < o = e | B¢
n L O n o C =)
1. Natural Beauty of Beach 157 196 14 5 1 1249 | 83.7
2. Entertainment Facilities 49 219 87 10 8 1037 | 69.5
3. Transportation 42 74 139 | 107 11 775 | 51.9
4. Local Food 27 111 154 | 57 24 806 | 54.0
5. Sign Boards 15 45 93 180 40 561 | 37.6
6. Security 2 36 48 214 73 426 | 28.6
7. Wash Room Facility 9 41 70 192 61 491 | 329
8. Accommodation 54 166 91 33 29 929 | 623
9. Medical Facility 16 68 61 98 130 488 | 327
10. | Behaviour of Tourist 52 198 81 32 10 996 | 66.8
11. | Behaviour of Stakeholder 69 187 62 37 18 998 | 66.9
12. | Behaviour of Local People 91 177 69 23 13 1056 | 70.8
13. | Status of Pollution 128 93 93 49 10 1026 | 68.8

Source: Field Survey

Considering satisfaction index for all facilities has been the rank from highest satisfaction to lowest one (Table
No 02). Table No: 02 - Ranking of Facilities According to Satisfaction Index

Sr. No. Particulars Index Rank

1 Natural Beauty of Beach 83.7 1
2 Behavior of Local People 70.8 2
3 Entertainment facilities 69.5 3
4 Status of Pollution 68.8 4
5 Behavior of Stakeholder 66.9 5
6 Behavior of Tourist 66.8 6
7 Accommodation 62.3 7
8 Local Food 54.0 8
9 Transport 51.9 9
10 Sign Boards 37.6 10
11 Wash room facility 32.9 11
12 Medical Facility 32.7 12
13 Security 28.6 13

Dr. Amol M. Bibe
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The figures in the above table clearly displays that
tourists are wholly satisfied with natural beauty of
the Nagaon Beach with score of satisfaction index is
more than 80% similarly the satisfaction index of
entertainment and behaviour of local people is more
than 70% and 69.5% correspondingly. It is noted in
the field Study that the Nagaon beach have good
entertainment facilities and the behaviour local
people are sober and loving. It is apparent that, the
tourists have mentioned the significance of these
three facilities and they have responded positively
for these vital aspects of tourism. It is observed
speculatively that air is clean and fresh although
pollution measurement for ambient air is not
available.  According to the opinion of tourists
pollution, the status is good as satisfaction index for
the same is 68.8 %. The tourists are also satisfied
with behaviour of stakeholder (66.9%) The score
value of (66.8% ) behavior of the tourists in general
seems to be very good revealed in satisfaction
index. The score value of (61.4%) accommodation
facilities indicates tourists are satisfied with
accommodation facility available at Nagaon. The
local food offered there is mostly fish while local
people offer variety of fish curries and other dishes
of vegetarian class of people may not find it
satisfactory. Therefore, satisfaction for the facility is
just 54 %. The transportation facility index is

51.9%. It means there is ample scope for

enhancement similarly signs boards (37.6 %),

washroom facility (32.9%), medical facility (32.7%)

and security (28.6%) need to be enriched to attract

the number of tourists.

Conclusion: - Thus, exercise about calculation of

satisfaction index is based on observation of tourists

may be beneficial for futuristic planning. As
satisfaction index is fairly high for natural beauty,
entertainment, and local people. The potentials for
tourism development is quite high in the study area.
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Abstract

Agro tourism plays a huge role in the activation of rural areas. Its position and market power affects a
number of external components and mechanisms. And although its positive impact on the economic and social
development rural areas is noticeable, it also reveals a number of barriers related. An important aspect is to
strengthen awareness of local communities concerning benefits resulting from the development of this non-
agricultural source of income. Only then it will trigger a multiplier effect that will eventually lead to reduction of
unemployment, job creation in sectors serving tourists, revenue growth and will improve both living standard and
working conditions of the population actively involved. Improving the visibility of rural values, processing,
traditional crafts, rural buildings can become a powerful magnet for tourists, tourists looking for new
unconventional forms of recreation. Benefits of the development of rural tourism can become real if there is
visible involvement and close cooperation between both service providers and local authorities (government).

Key words: agro tourism, rural development etc.

Introduction

Agro tourism is an important element of
sustainable development and rural transformation.
As a result of decline in profitability of agricultural
production and deterioration of living standards of
rural residents, these activities as reported in many
countries, conducted observations of the economic
activity of farming families in the field of tourism is
mainly a consequence of seeking additional or
alternative incomes in many areas related to
agriculture. A particular need to improve farming
situation occurs in Poland. Market economy have
posed problems of rural residents in the situation
significantly reduce the possibility of disposing of
agricultural production at low and unstable prices,
rising  production  costs, relatively  high
unemployment, reduce the chances of advancement
in life of rural youth and lower living standards.
Defining Agrotourism
In this section we look at the term of rural tourism,
country tourism, and tourist country family farm
(TCFF) and agro tourism as well as differences in
their definition. Rural tourism is the widest term and
refers to the various activities carried out in rural
areas, so we distinguish the following types.
1. Country Tourism - Tourism In National Parks

And Nature Parks

2. Wine Tourism - Religious Tourism
3. Culinary Tourism - Cultural Tourism

4. Hunting Tourism - Adventurous (Adventure)
Tourism
5. Fishing Tourism - Medical Tourism
Rural tourism can be a professional activity as a
primary activity of family farms, but also as a
complementary activity which generate additional
income. From the above review we see that one of
the types of rural tourism is country tourism, which
is somewhat narrower term and refers to the rural
environment and the activities that are carried out
locally (agriculture, gastronomy, cultural heritage,
various traditional events, etc.). Country tourism
further comprises the following subcategories -
1. tasting room - rural camp
2. excursion area - ethno village
3. rural holiday house - ethnography collection
4. rural family hotel - country events
Agro Tourism, Tourism Towards Sustainability
Although rural tourism and agro tourism
are often seen as the same terms, they have their
settings that differ from each other. While rural
tourism is a general term, agro tourism refers to
specific activities addressing leisure, organized by
farmers, for different visitors. These tourist services
serve as additional sources of income for farmers.
Generally agro tourism features are: it includes
separate accommodations at the farmers' homes; it
includes activities related to maintained family
traditions and customs; it allows visitors to have a
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comfortable stay away from noise, experiencing the
people’s friendship and the tranquility of nature.

Agro tourism is more than just a tourist
product as it includes many services that accompany
the product. It is a way of understanding the journey
as a new sensation or positive behavior in relation to
the environment, the community and their culture.
Agro tourism is a leisure activity and it is very
successful. The possibility of enjoying the rural
environment and culture extends to these different
markets of tourists attractions. Agro-tourism tourists
travel with family and usually come from urban
areas. They show respect for the customs of the
rural areas and seek information about the places
they intend to visit. Agro touristic services are not
for mass tourism. In addition to the benefits from
accommodation, catering and other activities or
direct selling, agro tourism also brings other benefits
such as: recognition and assessment of architectural
and cultural heritage. Thus agricultural environment
is not only the manufacturer of concrete goods, but
also of intangible goods, especially those relating to
culture,  education, food, landscapes and
environment. Thus to determine the development of
agro-tourism, a careful analysis should be
conducted, a SWOT analysis which highlights
opportunities, weaknesses, strengths and limitations.
Preconditions for Successful Development Of
Agrotourism

The owners of family farms engaged in
agriculture who want to be additionally engaged in
agro tourism before such decisions they should
assess the attractiveness of the rural area in which
they live, then also attractiveness of their own farm
and in the end to check are the household members
enough motivated and do they have characteristics
needed for kind communication with guests.

If the owners estimated that the farm is in
an attractive location (preserved environment,
pleasant climate, clean air and water) it is also
important to enable tourists a good road
connections, mobile communications and other
services important for the safety and comfort of
visitors (health centers, post offices, restaurants,
shops, etc.). Owners should also consider could they
offer tourists a variety of recreation, tours of cultural
and natural heritage and enable tourists to
participate in local traditional events. The
characteristics of cultural heritage sites are one of
the most important factors for attracting visitors and
creating a tourism brand. Many world-famous
cultural attractions are among the top tourist
destinations ~ When  owners  evaluate  the
attractiveness of their farms they need to consider
can they involve the guests in certain agricultural
activities in the farm, such as gardening, harvesting
and processing of fruits and vegetables, feeding and
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milking animals etc, and also include them in the
preparation of traditional foods and drinks.
Regarding recreational activities most farms can
offer guests hiking, jogging, bicycling and
horseback riding.
The Economic Effects Of Agro Tourism In Rural
Areas

All models of touristic development share
dilemmas as to their positive and negative effects.
Development of agro tourism in many destinations
is viewed positively as an opportunity for local
communities to invest, to increase revenues and
responsibilities, to protect the environment. Agro
tourism generates significant contributions to the
process of rural development. Contributions may be
in the form of: revenue growth, access to work,
exchanges between rural and urban areas, multiplier
effects on direct investment, strengthening the local
structure through working groups, stimulating the
development of physical infrastructure, the
diversification of economic activities.
Conclusion

Factors that play a key role in development
of rural areas through agro tourism are the
following: low farm income, development and
expansion of cities, redistribution of financial
resources of the urban population to agro tourism
facilities (and the whole villages) and local
government policy. Material resources of agro
tourist farms, their promotional activities, mutual
cooperation between hosts, but also a departure
from passive attitude and manifestation of initiative
and willingness to take risks these are essential
elements that co-create the discussed activity. Top-
down solutions wused at various levels of
government, must respond to  emerging
opportunities and create incentives for addressing
the obstacles encountered while starting agro
tourism services.
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Abstract:-
In India now a day Tourism is a sun rise industry. It is also contributing in employment generation. And

it is a tool of foreign exchange for the country and an economic activity that helps local and host communities.
The Tourism sector is one of the key to develop the nation and its historical places are one of the key factors for
Indian Tourism This paper makes an attempt to provide an in-depth analysis about the challenges for Indian
Tourism Industry by discussing significant development as well as positive and negative impacts of tourism
industry growth in India. It also helps in evaluating growth & development of tourism as a service industry in
India and its impact on the overall development of Indian economy. Tourism industry is fast growing industry in
India and it has vast potential for generating income, employment and foreign exchange besides giving an
impetus to the country’s overall economic and social development. It has a great potential to give the
diversification. The main objective of the present study is to study the growth of tourism industry in development
of Indian economy by analyzing the employment generation by tourism industry and the infrastructure
development regarding to tourism in India. However there are pros and cons involved with the development of
tourism industry in India.
Keywords:-Growth of Infrastructure, Employment, Transportation, Hotel Industry, Skill Development, Indian
Tourism.
Introduction:

Tourism is the most important industry in

activities for many  developing countries,
particularly the small country. They are mainly

the service sector of the Indian economy. Tourism is
usually viewed as being multidimensional,
possessing physical, social, cultural, economic and
political characteristics. Worldwide tourism is
ranked second highest revenue-generating industry.
It is necessary to differentiate between different type
of tourists to understand and analyze their purpose
of visit. Travel and Tourism is an essential
for human beings. It is asituation and process,
where person from one place is visiting the other
place and country fora short run period.
Thisisthe concept of tourism.  Now-a-
days the tourism industry ishaving  greater
importance. India has a great heritage of historical
place like the Taj Mahal, Various Forts, Natural
sites etc. Since 2000 tourism industry has been
giving number

of benefits to India. The foreign tourist visited t
o India which has given foreign exchange
earning to the Country.

It has generated a number of social and
economic benefits, promotes national integration
and international understanding, and creates
employment opportunities to a large number of
people and foreign exchange earnings. Tourism
also supports local handicrafts and cultural

dependent upon tourism; this tourism offers a more
reliable source of income Number of factors, such
as, population growth, shorter working days, larger
paid holidays, increase in general awareness among
people for traveling the need for recuperation from
tensions of modern life, have created favorable
conditions for the growth of tourism.

Objective :- of the study To understand the Indian
tourism sector. To find out growth, opportunities
and challenges of Indian tourism sector.

Growth of Indian Tourism:-

For a country that is surrounded by the
Himalayas to the north, the Indian Ocean to the
south, The Bay of Bengal to the east, and the
Arabian Sea to the west, India quite hasn’t tapped
into the full potential of tourism. Even the tourism
industry is the largest service sector in India,
the tourism growth in India is something that is still
a work in progress. A growth of Tourism industry in
India since 2018 is continually growing in respect of
number of foreign tourists’ arrivals and foreign
exchange earnings. According to the annual report
of tourism industry of 2017-18, Foreign Tourist
Arrivals (FTAs) during2017 were 10.18 million
with a growth of 15.6% over same period of the
previous year. During 2016, FTAs were 8.8 million
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with a growth rate of 9.7% over 2015. In the year
2016, there were 5.77 million arrivals of NRIs in
India, with a growth rate of 9.7% over 2015.

Foreign Exchange Earnings through Tourism
during the period 2017 weareRs.1,80,379 crore

with  a growth of 17% over same
period of previousyear. The
Foreign Exchange Earnings from tourism in
rupee terms during 2016 were

Rs.1,54,146 corer with a growth rate of 14.0%.
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During 2017, a total of 1.7 million foreign tourists
arrived on e-Tourist Visa registering a growth of
57.2%. During 2016,FTAs on e- Tourist Visa in
India were 1.08 million as compared to 0.445
million  in2015, registering a growth of
142.5%.FIGURE-1: Assistance to Central Agencies
for tourism infrastructure development in 2017-
18Source: Annual Report, Ministry of Tourism:
2017-18
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Challenges of Indian Tourism:-

Security is one of the Major Challenges of Indian
Tourism. Increasing the rate of Sexual Abuse of
women, Theft, Credit Card Fraud. Moreover,
Identity Theft, Food Poisoning, Terrorism. Also,
Public Violence is affecting Indian Tourism to a
high intent. This remains a major hurdle for the
development of tourism. Amenities: Amenities at
various tourist locations and en route need to be
improved

these include basic amenities such as drinking
water, well maintained and clean waiting rooms
and toilets, first aid etc. Human resource:
Availability of skilled manpower is a major
challenge faced by the travel and tourism industry,
to stain growth in the travel and tourism industry,

trained manpower or workforce is required.
Information

& communication:  Though  the  official
languages of the republic of

India are Standard Hindi and English yet the g
overnment of India has given 22languages of th
e 8th schedule the status of official
languages. Because of such
diversity in the regional languages the foreign t
ourist has to face the problem of communication
with the locals. Security & safety: India is highly
lacking on this attribute of competitiveness. The

Dr. Nandini Pandurang Wagh

major reasons being the internal community riots
and also the terrorist attacks  faced
from time to time. The country is highly
unsafe for females and there is poor discipline as
well as political instability in the country.
Opportunities of Indian Tourism:- Tourism can
contribute to sustainable development in a variety of
sectors. Economic growth. Tourism generates
income and creates easily accessible training
opportunities and jobs, as well as sales markets for
services and local products. Infrastructure.

1. Major advance for the Indian tourism industry
since many foreign tourists visited for seeing
the sights and to observe the CWG 2010. This is
definitely a key source of income for the
Government.

2. As well as development of domestic tourism is
one of the factors of the growth of the tourism
industry.

3. More hands-on role from the Government
of India in terms of framing policies.

4. As the tourism industry expands
airline industry is also in for a boom.

5. Demand between the national and the inbound
tourists can be effortlessly managed due to
variation in the period of holidays. For
international tourists the peak period for arrival
is between September to March when the

the
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climatic environment are suitable whereas the Yehuda Grades (eds.), Tourism in Frontier
national tourist waits for school holidays, Areas, Lexington Books, Lanham, Maryland.
usually the summer months.

Conclusion:-

Indian tourism industry needs enhancement
interms  of  behavior, honesty.  Foremost
influential factor  like  politeness,  humility,
willingness to help and accept people has promoted
their tourism. The above behavioral traits have to be
strengthened and  toughened in India. Indian
Tourism Industry is grossly underutilized or
unexploited in case of Tourism development where
the Government both Centre & State may come out
with a progressive policy on Tourism which helps
to generate Infrastructure through the inflow of
tourist to diverse regions to
India’s size and massive natural, geographic, ¢
ultural and artistic diversity  offer
enormous opportunities for the travel and tou
rism industry the promotion and
aggressive marketing measures undertaken by
the government is expected to aid arrival of
tourists. India has seen a progress but the perception
is changing too slowly. There has been some
investment in infrastructure but infrastructure is not
just airports, hotels and roads. It also includes
telecommunication network, banks, healthcare etc.
The Indian tourism sector needs an urgent image
makeover and higher investment in development,
growth and infrastructure including through Public-
Private  Partnership  mode to capitalize
on opportunities provided by overall growth in
world tourist
arrivals, expected to increase by Foreign Tour
ist Arrivals in emerging countries expected to
grow faster than in advanced economies, a
goldmine of opportunity in tourism is waiting for
India.
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Abstract —

Tourism marketing is the collective name given to the various marketing strategies and sources available print
media and E media used by businesses within the Travel and Tourism industry.

This includes, for example, accommodation, along with Transportation facilities such as airlines,Surface
transport , Sightseeing transport arrangement , car rental services, restaurants, entertainment venues, travel agents
and tour operators.Before Industrial Revolution, marketing system was very slow in its growth. After the
revolution there was a steady progress. It was due to the introduction of mass production during the subsequent
years. There was an increase in purchasing power of a large number of people. The growth of communication
facilitated the transport of goods. This led to the adoption of a new concept example .the marketing concept by
the progressive and forward looking manufacturing organizations.

The purpose behind tourism marketing is to promote and develop Domestic and International Tourism in India ,
make it stand out from rivals, attract Domestic and International Tourist , and generate awareness of Tourism .
Many modern tourism marketing strategies make use of the internet, with websites, online adverts, email and
social media platforms often playing a key role in Tourism Industry . Tourism Marketing is Important because
of it is one of the world’s largest and fast growing industry, the tourism industry is extremely Important in each
and every country . This means that businesses operating within the industry need to find different ways to stand
out from rivals, promote themselves as being the best option for tourists, and highlight some of the things they
provide them different, or best . Marketing is essential for achieving this and many of the best tourism marketing
tips focus on helping businesses to find a ways selling point and promote it. Of course, it is also difficult that
marketers keep up with the latest marketing trends, so that they can create a diverse marketing options and use
the best methods for getting their message for tourist or customers.

Key Words -- Tourism, Marketing, Tourist, Business, Industry

Research methodology - The Present Research involved in assessing and converting customer
Paper is mostly based on secondary data purchasing power into effective demand for a
sources .Information has been collected from specific product or service and in moving the
various magazines ,Journals , books , search product or service to the final customer or user so as

engines , websites and tourism agencies and
departments and internet.

Introduction —

The ‘marketing concept® is not very old. I came
into the scene in the 2nd half of the 20th century. In
the beginning, it was linked with the number of
closely associated factors for achieving volume
sales.

Definition -- which reflects the latest nature of
marketing is: "Marketing is a human activity
directed at satisfying needs and wants through
exchange processes."

"Marketing' by definition is the development of a
product to meet the needs of the Tourist as
Consumer and then employing the techniques of
direct sales, publicity and advertising to bring this
product to the consumer.

"Marketing is the management function which
organises and directs all those business activities

to achieve the profit target or other objectives set by
the company”. In essence the marketing concept is a
customer orientation.

There are a number of definitions of tourism
marketing. Tourism marketing could be defined as
the "Systematic and coordinated efforts exerted by
the NTOS and/or the tourist enterprises on
international, national and local levels to optimise
the satisfaction of tourists, groups and individuals,
in view of a sustained tourism growth."

Tourism Marketing Ideas

The  developments of Travel and  Tourism

marketing is must, but it is also essential to consider

the developments.

1. Hygiene and Safety
Tourist safety has always important and has
been a major concern for those in the tourism
industry, but customer needs in this area have
evolved after Corona. In particular, there is a
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greater importance on hygiene than ever before
and this needs to be reflected within tourism
marketing .

This means the steps we have taken to keep
and maintain up to hygiene standards.
Customers need to be convinced that they are
going to be safe place , so need to emphasise
these concepts of hygiene and safety on
website, on marketing content .

Capitalise on Voice Search

The rise of voice recognition technology has
opened up new avenues for marketers to
explore. In particular, hotels are increasingly
using smart hubs to offer voice search
capabilities within rooms, providing a more
convenient source of tourist information. One
of the best tourism marketing tips is also to use
SEO principles to focus on voice search results
on platforms like Google. Additionally, voice
search can be used to put customers in contact
with a chatbot.

Artificial Intelligence

The use of artificial intelligence is also growing
marketing trend.

The Tourist Satisfaction Through Chatbots
Chatbots are increasingly used for tourist
service purposes because they are able to
respond to customers very quickly. This
technology also allows for communication in
different languages and the chatbot can be set
up to attempt cross-selling and up-selling,
which can potentially help you to boost
revenue.

Technology

Tourist aware and use digital information onto
real-world settings, rather than replacing them
with entirely new 3D marketing environments.
This can be used for Travel and Tourism
marketing purposes in a number of multiple
ways; typically through the use of smartphones
and mobile apps.

International Tourist want to be treated as
individuals, which is where personalisation
marketing comes in. The basic principle is to try
to target people with more relevant marketing
messages, which appeal to them on an
individual level. For. Exa. Sending a email , or
on social media. showing them a product they
might like.

Tourist Satisfaction

In Tourism Industry , it is important to try to
keep in mind that most tourists are not really
paying for products or services; they are paying
for experiences and satisfaction. With this in
mind, some of the most useful tourism
marketing tips are important.

Marketing Strategy on Social Media

Archana Vasantrao Salunke
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Content marketing is one of the best tourism
marketing strategies for a number of reasons.
Not only can it be used to draw attention to
business and company website, it can also help
to position you as a credible industry expert.
Content marketing is vast and vary it includes
everything from blog posts and web articles, to
info graphics, e-books and videos. The key to
success is to produce high-quality, genuinely
useful content. Think about the expertise you
have to share, keep tourists up-to-date
information, and share knowledge about Tourist
places attractions, accommodation ,activities
and facilities .

Review Marketing

The Travel and Tourism industry is hugely
influenced by reviews. After all, tourists are
now likely to read reviews before they book a
hotel room, visit a restaurant, or even decide on
a broad travel destination. That is why , tourism
marketing efforts must also place a focus on
managing reviews, and there are several ways to
do this. Reviews from tourists via email,
ensuring a plenty of feedback and that the
influence of bad reviews is limited. Also focus
on updating profiles on review platforms.

Marketing operations --

1.
2.

arw

13.

15.
An

It provides a clear ways for tourism marketing .
It coordinates the resources of the organization
in order to eliminate confusion and
misunderstanding and achieving cooperation.
Identifying various market segments.

Setting and prepare plans .
Identifying the business
weaknesses.

mission and goals.
External and Internal Audit.
Business demands and situation analysis.
Obijectives.

Effective marketing mix strategy.

strengths  and

. Monitoring the plan.
. Segment the

International and Domestic
tourists generating markets.

Identify the intermediate rs.

Identify the nature of demand for one’s product.
Identify the tourists.

effective market strategy will determine exactly

what the target market will be and to attempt to
reach only those markets.
Features of Marketing

1.

2.

3.

The demand for tour package is highly elastic
and seasonal .

Tour package is a combination of various
service and facilities in tourism industry .
Designing, prepairing tour itinerary  and
marketing of tour package a number of
intermediaries are involved. Bad impression or
bad planning one level can spoil the entire
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image of the tour itinerary package as well as
the business .

4. A tourist does not only by the tour package in
advance because it is consumed and felt at the
same time at a particular destination.

Need Tourism Marketing --

1. Market Deemand -- Tourist Experoences and
satisfaction depending upon tourist destinations
geographical area , economic condition aim of
travel and age group .

2. Attract International and Domestic Tourist -
First identify new customers and prepare and
develop plans to attract tourists .

3. Purchase and selling services --Making tour
plan ,purchase different facilities , prepare
detailed schedule of customers journey or Tour
itinerary .

4. Challenges -- Tourism industry becomes
leading and competitive industry that is why its
important to business stand out . A good
marketing strategies should apply to achieve the
success.

5. Effective Techniques --Using most effective
research and analytical tools and techniques
.Having a good marketing strategies .

Identification of markets like that of the product is

crucial for any organisation which adopts the

marketing concept. In fact the first step a marketing
organisation will have to take is to identify its
markets. The term 'market’ is used in a number of
ways. It may be employed to designate the place
where the buyer and seller of a good or service meet
and between them the exchange transaction takes
place. The buyer of goods or services may be the
actual buyer or the potential buyer. It may be used in
connection with a particular geographical area or in
connection with a particular type of service or
product. The demand for business tourism is
comparatively price- inelastic. The demand also
tends to be largely city-oriented and the visits
shorter and relatively frequent. The exhibitions,
conferences, conventions, trade fairs and similar
other events attract this kind of tourism.
Introduction of air travel especially jet travel
expanded the travel markets necessitating
application of marketing techniques. Marketing in
the field of tourism made its formal appearance only
in the second half of the twentieth century. As the
travel business expanded as a result of the
introduction of air travel, it became necessary for
mangers of travel to use techniques of marketing for
selling the tourist product. Marketing helps to
create new customers by way of first identifying
their needs and then trying to satisfy these.

Marketing in tourism, due to the various factors

mentioned above, as compared to marketing in other

industries needs a somewhat different approach.

Tourist marketing to a considerable extent depends

Archana Vasantrao Salunke
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in various market factors mentioned above. Unlike
the normal consumer product or service, the tourist
product is marketed at two levels.
Marketing Process And Functions
Marketing concept in the field of tourism comprises
the
following major process or functions :
Market Research;
Product formulation and development;
Product distribution;
Advertising:
Sales promotion or support;
. Public Relations
Coclusion
Tourism marketing, of the actual and potential
demand and, on this assessment, development of
facilities and services for use by customers. Tourist
demand' can be divided into ‘actual’ and ‘potential’;
‘actual' demand represents those who actually travel
to a certain tourist destination while ‘potential’
demand is the number of assessment The objective
of marketing is the behaviour of the enterprise in
relation to its markets and tourist and travel and
tourism. Within the limitations given by the market
situation, by the available resources and the general
direction provided by the organisation's. Tourism
demand is highly unstable. The demand is
influenced by factors such as seasonal, economic,
political, etc. The seasonal changes greatly affect the
demand. Seasonality means that tourism plant is
frequently used for only a limited part of the year
and therefore uneconomic. Many tourist areas have
short season-often as little as three months. A
corollary of this seasonal usage is the seasonal
unemployment, which is a serious problem.
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Abstract:

Indian Tourism Industry is one of the highly emerging economic industry in India in last 20 years. The Indian
tourism industry has been one of the most emerging economic industries in India over the past 20 years. The
industry has improved in various areas. The Indian tourism industry grew due to the influx of international
tourists. The number of international tourists in India increased from 2.54 billion in 2001 to 17.9 billion in 20109.
The share of international tourism sector also increased. The share of international tourism sector also increased.
Along with this, India's foreign exchange earnings have also increased. Indian tourism industry contributed 3.198
billion to the global economy in 2001. In 2019, it reached 30.06 billion. India has high number of hotels
especially luxuries. It provide comfortable accommodation for tourist. Many travel agencies and various operators
exist to serve tourists. Considering the area of India, this development is very less compared to other countries in
the world.

Keyword: Development, Tourism, Industry, Tourist, World.

Introduction:

The tourism industry is one of the largest and fastest
growing and non-polluting industry in the world.
This industry has a major contribution to the
economy of many nations. In the very short period
of time tourism has become the world's largest
industry, generating wealth and employment,
opening the minds of both visitors and the visited to
different ways of life. This industry established a
certain diversity. The scope of this industry is
widened. This industry is significant in the
economic point of view. This industry has played an
important role in the country’s economy. India has
strong signs of becoming one of the emerging giants
in world tourism.

The tourism industry is the largest segment under
the services sector in the Indian economy. Indian
tourism is recognized as an important sector of
economic growth. The tourism industry in India has
undergone significant changes in the last 20 years.
Especially accommodation, transport, agency,
operation etc. After the Government of India
launched the National Tourism Policy 2002, there
was a sudden change in the tourism industry. The
influx of international tourists to India suddenly
increased, resulting in an increase in foreign
exchange in India. Till 2019, India's tourism
industry was on an upward trend. But due to the
2020 Covid-19 pandemic, the Indian tourism
industry along with the rest of the world has
suffered. Tourism industry totally collapsed.

Tourism industry declined sharply in 2020. Only
2.46 million foreign tourist arrived in India during
January-June 2020 as compared to 5.29 million
during January-June last year. Consequently, foreign
exchange earnings from tourism declined to US$
6.16 billion during the first six months of 2020 as
compared to US$ 14.19 billion during in
corresponding period last year. Domestic passenger
traffic too dropped to 22.77 million during April-
November 2020 from 95.7 million during the
corresponding period last year.

Objectives:

The present study aims to understand the
contribution of Indian tourism industry to global
tourism. To understand the changes in the Indian
tourism  industry  accordingly.  Accordingly,
understanding the changes in the Indian tourism
industry and the changes in the residence, travel
agency tour and operator number.

Research Methodology:

The present study is based on the secondary data
published by various agencies and organizations.
The present study makes use of data and
information provided by, UNWTO, Ministry of
Tourism, Ministry of Statistics and Programme
Implementation, Newspapers, Magazines, Books
and Internet etc.

India In (International Tourist Arrivals) In
World:

In the last 20 years, India has contributed a lot to
tourism industry at world level. Looking at the
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current situation of India tourism industry, India has
made great progress at the international level. Data
chart between 2001 to 2020 shows India's share of
International tourist arrivals worldwide. In 2001,
there were 683.4 billion international tourist arrivals
in various countries around the world, of which
India accounted for 2.54 billion international tourist
arrivals, which share was 0.37% of the world
arrivals. India ranked 51st in the world in terms of
international tourist arrivals that year. International

ISSN - 2347-7075

tourism arrivals in India have increased to the same
extent as international tourism arrivals at the global
level. This is understood from its percentage share.
The world share of international tourism arrivals in
2020 was 4 times higher than in 2001. It was1.59%.
India's ranking in international tourism arrivals was
24th in 2019 compared to 51st in 2001. Over all
India’s share in global international tourism arrivals
has increased over the last 20 years.

Share of India in International Tourist Arrivals in World, 2001-2020 Years

2000 Share of India in International Tourist Arrivals in World, 2001-2020 Years 20
1500 15
S
- 1000 10 'E
S 500 5
=

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
World  683.4703.2 691 762 803.4846.6 894 917 883 948 994 1039 1087 1137 1195 1241 1333 1413 1466 399
India 2.54 2.38 2.73 3.46 3.92 4.45 5.08 5.28 5.17 5.78 6.31 6.58 6.97 13.1 13.8 15 16.8 17.4 17.9 6.33

(Source: India Tourism Statistics at a Glance- 2021)
India in (International Tourism Receipts) In
World:

India's share of the world's International Tourism
Receipts (ITRs) is significant in the world. In 2001,
international tourism receipts earned US$463.8
billion in foreign exchange worldwide. India's share
in that year was US$ 3.198 billion. In worldwide
percentile share was 0.69 % and rank was 36th.
Under the “"National Tourism Policy 2002", the
Government of India launched an international
marketing campaign called Incredible India to
promote tourism in India to a global audience. The
policy is built around the 7-S Mantra: - Swaagat
(welcome), Soochanaa (information), Suvidhaa
(facilitation),  Surakshaa  (security),  Sahyog
(cooperation), Sanrachnaa (infrastructure) and
Safaai (cleanliness). Some of the salient features of
the Tourism Policy are No approval required for
foreign equity of up to 51 per cent in tourism
projects. NRI investment up to 100% allowed.
Automatic approval for Technology agreements in

% Share 0.37 0.34 0.4 0.45 0.49 0.53 0.57 0.58 0.59 0.61 0.63 0.63 0.64 1.15 1.15 1.21 1.26 1.23 1.22 1.59

the hotel industry, subject to the fulfillment of
certain specified parameters. Concession rates on
customs duty of 25% for goods that are required for
initial setting up, or for substantial expansion of
hotels. Till 2020, India has never looked back.
Every year India reached one step higher. This
policy seems to have helped improve the condition
of the tourism industry. The foreign exchange
earnings of the Indian tourism industry for the two
years 2002-03 and 2003-04 increased incredibly by
US$ 1.36 and US$ 1.707 respectively as compared
to the previous year. Rank also jump from 37 to 26.
In 2019, international tourism receipts earned
US$1465 billion in foreign exchange worldwide. In
which India's share was US$30.058 billion in
percentage with 2.05 % at 13th position. In 2020,
the Covid-19 pandemic affected the tourism
industry in India as well as the world. The tourism
industry in India seems to have grown significantly
in the last 20 years with the exception of the year
2020 in the progress of tourism industry
development in India.
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Share of India in International Tourism Receipts In the world, 2001-2020
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(Source: India Tourism Statistics at a Glance- 2021)
Accommodation Facilities In India:

Hotels And Hotel Rooms:

58.2 foreign tourists visited India for Leisure
holiday and Recreation in 2020. Tourists require
good quality accommodation in tourist destinations.
India has provided good quality of accommodation
for foreign tourists. India's first luxury hotel "Taj
Mahal" was built by Jamshetji Tata in 1903 in
Mumbai. The Ministry of Tourism has a scheme for
granting approval to hotel projects from the point of
view of this suitability for international tourists. A
classification committee set up by the Ministry

classifies the functioning hotels under the star
system into six categories from star one to five star
deluxe. India today has a total of 104,082 rooms in
533 three star, 419 four star, 226 five star, 149 five
star deluxe and 59 heritage hotels. Five star and five
star deluxe hotels are big considering the n  umbers
and their number of rooms. India has huge number
Of luxuries accommodation facility provide to their
tourist. That is why foreign tourists prefer India for
tourism.

(Source: India Tourism Statistics at a Glance- 2021)
Operators In The Country:

Approved Hotels And Rooms In Country
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The Ministry has a scheme of approving Travel
Agents, Tour Operators, Adventure Tour Operators
and Tourist Transport Operators, the idea being to
encourage quality, standard and service in these
categories so as to promote Tourism in India. This is
a voluntary scheme open to all bonafide agencies.
Following data chart shows number of operators in
the country recognized by Ministry of Tourism as
on 31-05-2021. A travel agent is one who arranges

Four Star
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ticket
s for travel by air, rail, ship, passport, visa etc. It can
also arrange accommodation, tours, entertainment
and other tourism related services. SARC (1967),
"Travel agency business consists of the activities
involved in selling tourism products/services
directly to the tourists and performs normal
functions such as issuing air tickets, making
accommodation and transportation reservation,
providing specialised services, and accepting and

Recognized Operatures In the Country

600 434
400
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200 . 101 46 138
0 I — [
Travel Agent Inbound Tour Operator ~ Tourist Transport Adventure Tour Domestic Tour
Operator Operator Operator
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making payments.” Traditionally, in the Indian
intermediary that brings travel products to the end
consumer. Travel agents used to receive a base and
override commission. Currently there are 183 travel
agencies in India. An Inbound tour operator is one
who  makes arrangements for  transport,
accommodation, sight-seeing, entertainment and
other tourism related services for foreign tourists.
Inbound tour operator are also known as incoming
tour operators. Technically, the operators who
receive guests, clients/tourists, and handle
arrangements in the host country are called inbound
tour operators. 434 inbound tour operators exist in
India. Tourist Transport Operator Organization is
one, who provides tourist transport like cars,
coaches, boats etc. to tourists for transfers, sight-
seeing and journeys to tourist places etc. An
Adventure Tour Operator is one who is engaged in
activities related to Adventure Tourism in India
namely, water sports, aero sports, mountaineering,
trekking and safari of various kinds, etc. In addition
to that he may also make arrangements for transport,
accommodation, etc. 30% of India's total area is
mountainous but despite this there are only 46
adventure tour operators in India. An inbound tour
operator and a domestic tour operator are similar in
terms of service but the difference is that an inbound
tour operator serves international tourists and a
domestic tour operator serves domestic tourists.
There are 138 domestic tour operators in India. Tour
operator is a specialised in one or a few destinations
as the nature of business is bulk. They are referred
as consolidator of tourism industry. However this is
not applicable to the travel agent. Travel agent deal
with multiple destinations in order to aggregate the
service for the tourists.

(Source: India Tourism Statistics at a Glance- 2021)
Conclusion:

India has made a lot of progress in the tourism
industry in the last 20 years. India has brought many
changes in the tourism sector. Positive steps have
been taken to provide various services and facilities
to attract tourists for tourism. The Ministry of

ISSN - 2347-7075

market the travel agent acted as
Tourism has focused on attracting maximum
number of foreign tourists by changing government
policies related to visa, passport, transport,
accommodation, tourist safety. Their efforts seem to
have met with some success. The number of hotels
and rooms to stay in India has increased. There has
been an increase in the number of different
organizations involved in trip planning such as
travel agencies, various tour operators. As a result,
India received a large amount of foreign exchange
during the year. Therefore, the tourism industry has
created a unique position in the Indian economy.
India has a major contribution to the global tourism
industry. India seems to have succeeded in attracting
global tourists to India. However, India has unique
cultural heritage. It has a vast array protected
monuments spread throughout the length of the
country. India has 22 world heritage (16 are
monuments). Considering Indian culture, history,
geographical structure, region, India’s contribution
to the global tourism industry is very less. India
needs to do more.
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Abstract: In the new millennium global economy will be governed by Technology, Telecommunication and
Tourism. It has great capacity to create large scale employment, tourism is interaction between people and places
through movement. Tourism is acknowledged to be crucially important for development due to its multifaceted
nature encompassing economic, social, political, environmental, cultural and psychological characteristics.
Religion is most important aspect in respect to tourism in India.
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Introduction

Tourism is a major engine of economic
growth and an important source of foreign exchange
earnings in many countries including India. It has
great capacity to create large scale employment of
diverse kind —from the most specialized to the
unskilled and hence can play a major role in creation
of additional employment opportunities. It can also
play an important role in achieving growth with
equity. In the new millennium global economy will
be governed by Technology, Telecommunication
and Tourism. The essence of tourism is positive
interaction of man with attributes of space. The
element of tourism is mobility or movement of man.
Thus man’s movement through places becomes the
subject matter of tourist activities. Hence, tourism is
interaction between people and places through
movement.

The word tourism is related to “Tour”
which is derived from the Latin word “Tornos”.
Tornos means a tool for describing a circle or
turner’s wheel. Tourism is the fastest growing
tertiary economic activity in India. Physical,
location and cultural factors determine the
development of tourists places. Tourism is
acknowledged to be crucially important for
development due to its multifaceted nature
encompassing economic, social, political,
environmental,  cultural ~and  psychological
characteristics.  (Britton, 1989). There are many
types of tourism such as religious, sport, scenic
beauty, and natural spots and forest reserves.
Religion is most important aspect in respect to
tourism in India thus the geography of religion is
mainly related to ceremony aspects which are
expressed geographically through temples and
shrines (Paul Fickler 1962). For religion, travel is
necessary part of getting from home to the holy
destination and the motive of this leisure time
journey is clearly religious. People visit the places

of worship and sacred shrines as well as to see the
natural beauty.

Objectives:

This Research paper deals with following specific
objectives:

1, To study tourism potential of the study area,
Unapdev, Jalgaon district.

2. To find out Satisfactory index and problems of
the study area.

3. To confine the affecting factors on tourism
development of the study area.

Database and Methodology:

The secondary data is collected from various
sources which include both published and
Unpublished Document, Maps, Census Data,
Government Publications, MTDC Publications,
Private agencies Publication, and Various Web
Sites. Basic data has been collected through
Jalgaon District Hand Book, Jalgaon District
Gazetteers, Jalgoan District Census Tables, and
Indian Tourism Statistical Department etc. For the
assessment of level of satisfaction of the tourist, the
following formula is used.

Whereas:-
Sti = Satisfaction Index for the i " factor.
Mi = Numerical values for particular level of

satisfaction for the, i" factor.

Ni = Number of respondents deriving the particular
level of satisfaction for the*i ™ factor.

N = Total number of respondents for that factor for
all level of satisfaction.

Study Area:

Sti =

Unapdeo is located near Adavad Village in Chopada
Taluka in the scenic natural surroundings of the
Satpura Range. Unapdeo location is 21.72 North
Latitude and 74.44 East Longitudes. It is 25 km
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from Chopada and 53 Km from Jalgoan. Like
Sunapdev, Nijhardev are two other hot water
breezes generated in Satpuda hills range. Its location
is one of the feet of the high spur of the Satpuda
range penetrating into the flat plateau in the south.
The area in which Unapdeo is located is drained by
the tributaries of the Tapi River, which flows in the
South of Unapdeo. The place is known for its
spring. All over Maharashtra hot springs are found
at the base of the mountain ranges of the Sahyadri,
Ajanta and Satpura ranges. The hot water comes out
from a solid rock. These solid rocks form a lower
part of a temple. The hot water flows through stone
conduit fashioned in the form of a cow’s head and
collected in a small pond surrounded by a red brick
walls. The important features of this spring are that
the temperature at different points varies
Satisfaction Index of Tourist at Unapdeo:-

The satisfaction are weighted by giving
ranks to the factors (Table -1.1) It is observed that
Personal safety ranks first. It means tourists are
more satisfied with the Cleanliness in the place with
second rank. Parking facility ranks third, drinking
water facility rank forth, food facility gets fifth
ranks and shopping facility receives sixth rank.
Accommodation facility received seventh ranks,
Toilet facility, Medical facility and Guide facility is
not available in this tourist center.

Conclusion:

1. There is lot of potential in the study area to
develop as a tourism center.

2. Physical factors as well as infrastructural aspects
affects on tourism centers.

3. Accommodation, Toilet and medical facility is
needed to avail in the study area.

4. Good food and drinking water is needful to
improve in the study area.

Table No. 1.1 Factor wise Satisfaction Index with Rank (Sti):-

Sr.No. | Factor Satisfaction Index Positional Rank
1 Accommodation 3.06 7
2 Cleanliness in the place 6.65 2
3 Food Facility 3.30 5
4 Drinking water Facility 3.91 4
5 Personal safety 6.82 1
6 Shopping Facility 3.09 6
7 Medical Facility 2.85 8
8 Parking Facility 6.43 3
9 Toilet Facility 2.75 9
10 Guide Facility 2.61 10

Source: Data Compiled by Researcher
Photograph 1.1 Unapdev Temple

1.2 Hot water spring
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Introduction:

India’s tourism sector is a significant economic multiplier and is becoming increasingly important as the
country strives for rapid economic growth and employment creation. India is covered in beauty in all its nooks
and corners. This nation's expansive landscape is decorated with the most diverse populations, cultures, and
topographies. India also provides various geographical regions, world-class tourist attractions, and specialized
travel services, including eco-tourism, heritage tourism, adventure tourism, medical tourism, etc. Planning for
Indian tourism began after the country's independence. In 1945, Sir John Sargent served as the committee's chair.
He was the government of India's educational advisor at the time. Following that, India underwent systematic
tourism growth. The second and third five-year plans have evolved the tourism planning methodology. The sixth
five-year plan strongly emphasizes using tourism as a tool for economic growth, social integration, and upholding
peace. After the 1980s, the tourist sector proliferated as a source of jobs, revenue, foreign exchange, and leisure
activity. The government has promoted the tourist industry through many vital actions. This paper with a brief

description of the history of tourism and tourism policy development in India.

Objectives of the study:

1. To analyze the performance of tourism industry.

2. The paper will briefly explore the tourism
policies of India.

3. Overview the policies for the development of
tourism industry.

Methodology:

The study is based upon the collection
secondary data. The data was collected from various
published and unpublished records of Ministry of
Tourism Government of India Different sources of
publications such as Magazines, journals, Internet,
Research articles and Various Economic surveys.
Tourism policy of India:

Tourism development in India has gone
through many stages. The first and most important
step taken to promote tourism in India after
Independence was the formation of a separate
Department of Tourism under the Ministry of
Transport and Communication, Government of
India after the time of independence in the year
1958. It also helped in marketing and promoting
international and domestic tourism in the country. It
delivers infrastructure, information which aims at
promotion of tourist’s sites in the global market. It
too carries out the promotional campaigns and
frames strategies for the tourism development in the
country. It has offices in India as well as abroad.
Tourism policy of 1982:

Ministry for the first time presented the tourism
policy which was presented in both the houses of
parliament on 3 November, 1982. The policy

statement contained five main objectives of the

tourism policy of the Government of India. These

objectives were mainly framed for the development
of tourism in the country. And these objectives
were:

1. Travel is a unifying force for both national and
international understanding.

2. It helps to preserve, enrich and retain the
country’s world view and life style, its cultural
expression and heritage in all their
manifestations. The prosperity that tourism
brings must cause accretion and strength rather
than damage to the social and cultural values
and depletion of the country’s natural resources.

3. It brings socio-economic benefits to the
community in  terms of  employment
opportunities, income generation, revenue
generation for the states, foreign exchange
earnings and in general cases human habitat
improvement.

4. Both domestic and international tourism gives a
proper direction and also provides opportunities
to the youth of the country, so that they can
meet their needs and aspirations. It thus helps to
bring greater national integration and cohesion.

5. It also offers opportunities to the youth of the
country not only for employment but also for
taking up activities which prove helpful for
nation building like sports, adventure etc.

To achieve these objectives selected travel approach

and matching facilities would be Provided. With

regard to the marketing strategy, the policy
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statements suggested the necessity of exploring new
markets and the development of tourist traffic. The
policy also stressed on the need to develop a
Buddhist circuit with a view to attract larger number
of Buddhist travelers from East. The country is
bestowed with many cultural and natural heritages
which prove to be the major booster for tourism
resources in the country. Another attention was
given to develop backward areas having ancient
monuments, natural scenery, local arts etc. The
tourism policy of 1982 also stressed the need for
coordination among public-private undertakings.
The center would play a coordinating role for
proving the support to the states where necessary,
however it would be the responsibility of center to
look after the international tourism. It was also
clarified that sufficient incentives would be
provided to the private sector to play a more
dynamic role in the development and promotion of
tourism.

New tourism policy of 2002:

The publication of the National Tourism

Policy by the Government of India in 2002 was an
important milestone in tourism planning in India.
This Tourism Policy 2002 is based on a multi-
faceted approach, including faster implementation
or faster development of tourism projects of
integrated tourism circuits, capacity building in the
hospitality sector and new marketing strategies. The
main objective of the 2002 National Tourism Policy
was to place tourism as a key driver of economic
growth. The government strives to achieve this goal
by promoting domestic and international tourism,
developing tourism infrastructure, developing new
destinations, promoting agro-rural tourism, tourist
routes, etc. new calendar and public-private
partnership.

1. The 2002 National Policy emphasizes the
promotion of existing tourism products and
destinations. For tourism product development
and destination development, the central
government has supported the state government,
and major projects have been funded.

2. The central government has provided funding to
the state government to develop tourist routes of
international standards.

3. This policy has emphasized public-private
partnerships to implement large revenue-
generating projects such as convention centers,
golf courses, yachts and cruise ships, used by
tourists and generates substantial revenue for
the state.

4. This policy recognized that private financial
resources as well as technology and
management talent were needed for the
development of tourism infrastructure. So the
government provides funding to organize a
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study tour in India, expo abroad, advertising,
etc.

The campaign was conducted globally and received

appreciation from tourism industry observers and

travelers. However, the campaign was substantially
criticized from some quarters. Some experts
criticized it on its failure to cover several aspects of

India which could have been attractive to the

average tourist. In 2009, the Ministry of Tourism

launched a campaign titled “Atithi Devo Bhava”
meaning “the guest is equal to God” targeting the
local population to educate them regarding good
behavior and etiquettes while dealing with foreign
tourists. “Atithi Devo Bhava” aimed at creating
awareness about the effects of tourism and
sensitizing the local population about preservation
of India's heritage, culture, cleanliness and
hospitality. It also attempted to re-instill a sense of
responsibility towards tourists and reinforce the

confidence of foreign tourists towards India as a

preferred holiday destination. The concept was

designed to complement the “Incredible India”

Campaign. Also, to boost tourism in India “visit

India 2009” campaign was put into effect, to boost

the flow of tourists to India.

Conclusion:

The policies of India are mainly aimed for the

development of tourism industry in their respective

areas. And to some extent they are succeeded in it.

The number of tourists has increased throughout the

years, as can be seen in different reports. Both

domestic and international tourists are keen to visit
these places. These policies have paid great impetus
for the infrastructural development of the tourist
places. Major investment programmes were help in
these policies. And it can be summed up that the
policies are being made mainly to boost the
infrastructure of the state and of the country at large,
so that this industry can flourish and attract tourists.

More tourists mean more economic opportunities to

these places. So, the policies which are framed

should be implemented in the best possible manner,
only then these can prove successful to get the
desired results.
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Abstract-

Tourism is known as one of the important industry in world and India. In last few years new trends have
emerged in tourism. Fort tourism is an ideal example of it. Konkan which is important part of Maharashtra state
has a rich history, culture and heritage. South Konkan is known for the land of lord Parshurama and for its
maritime history. Historical tourism is not developed in the Konkan up to its potential. Now a days young
generation is coming out for trekking, mountaineering, hiking and many more adventure activities in Western
Ghat or Sahyadri ranges. Most of the forts are located in the Western Ghat and in the coastal areas where the
tourists are coming in large numbers. This is the good opportunity to divert such tourists towards fort tourism if
the basic infrastructure has been provided to them. It will help the local people and regional development.

In this paper an attempt has been made to know the potential of fort tourism and the problems associated with

Fort Tourism.

Key words - New Trends, Historical tourism, Adventure activities, Fort tourism.

Introduction

Maharashtra, the famous state of India,
occupy a large portion of the Deccan plateau in the
western peninsular part of the subcontinent.
Maharashtra is called the gateway of India and is
one of India’s biggest commercial and industrial
centres. It has played a significant role in the
country’s social and political development.
Maharashtra is a 3rd largest state of India in size.
Maharashtra is known for its complex range of
physical diversity .Maharashtra is home to a
repository of natural beauty, architectural wonders,
festivals traditions, gastronomy and glamour.
Maharashtra is one word, but it speaks volume of its
rich culture and diverse people. It is said that there is
something for everyone. Mabharashtra is also known
as Trekkers paradise with green hills, doted lakes
and forest. Maharashtra has unlimited tourist
resources and it’s seen from the campaign of
Unlimited Maharashtra.

Culture of Maharashtra is amalgamation of
festivals, dances, music, art and craft, food,
costumes. It’s important to know about history but
it’s the culture which defines a state in its own style,
it is very true about Maharashtra. Maharashtra has a
variety of tourist destinations like as beaches, forts,
caves, hill stations and wildlife sanctuaries to
temples and shrines, adventure sports, as well as
lakes and waterfalls. It has five UNESCO World
Heritage Sites i.e. the Ajanta Caves, Ellora Caves,
Elephanta Caves, Chhatrapati Shivaji Terminus
(CST) (previously Victoria Terminus) in Mumbai
and the Western Ghats. Tourism has become one of
the most important activities in most of the districts
of Maharashtra. Due to the rich past history and 350

forts which are the major attractions to the tourists
who visits the state. Maharashtra is divided into five
geographic regions. Konkan , Western Maharashtra,
Marathwada, Khandesh and Vidarbha. Konkan
Which is one of the important division and extends
throughout the western coasts of Maharashtra. It has
720 k.m. coastline and bounded by the Western
Ghats mountain range (also known as Sahyadri) in
the east, the Arabian Sea in the west, the Daman
Ganga River in the north and the River Terekhol in
south. In this paper an attempt has been made to
identify the potential forts for tourism development
and the problems associated to fort tourism.

Objective-
1- To know the development of tourism in South
Konkan.

2- To understand the tourism potential in South
Konkan region.

3- To identify the potential of fort tourism in
South Konkan

4- To suggest the remedies for development of fort
tourism in South Konkan.

Research Methodology —

The study of this research is based on primary and

secondary data. Primary data is collected through

the field visits and questionnaires. Secondary data is

collected from the published documents such as

Government reports, magazines, newspapers and

internet.

Brief history of forts -

Forts were very important for primary
defense in Maharashtra against enemy invasions,
and had been so since ancient times. They are
known in the local language as 'killa' (or 'gila’ in
Urdu). One of the early reference to forts in the
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subcontinent occurs in the ancient political treatise,
‘Arthashastra’ by Kautilya, whereby Kautilya
classifies the forts as Jal durg (water forts), Giri
durg (mountain forts), Vana durg (forest forts),
Dhanu durg (arid/desert forts located in conditions
which are devoid of a ready water supply), Mahi
durg (brick forts), and Nar durg (human forts), not
to mention the ancient cities in kingdoms such as
Mathura, Magadha, and so on which were also
mentioned as being fortified settlements. The social
treatise, 'Manusmriti' by Manu, also describes the
advantages and disadvantages of different
classifications of fort.

Due to its peculiar topography, Maharashtra
has always reveled in different forms of fort
constructions. Its structures and architectural
designs have differed depending upon their region
and location, whether these are on the plains, coastal
areas, hilly terrain or in the dense forests. The forts
in Maharashtra were constructed from the point at
which some of the early ruling dynasties (and their
vassals) held power, such as the Satvahanas, the
Rashtrakutas, the Kadambas, the Chalukyas, the
Yadavas, the Afghans, the Bahmanis, the Gonds in
Berar, the sultanates of Ahmednagar, Bijapur and
Berar , the Siddis, the Europeans (British,
Portuguese), and last but not the least the Marathas.
The Marathas gave tremendous importance to forts
as they were their strongest defence against
marauding invaders. Due to the inherent hilly terrain
of the Sahyadri range, most of their forts belonged
to the 'hill' category.

The Forts in Maharashtra can be divided in the
following types-
1. Hill forts
2. Seaforts
3. Land forts
4. Forest forts
5. Human forts
Hill Forts

These forts are constructed on the high hills
by using stone cut from the mountains. The high
altitudes made these forts safe from the enemy. In
the Marathi these forts are called 'Giri Durg' (‘giri'
means the mountain and 'durg' is the term for a fort),
Raigad, Rajgad, Purandar, Sinhagad, Pratapgad,
Shivneri, Rajmachi, and so on. The hill forts are
most common in Maharashtra and scattered all
around the Sahyadri mountains. They are located at
short distances from each other and were accessed
by crossing a couple of mountains. If a fort was
captured by the enemy, this allowed the king and his
officials to escape and easily reach the next fort. Hill
forts were constructed from stones carved out of the
very mountains, and were attached (depending upon
the design) with the help of lime, rubble, gravel,
stones, bricks (used mainly in land forts or smaller
forts), molten metal and sand. Lime or mortar was
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ground on the fort itself (in what were called the
‘Chunyaachya ghaani', 'chuna’ being the term for
lime), with the help of a roller passing though a
circular channel.

Land Forts

These forts were created on the plains. In Marathi
they were called '‘Bhuikot' (Durg), and examples
include Chakan fort, Bahadurgad, Solapur fort,
Ahmednagar fort, and so on.

Sea Forts

These forts were created in the middle of the sea and
protected by its vicious waves. In Marathi they were
called Jal Durg', and examples include Janjeera,
Sindhudurg,  Suvarndurg and Padmadurg. The
Suvarnadurg fort in Dapoli is one of the few forts to
be built in the sea.

Forest Forts

These forts were created amidst dense jungle,
protected by the heavy tree cover, along with
reptiles and wild animals. They were the 'Vana
Durg', and Javali is one such example.

Human Forts

These formations were created as a direct result of
human warfare, and encampments often resembled
forts. These are the 'Nar Durg'.

Study region —

Konkan region is a naturally gifted area of
the Maharashtra state. Konkan is well known for
its natural beauty and is emerging as a favorite
tourist destination for lot of people. Konkan's
greenery, coconut trees, beautiful virgin beaches,
waterfalls, mountains and lush green valleys
definitely provides a rich and pleasant experience
for the tourists. Tourism in Konkan is developing
very fast. Tourists from Maharashtra now prefer to
visit Konkan because of several reasons like close
vicinity, easy accessibility due to better roads and
Konkan railway. The economically cheap
accommodation and overall lower costs for visiting
previously unexplored places is an added attraction
to the tourists. Local people depending mainly upon
fishing and farming activities for their livelihood but
nowadays people are shifting their livelihood with
the help of growing Tourism in the region. Fort
tourism is a new path for the local people in Konkan
because there are nearly 129 forts. If the potential of
this fort tourism is grabbed it will be better for the
youth in Konkan and it will reduce the out migration
of the youth. A coastal strip of land bounded by
Sahyadri hills on the east and Arabian Sea on the
west. Konkan region is extended from Palghar in
north to Sindhudurg in south including the districts
like Palghar, Thane, Raigad, Ratnagiri and
Sindhudurg while Ratnagiri and Sindhudurg districts
are the part of south Konkan. The latitudinal
location of south Konkan is  15°37° to 18.04°
north latitudes and 73.02 to 74° 13’ east longitude.
These two districts have total 46 forts which are sea
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forts, hill forts, land forts. Some of them are very
famous but most of them are not yet explored

properly.
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Location Map — South Konkan

Forts in South Konkan are classified as under -
1. Hill Forts — Sumargad ,Rasalgad, Prachitgad, ,
Mandangad ,Padmnabhdurg/ Panhaledurg
Palgad , Govalkot , Sadanandgad, Ramgad,
Bhagvantgad, , Bhartgad, , Sidhagad, Shivlanka,
Manohargad ,Mansantoshgad, Mahadevgad,
Sea forts — Sindhudurg, , Suvarndurg

Land forts — Himmatgad/ Bankot, ,Govagad,
Fattedurg, Kanakdurg, Anjanvel,Vijaygad
Jaigad, Ratnagiri, Purngad ,Aanmbolgad ,
Yashvantgad, Vijaydurg, Devgad ,Sarjekot,
Rajkot,Padmgad, Nivati, Yashvantgad,
Kharepatan,

Forest forts- Mahiptgad, Barwai , Kolkevadi ,
bhavanidurg , Mahimatgad, Bhairavgad,
Songad,Narayngad, Hanumantgad,

Few forts which have potential as fort tourism
are discussed as per following-

1 - Hill Forts -

Sumargad —

The fort is located in the mid hill range
which extends in the North South direction and runs
parallel to the Sahyadris in Khed Tahsil. Due to its
difficulty in access, height and tough to climb. Fort
has straight rock surfaces from all the sides of the
fort and on the way sometimes it is necessary to do
rock climbing to reach to the fort. There are some
water tanks on the fort.

no
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Rasalgad fort -

The fort is located on southern tip of a hill
range that spans in the North South direction and
runs parallel to the Sahyadris . Out of the three forts
situated in this range, only Rasalgad is easy to
reach. The fort is spread on an area of 5 acres. The
fort has temples of two goddesses Solai and Waghai
which are known for carvings. On the North
Western side there is citadel which has a storehouse
and palace. In the southern part there is one water
tank in the cave having four pillars. There are
canons on some bastions of the fort. The known
history of the fort starts from the time of Chatrapati
Shivaji Maharaj .This fort was won by Chatrapati
Shivaji Maharaj from More of Javali..In 2003,
Rasalgad was declared as a protected monument by
Archaeological Survey of India.

Mandangad fort —

Mandangad fort is known as most ancient
fort in the Ratnagiri district and was commissioned
in the 12" century during the realm of king Bhoj.
The fort is in riun condition in some parts, but one
can see lot of ancient relics here. Fort is classified as
Giridurg and has security walls created in an
expanse of 8 acres. It’s wonderful to see a perennial
lake created in black rock or basalt.

Gowalkot fort-

This fort is also known as Govindgad or

Gowalkot fort. The fort is located 3 kms. from
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Chiplun and eastern side of the village Gowalkot.
This fort is surrounded by Vashishsthi river from
north and by Vatoli river to the southern and
western sides. Due to this it looks like island style
delta. This fort has been repaired by Chhatrapati
Shivaji Maharaj and at the base of fort Shree Devi
Kanjeshwari temple is situated.

Prachitgad fort-

This fort is also known as Uchitgad or the
fort of Shrungarpur. The fort is spread across 5
acres.  Shrungarpur is a place of in-laws of
Chhatrapati Sambhaji Maharaj. It is situated in the
Sahyadry ranges. Chhatrapati Shivaji Maharaj won
Shrungarpur and constructed this strong fort.this
fort is difficult to climb so has the patience to visit.
Bhairavgad fort-

This fort is also coming in the category of
Giridurg. The fort is located 45 kms. from Chiplun
and from Derwan it is 12 kms. Durgwadi ,Gowal
villages are the base for this fort but it is convenient
from Durgwadi. The fort is very difficult and
challengeable to climb for mountaineers also.
Sadanandgad fort, Ramgad, Bhagvantgad,
Bharatgad, Sidhagad ,Vetalgad , Kharepatan |,
Manohargad, Mansantoshgad, Mahadevgad, are
known as hill forts in Sindhudurg district.

2- Land Forts/ Coastal forts-
Bankot fort-

Bankot is a small fort located in the Tehsil of
Mandangad . It was made part of the Bombay
Presidency in 1756. A Greek expert Lini has
mentioned this fort as Mandagir in the first century
A.D. When the fort has been transferred from
Portuguese to the Maratha Empire it was named as
Himmatgad . Again British regime took it from
Angre and renamed as Victoria . This fort has a
memorial cemetery of the wife of Charles Mallet
and created in the year 1791.

Bankot fort was the first residency of the
British Raj in Southern Konkan.. The Marathas
renamed the fort as Himmatgad.

Gopalgad -

The Gopalgad fort at village Anjanvel, -
Guhagar,Dist-Ratnagiri is a coastal fort with an
approximate area of 7 acres . The main fort has been
extended by different rulers during different times.
The main central fort was constructed by the Bijapur
rulers in the 16th century. Chhatrapati Shivaji
Maharaj annexed this fort during his Dabhol
campaign in 1660.After the death of Shivaji
Maharaj in 1680, this fort was annexed by Siddi
Khairat Khan in 1699.In 1744 the Maratha warrior
Tuloji Angre captured this fort and added it back to
the Maratha Kingdom (then Peshwa rule).

Jaygad Fort

The fort of Jaygad is located at 25 Kms
from Ganpatipule and 50 kms. from Ratnagiri. The
fort is still in a good condition. The fort was
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primarily built for guarding the Jaygad port. This
fort has erected by Vijapurkar in the Shastri river
creek and is located north of the village. The fort has
been designed with two areas i.e. Balekilla ( the
upper fort )and Parkot ( the security wall ). The fort
has 28 fortifications.

Purnagad fort

Purnagad fort is spread in an area of 22
acres. The fort is located at the mouth of Muchkundi
creek. The fort is in good condition and has some
cannons in the fort. In the 18th century this fort was
commissioned as desired by Peshwas. It is said that
the construction of this fort was mainly from the
point of the commerce.

Yashwantgad fort —

Yashwantgad fort has been erected on the
banks of Jaitapur creek. It is spread over 7 acres and
the creek water has from two sides. The fort was
erected in the 16th century during the Vijapur
Regime.

Ambolgad fort-

Ambolgad fort is 5 kms from Yashwantgad
and it is in the village only. The fort can be
identified from the relics of security walls of the
forts. It has expanded on 5600 square meters. The
security walls have been constructed with black
basalt rock which indicates that it has been built
around 11th century during Shilahar regime.

Goa ,Fatehgad and Kanakdurga forts -
First fort is Goa fort and it’s security walls are still
in good condition . In the left of Goa fort Fatehgad
fort is situated but most of the relics of fort are lost.
Kankdurg is located just close to Harnai port . This
fort has sea from three sides and it is in ruin
condition. The forts were built by Adilshah and later
captured by Chatrapati Shivaji Maharaj in 1660.
Earlier there was a tunnel connecting both the forts
but now only way to go to Suvarnadurga is through
a boat.
Vijaydurg —
The fort is located on Vaghotan creek and renovated
by Chatrapati Shivaji Maharaj. Three sides are
covered by water and from one side is land.
Devgad fort —
This fort is located near the plateau of Devgad.
Sarjekot fort, Rajkot, Padmgad ,Nivati fort,
Yashvantgad, are the examples of land/ coastal forts
in sindhudurg district.
3 - Forest forts-
Mahipatgarh Fort

Mabhipatgarh Fort is on the east of the Khed. It
is one of the biggest strong hold in Maharashtra,
with a range of 120 acres. The erection of fort was
carried out in the regime of Vijapurkar. In 1661,
Chhatrapati Shivaji Maharaj included this fort in the
Swarajya. Bhavanigad Bhavanigad is located in
Sangameshwar tehsil. There is a big temple of
Goddess Bhavani , it is said that it is built in the
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14th century. Shivaji Maharaj renovated this fort in
1661. The British won this fort in 1818. After a
steep walk for 5 minutes, we reach towards few
cisterns. In this temple, there is a bust of Shivaji
Maharaj and an ancient idol of Goddess Bhavani.
Maimatgad fort —

This fort is located 20 kms. away from Devrukh on
the eastern side. Nigudwadi village is the base of
this fort. The fort has an expanse of 12 acres. Due to
steep rising apexes on the three sides the fort has
been bestowed with a natural security and from the
fourth side the security wall has been constructed.
The fort has a total of 8 fortifications. Apart from
above forts Bhairavgad, Songad, Narayangad ,
Hanumantgad are forest forts located in different
parts of Sindhudurg district.

4 - Sea forts —

Sindhudurg fort-

Sindhudurg fort in Maharashtra, one among
the many forts built by the great Chhatrapati Shivaji,
is a fusion of elegance and antiquity. The fort lies on
a rocky island just off the coast of Malvan which is
accessible by a boat from mainland. The district is
named after the fort of Sindhudurg which means
'Fort in the Sea'. This fort was the main Maratha
headquarters to prepare for wars, battles and also to
provide security to Maratha people. The fort built on
the orders of Shivaji took three years to complete
with almost 100 architects from Portugal and a
manpower of 3000. The fort is spread over an area
of 48 acres with fortified walls, 12 ft thick and 29 ft
high, stretch for 2 miles. Over 4000 mounds of iron
were used in the casting and foundation stones were
firmly laid down in lead.

Underwater passages are still a matter of
skill and the brilliant tactician and monarch in
Shivaji which had made it possible in the 16th
century. The fort has a hidden passage in the
temple.. This passage goes under the fort for 3
kilometres and 12 kilometres beneath the sea and
from there 12 kilometres in to a nearby village
which was used as an evacuation pathway for
people.

Due to the architectural brilliance and
uniqueness, this fort has its own identity in world.
In the fort there are 3 temples inside which are
dedicated to Goddess Bhavani, Lord Hanuman and
Jarimari. One important characteristic of this fort is
a popular temple which is devoted to Chhatrapati
Shivaji,the only one of it's kind in the world. It is
also known for the hand-prints as well as footprints
of Chhatrapati Shivaji which can be seen on a slab.
Sindhudurg fort is undoubtedly an unique fort on
various dimensions which attracts thousands of
tourists.

Suvarnadurga, -

These forts are located at 17 kms. from

Dapoli at Harne, The Suvarnadurg fort consists of
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three subsidiary forts, Kanakdurga , Fatehgad and

Goa forts, which are the land forts and

Suvarnadurga is a sea fort.

Problems of fort tourism in South Konkan —

The fort tourism has a great potential in
South Ratnagiri, but due to various issues the fort
tourism has not reached up to its potential still.
Following are some problems which have been
observed during research in the study area -

1- Good conditioned roads

2- Lack of awareness among the local people

3- Ruin conditions of most forts

4- Non-availability of information about forts

5- Littering and garbage

6- Lack of Accommodation and food facilities

7- Irresponsible behaviour of tourists

8- Negligence of Government authorities

9- Non-availability of Signage boards and route
details

10- Lack of basic facilities

Suggestions —

Tourism has enormous potential in Konkan,
especially in south Konkan. Development of tourism
in south Konkan will definitely have a positive
impact on the local economy. If the fort tourism has
been promoted it will be a unique identity of South
Konkan all over in the state. It is observed that
there is lack of information about our own maritime
history, the rich legacy of Maratha Empires and the
role played by all these forts in fighting with the
dominance of European people. It is suggested that
if these forts are maintained properly and conserved
according to the tourists specially the youth who are
the major part of the historical tourism, it will help
to the development of tourism on a long way.
Recommendations -

Tourism is known as one of the important
activity in Maharashtra. In last two vyears of
pandemic this industry has faced tremendous loss,
so if the government wants to promote, boost the
industry in its back position, some new trends have
to be adopted. Fort tourism is one such new type of
tourism which should be promoted in south Konkan
for the local development.

For the development of tourism in south Konkan

some of the following facilities should be

provided to the tourists.-

1- Detail history of the Konkan and the Maratha
empires should be shown through the
documentary or museums.

2- History of the forts and their importance, role in
the history should be highlighted.

3- It is very important to prepare the maps
showing the suitable roads, signage boards in
the beginning of the travel.

4-  Minimum basic facilities for the tourists should
be provided by the local authority or the
government, because these forts are inspiration
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for thousands of youths regarding our past rich
history.

5- Fort tourism will support the local people |,
villages, their culture through the cuisines, folk
arts, dance forms and traditions which will help
to conserve and protect our own culture, rich
history or heritage.

In short we can say that, the development
plans are associated with our maritime history,
it will not help only for the regional
development but also it will helpful to keep our
rich history and heritage alive.
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Abstract

Tourism industry at present is one of the most emerging industries in the world Post covid-19 lockdown
situation, flourish of tourism industry is more than two times Apart from other aspects of tourism, medical
Tourism / Health tourism is also an emerging tourism industry. Hence, present research paper emphasis on
aspects of Medical Tourism. Medical Tourism involves movement of a person with an objective to have a better
treatment at destination. For present research Nagpur city was selected as a study region. Nagpur being a centre of
India is well connected with all four extreme corners of the country. The major objective of the present study was
to explore factors responsible for development of Nagpur as a Medical Tourism hub and future prospects. The
conceptual framework itself is a self explanatory showing major significant factors playing role in flourishing
Nagpur city as a Medical Tourism destination. Findings of the study reveal that more than half of the respondents
were aware about Medical Tourism. They are confident that in future Nagpur will emerge as a Medical Tourism
centre. The connectivity, big quality hospitals, better treatment facilities, advanced instruments are the factors
which are playing and in future will play a significant role in development of Medical Tourism in Nagpur city.
Overall study depicts that Nagpur city is having all the potentialities for the flourish and development of Medical

Tourism industry.

Key words: Tourism, Medical tourism, Tourism concept, Nagpur city

Introduction

Tourism in general involves travelling for
fun, enjoyment, peace of mind, refreshing, change in
mood and much more, once in a while. Medical
tourism involves one more factor i.e. travelling for
treatment. Tourism is the act and process of
spending time away from home in pursuit of
recreation, relaxation and pleasure, while making
use of the commercial provision of services (1). As
per places, spots, duration, season tourism may be
classified with several ways. Religious tourism,
Historical tourism, International or national, short or
long duration, summer tourist places and much
more.

The United Nations estimated that global
international tourist arrivals might decrease by 58
per cent to 78 per cent in 2020, leading to a potential
loss of US$0.9 to 1.2 trillion in international tourism
receipts (2). Tourism is a social, cultural and
economic phenomenon which entails the movement
of people to countries or places outside their usual
environment for personal or business/professional
purposes (3)m Medical tourism (also called medical
travel, health tourism or global healthcare) is a term
used to describe the rapidly growing practice of
travelling across international borders to seek
healthcare services. Services typically sought by
travelers include elective procedures as well as
complex surgeries, etc. (4). Health care has become

one of India’s largest sectors, both in terms
of revenue and employment. Healthcare comprises

hospitals, medical devices, clinical trials,
outsourcing, telemedicine, medical tourism, health
insurance and medical equipment (5).

Medical tourism or health tourism is not
new for the world or India. In Indian culture when
Hanuman travelled for Sanjeevani Butti was also a
form of medical tourism. Indian land is basically
famous for Ayurveda, Meditation and Yoga health
system. Medical tourism in world or India not only
consist pateints and doctors, it includes other
stakeholders also such as Travel agencies, Insurance
company, Hotel industry, hospitality, Pharmacists,
Legal fraternity, Advertising agencies, mental status
of whole family and other factors.

Tourists from all over the world have been
thronging India to avail cost effective but superior
quality healthcare. The city of Chennai attracts
around 45 per cent of medical tourist from foreign
countries (6).

Objectives

The major objective of the study is to study

Medical Tourism in Nagpur city. The specific

objectives are-

1. The present paper analyses factor playing role
in flourishing Medical Tourism in Nagpur.

2. The present paper tries to explore the future
prospects of Nagpur as a Medical Tourist
destination.
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Methodology

The present research paper applied both primary and
secondary information to fulfill the above
objectives. A questionnaire containing few basic
questions about Medical Tourism was randomly
provided to 50 college going students to explore
their ideas about Medical Tourism in Nagpur. Out of
50 samples, 34 students responded to the survey.
Simple percentage and Qualitative method was used
to study significant factors. Qualitative results are
shown in verbatim. Conceptual flow chart (Fig-1)
depicts in brief about Medical Tourism in Nagpur.
Study Area

Nagpur, the Orange city, enjoys the status of second
capital of Maharashtra and approximately central
position (Zero mile) in India. Nagpur was founded
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by the Gond king Bakhta Buland at the beginning of
eighteen century. Nagpur district is one of the
urbanized districts of Maharashtra. More than two
third population lives in urban area. Nagpur city is
one of the most important industrial and commercial
centre in Maharashtra (3).

The Nagpur city’s latitudinal and
longitudinal extend is 20°30°N to 21°45’N and
78°30” E to 79°30°E respectively. Fig-2 shows the
location of Nagpur district and Nagpur city. On an
average altitude of Nagpur is 310 m from mean sea
level. Nagpur is featured by hot summer with
maximum temperature reaches beyond 48° C and
during winter approximately 10° to 8° C. Seasonal
monsoon weather is observed here with rhythmic
four seasons.

Quality Govt. hospitals
-AlIMS,
-GMC,
-IGGMCH & others
New technology and
sophisticated Human Resource
N l / - Qualifiedstaff
prwer ; Flourishing p
vertisement overnment
Medical Tourism
Publicity in Nagpur l e
Availability of - Central Position
-Allopathy It.rowtoost - Easy connectivity
- Homeopathy eatment - International airport
-Ayurvedic

Fig. 1 Conceptual flow chart: Prospects of Medical Tourism in Nagpur
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Findings and Discussion
Humans move from one place to other place for
several reasons such as recreation, enjoyment, peace
of mind, discovering own, change in routine life,
and much more. One of the reasons is for treatment
also. More than half of the respondent told that for
treatment people move from native place to other
places because of-
1. Cost effective treatment
2. Latest and advanced instruments and
technology
3. Recognized and qualified doctors
4. Few facilities at native place etc.
Responded reveals-
“Native places particular rural places unable to
provide better health treatment due to lack of
development. That's why people move from native
place”.“For advanced and trusted facilities and also
recognized and doctors”. “Due to availability of
latest medical equipments, and treatments for
critical  illness that are not commonly
found”.Though the respondents were in their teen
age, but 71 per cent responded were aware about the
Medical Tourism before the survey and only 21 per
cent were not heard about it. It shows that young
generation is very much aware about the happening
in the world or surrounding region.

Heard about Medical Tourism

® No
® Yes

Nearly 94 per cent respondents were confident about
that in near future, Nagpur will be a hub or
destination for Medical Tourism the reasons given
by few

respondents were-

“We have better medical facilities and colleges.
Better equipments, better connectivity with other
regions, development level is high, Nagpur
hospitals performed very well during corona
period and always be ready in any emergencies.
Surplus of medicines and medical equipments,
Better awareness programs, etc”. “Nagpur is the
second capital of Maharashtra due to which it is

Dr. Deepali Chahande
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more developed. The people from places
surrounding Nagpur come here for medical
treatment”. “Nagpur has great hospital facilities.
Highly qualified doctors and great infrastructure
along with technological development can become a
medical tourism in future”. “Infrastructure, medical
facilities, nearness to different cities were
significant factors”.

Nagpur-A Medical Tourism Hub in future

® Yes

In general respondents were asked about having any
history of medical travelling out of native place.
Nearly 46 per cent respondents’ family had medical
travelling history mainly to Delhi, Bangalore,
Gondia, Hyderabad, Kolkata Mumbai. At that time
about 60 per cent were not aware that it is medical
Tourism.

For 66 per cent respondents medical facilities are
the pull factors for development of Medical Tourism
in Nagpur, followed by low cost (17 %), distance
from native place (9%).

“Nagpur already draws majority of its patient load,
both in government as well as in private places.
Nagpur as a medical hub is not only for Central
India but also for entire country and even for
patients from foreign countries where medicine is
expensive and the patients have to wait for years for
a planned surgery on a priority basis.” “Yes
Nagpur” will become a hub for “Medical / Health
tourism” in future because there is low cost of
treatment,  highly-skilled  professionals and
advancements in medical technology have made it
the world's most popular destination for medical
tourism”. “Whilst it is not of one of the best one's
like Mumbai or New Delhi, Nagpur is progressing
in terms of medical technological advancements and
there's also availability of many medical facilities.
Nagpur is a decently large city and many people
still tend to seek treatment there due to low costs of
the services” At Nagpur AIIMS the institute has
made remarkable progress in all directions in the
last three years and has emerged as the lead”.
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Pull factors for Nagpur

4

Advantages or benefits of Medical tourism are
getting advanced treatment, cost effectiveness, upto
certain level a guarantee of normal life and others.
Responded described the following-

“Cost-effective and affordable treatment options.
High-quality medical care and treatment facilities.
Immediate service. Well-connected flight and
excellent communication services. Opportunity to
trave”l.

“One can get medical treatment and facilities of
superior grade in other places where such world
class facilities are offered at cheaper
cost”. “Medical tourism provides better treatment.
Tourism enhances the condition of mind”.
“Promotion of medical sector of that place, more
earnings of medical sector, promotion of overall
tourism  of that particular place or
city”. “Affordability and Cost-effectiveness, High-
Quality Healthcare, Immediate Service, travel
opportunities”.

Apart from benefits of Medical Tourism, risk factors
involved in it was also asked to responded. About
40 per cent responded revealed that raveling may
cause risk to patient and after surgery or operation
risk of infection is there. Few observations are-
“Traveling long distances after surgical procedures
can also pose certain risks, such as deep vein
thrombosis (DVT) and pulmonary embolism. The
risk of these adverse events can be reduced by
drinking plenty of water, exercising the legs while
seated, and taking a walk every 2 to 3 hours on a
long plane trip”.

8.

@ Destination place
@ Low cost
Medica! facilities
@ Distance from nafive place

@ Any other (specify)-
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“Injury and Infection, Legal Help in Medical
Tourism, Absence of coordination among different
parts in the business”.

“Traveling can cause danger to the health of ill
person or delay in treatment can cause death”.
Conclusions
“Tourism” the word itself gives a feel of wellness
and fun. People starts feeling to be at destination
place. As per purpose or objective of traveling,
tourism is categorized into various types such as
religious tourism, historical tourism, natural
tourism, wildlife tourism, agri tourism and much
more.

One of the aspects of tourism is Medical Tourism.

In this category of tourism people migrate for

getting better treatment to other place. The present

study focuses on the Nagpur as a medical hub.

Nagpur being a winter capital of Maharashtra is

having advantage for development of infrastructure.

The study reveals that Nagpur is having all the

potentials to become a Medical Tourism destination

in Maharashtra and also in India.

The presence of AIIMS, GMC, IGGMCH and other

hospitals provides the medical facilities not only for

citizen of Nagpur but also for surrounding regions
such as Jabalpur, Durg, Chandrapur etc. The
connectivity with all four directions of India, is also

a one of the advantage for Nagpur to become a

Medical hub. The study depicts that better medical

facilities, well equipped and sophisticated

instruments, cost effective treatment are and will be
the most significant factors for Nagpur to be emerge
as a Medical Tourist Destination.
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Abstract

The present study is focused on  tourism sector of India is a great source of foreign exchange Earning.
The result shows that, the rate foreign tourist and foreign exchange earning rate was increased from 2001 to 2019.
But after the pandemic period of Coronavirus, automatically foreign tourists can’t come in India. Its affect is
automatically occur on foreign Exchange earnings. Foreign exchange earning power of country is considered a
biggest economic power. It also helps to develop the economy of country. Mostly foreign exchange has earned by
tourism sector in India. Tourism industry is one of the major biggest service provider industries in India.
Therefore, it is one of the major affecting by the pandemic Period of Covid-19. After 2019, the rate of foreign
tourist was decreased in India. India’s Foreign Exchange Earning rate was reached up to the 6, 61, 21, 166 crore
rupees in 2019. But it rate was rapidly declined from 2020 to 2022. About 2, 74000 foreign tourists are visited in
India and only about 50136 crore rupees foreign exchanges earning by India. Rate of foreign tourist and foreign
exchanges earning was also declined in 2021. i.e. Only about 1, 52000 foreign tourists are visited different tourist
p[laces in India. Therefore, the GDP of India is declined; economy of India was under goes at that time,
population death is these incidents are occurring at that situation. India is 54™ ranked in world regarding the
Economic Forum’s and Tourism development index in 2021. The travel and tourism sector in India contributed
around 5.8 percent to the total GDP of the country in 2021. This amounted to over 13 billion Indian rupees, and
an increase of nearly 44 percent compared to the previous year. Therefore, the GDP of India is declined; economy
of India was under goes at that time, people deaths are these incidents are occur at that situation. So, Coronavirus
period was considered as an apetalous in world and India.

Key words: Foreign tourists, Foreign Exchange Earning, India Economy, Effect of Covid-19 on FTI and FEE

Introduction

Tourism is the world’s leading service
sector. It is also considered a most vital foreign
exchange earner around the world. Tourism is a
higher source of foreign exchange earnings. But in
that process content of import is very low. Tourism
is considered a one of the major service of tertiary
economic activity. So, it becomes a socially useful
and economically productive activity. by almost all
nations in the world. The importance of tourism
industry is growing day by day. It is play an
important role in building of nation economy. All
the countries in world try to economic benefit by
developing tourist resort for attracting global tourist.
The tourist industries have seen expanded in
developing countries. Tourism has become a
significant source of economic wellbeing of India.
He earns a lot of foreign exchange from tourism.
Lot of foreigners has attracted in different tourist
places in India. Therefore foreign exchange earning
in India is increasing day by day. But, at the
pandemic period of Covin-19 foreigners cannot
visited in tourist places in India. So, the foreign
exchange earnings from tourism have declined day
by day. Recently, India is 54™ ranked in world
regarding the Economic Forum’s and Tourism

development index in 2021. India is expected to be
among the top five business travel market by 2030.
India is allowed the 100% percent FDI in tourism
under automatic route. It has allowed in tourism
construction projects, development of hotels, resorts
and recreational facilities (Sarvesh, 2023). The
travel and tourism sector in India contributed around
5.8 percent to the total GDP of the country in 2021.
This amounted to over 13 billion Indian rupees, and
an increase of nearly 44 percent compared to the
previous year. (Keelery, 2022).
Objectives
1. To Analyzing trend of foreign exchange
earnings in India from Tourism from 2001 to
2023
2. To examine the effect on foreign exchange
earning of pandemic period of Covid-19.
Data collection and Methodology
Whole India has selected as study area for
present research paper. The period is selected for the
present study is from 2001 to 2020. The present
study is entirely based on the secondary data which
is collected from INDIA TOURISM STATISTICS
AT A GLANCE- 2022. The collected data has been
processed by using appropriate  statistical
techniques. The Foreign Exchange Earnings growth
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from 2001 to 2020 has been computed by using
Compound Growth Rate (CGR).
Result and Discussion

The table No. 1 is represent that, 2, 54000
foreign tourist was arrival in India. At that time
Indian tourist places was not popular in the world;

Vol.4 No.8

ISSN - 2347-7075

because, lack of social media, internet facility and
other advertise tools etc. They foreign tourists have
spent his money on tourism in India. About 15083
crore rupees foreign exchange earnings was India in
2001. Rate of foreign tourists is increases day by
day in India.

Table No. 1 India: Estimates of Foreign Exchange Earnings (FEEs) in Rs. Crore from Tourism in India,

2001-2020
R B S R i v s
(in Crore Rupees)

2001 2,54000 15083 -3.5
2002 2,38000 15064 01
2003 2,73000 20729 37.6
2004 3,46000 27944 34.8
2005 3,92000 33123 185
2006 4,45000 39025 178
2007 5,08000 44362 13.7
2008 5,28000 51294 15.06
2009 5,17000 53754 4.8
2010 5,78000 66172 231
2011 6,31000 83036 25.5
2012 6,58000 95607 15.1
2013 6,97000 107563 125
2014 7,68000 120367 11.9
2015 8,03000 134844 12.0
2016 8,80000 154146 14.3
2017 10, 04000 177874 15.4
2018 10, 56000 194881 9.6
2019 10, 93000 211661 8.6
2020 2.74000 50136 -76.3

Source: Reserve Bank of India, for 2001- 2017,
(RBI, 2022) Ministry of Tourism, Govt. of India, for
2018- 2020 (GOIl, 2022) Source, Bureau of
Immigration, Govt. of India (Gol, 2022)

It reaches up to 3, 92000 foreign tourists arrival in
India for tourist and about 33123 crore rupees
foreign exchanges earning by India from tourism in
2005. That foreign tourist continuously visited in
India as per the purpose of tourism. That rate was
reached 5, 78000, 8, 03000, 10, 93000 and 2, 74000

Dr. Balasaheb Mali

foreign tourist and about 66, 172, 1, 34, 844, 2, 11,
6, 61, 21, 166 and 50, 136,crore rupees foreign
exchange earnings by India in 2010, 2015, 2019 and
2020 respectively.
Effect of pandemic period of Covid-19 on foreign
tourist and Foreign Exchange Earning

The world first Covid-19 patient was found
Hubei Province in China. A new Coronavirus
disease spreads across the world. (J., 2020). The
coronavirus was spread in India in January 2020. On
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27 January 2020, a 20 years old female patient was
firstly found in General Hospital, Thrissur in state of
Kerala. After the two months, it is reached in whole
in India in month of March. The Prime Minister of
India Hon. Shri Narendraji Modi has announced
lock down from 25 March 2020. at that time such
types of situation was occur in the world. all the
mode of transportation facilities are locked of that
pandemic period in world. Therefore, any tourist of
foreign country has not visited other country. Such
types of effects were occurred on different
industries, facilities and service provider industries.
Tourism industry is under included in tertiary
economic activity. Tourism industry is one of the
major biggest service provider industries in India.
Therefore, it is one of the major affecting by the
pandemic Period of Covid-19. After 2019, the rate
of foreign tourist was decreased in India. India’s
Foreign Exchange Earning rate was reached up to
the 6, 61, 21, 166 crore rupees in 2019. But it rate
was rapidly declined from 2020 to 2022. About 2,
74000 foreign tourists are visited in India and only
about 50136 crore rupees foreign exchanges earning
by India. Rate of foreign tourist and foreign
exchanges earning was also declined in 2021. i.e.
Only about 1, 52000 foreign tourists are visited
different tourist p[laces in India. Therefore, the GDP
of India is declined; economy of India was under
goes at that time, population deaths are these
incidents are occur at that situation. So, Coronavirus
period was considered as an apetalous in world and
India.
Conclusion

Thus, foreign exchange earning power of
country is considered a biggest economic power. It
also helps to develop the economy of country.
Mostly foreign exchange has earned by tourism
sector in India.Tourism industry is one of the major
biggest service provider industries in India.
Therefore, it is one of the major affecting by the
pandemic Period of Covid-19. After 2019, the rate
of foreign tourist was decreased in India. India’s
Foreign Exchange Earning rate was reached up to
the 6, 61, 21, 166 crore rupees in 2019. But it rate
was rapidly declined from 2020 to 2022. About 2,
74000 foreign tourists are visited in India and only
about 50136 crore rupees foreign exchanges earning
by India. Rate of foreign tourist and foreign
exchanges earning was also declined in 2021. i.e.
Only about 1, 52000 foreign tourists are visited
different tourist p[laces in India. Therefore, the GDP
of India is declined; economy of India was under
goes at that time, population death is these incidents
are occurring at that situation. India is 54™ ranked in
world regarding the Economic Forum’s and
Tourism development index in 2021. The travel and
tourism sector in India contributed around 5.8

Dr. Balasaheb Mali
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percent to the total GDP of the country in 2021. This
amounted to over 13 billion Indian rupees, and an
increase of nearly 44 percent compared to the
previous year. Therefore, the GDP of India is
declined; economy of India was under goes at that
time, people deaths are these incidents are occur at
that situation. So, Coronavirus period was
considered as an apetalous in world and India.
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Abstract

In a non-Western context, this paper demonstrates how indigenous religious entrepreneurs drive religious
tourism. It explains religious tourism as a natural progression of traditional pilgrimage economy, where
entrepreneurship arises from socio- cultural and ritual exchanges and knowledge of religious protocols and
procedures between indigenous religious functionaries and visitors, building on the case study of Vrindavan, an
emerging religious tourism destination in India. Religious entrepreneurs innovate, create new products, and
expand the cultural economy of rituals and performances to meet the demands of the burgeoning tourism industry

by utilizing religious hegemony, social status, and

networks. The tendency to view such entrepreneurship as

"informal™ not only shields them from most laws and regulations, butit also undermines their contribution to the

preservation of the "religious,” which is religious tou

rism's most valuable resource.

Keywords: religious business owners; entrepreneurship; tourism in religion; pilgrimage;India; Vrindavan.

Introduction:

In both theory and practice, contemporary
travel patterns to pilgrimage sites are referred to as
religious tourism. According to Tomasi (2002, p.
19), "closely or loosely connected with holiday-
making," religious tourism is regarded as a "specific
type of tourism whose participants are motivated
either in part or exclusively for religious reasons"
(Rinschede, 1992, p. 52). The objective for strict the
travel industry is by and largea holy site, a journey
site or a strict legacy site. According to the
pilgrimage—tourism dichotomy, it combines sacred
and profane, two opposite ends of the binary (Nolan
and Nolan, 1992; Smith, 1992). According to
Tyrakowski (1994), the primary characteristics of

pilgrimage—the need for the trip, the mode of
travel, and the sacred location—are frequently used
to explain religious tourism, in which leisure and
vacation activities supplement the requirement for
religious travel. In addition, there is a tendency to
claim religious tourism as a part of the tourism
industry by utilizing external factors like tour
operations, management, and the packaging of
leisure-related  activities alongside pilgrimage
(Tomasi, 2002; 2005, Sharpley and Sundaram).
However, the majority of academics agree that
religious tourism is multifaceted and involves trips
with multiple usesand functions (Kaur, 1985; 1992,
Nolan and Nolan). It is both a "niche™ market and
one of the biggest contributors to tourist traffic.

Pilgrimage

\

Spiritual Tourism

TOURISM

—» Religious Tourism

/

European nations have produced the majority of
religious tourism literature (Nolan and Nolan, 1992;
1992 Rinschede; 1994 (Bywater) Problems with the
term's definition and theoretical conceptualization,

as well as empirical evidence from religious tourism
destinations, are the subjects of these studies. In
this literature, Olsen and Timothy (2006, p. 6)
identify four main themes: separating the tourist

56


http://www.ijaar.co.in/
mailto:psbhambure@gmail.com

IJAAR Vol.4 No.8

from the pilgrim (the tourist-pilgrim dichotomy); the
travel habits and characteristics of religious tourists;
religious tourism's economics; and the harm that
tourism does to religious sites and events.
According to Timothy and Olsen (2006), the
economic aspects of religious tourism have piqued a
lot of interest, but little research has been done on
them. A few studies have looked into the economic
significance of religious tourism, the size of this
small market, the major players in the market, and
how religious tourism revitalizes sites. Bywater
(1994) makes the observation that religious travel in
Europe is a niche market that largely falls outside
the purview of traditional travel agents and tour
companies. It is characterized by a significant
domestic presence with little seasonal variation, and
religious authorities and their qualified tour guides
serve as specialist suppliers. Cultural and heritage
tourism also overlap with religious travel.
According to Bywater (1994), for instance, half of
Rome's annual visitors fall into the religious or
religious heritage tourist categories.

The multipurpose nature of religious
tourism presents management of sacred sites with a
number of challenges, but it also presents
entrepreneurs  with  numerous  opportunities.
However, the extent and types of entrepreneurial
activity in religious tourism remain under
surveillance. Given that religious tourism is closely
linked to and nested within specific religious,
cultural, and social contexts, this neglect is
surprising. This is even more problematic in the
non-Western world, where the term "religious
tourism” has become commonplace but only
partially resembles western-style religious tourism.

There are five sections to this paper. In the
first section, 1 look at entrepreneurship and how it
applies to religious tourism. The second section
provides a comprehensive overview of Indian
religious tourism. In the third section, | explain
how the religious tourism destination of Vrindavan
illustrates these broader patterns. The fourth
section discusses the emergence of novel forms of
entrepreneurship in Vrindavan. In the concluding
section, we see how entrepreneurship provides
fresh perspectives on religious tourism.

The Indian Context

According to Madan (2004), there has
been "a period of religious creativity” in India
since the 1970s, characterized by the "emergence
of Hindu religious movements that revolve around
solving the stresses and strains of contemporary
life" for middle-class and upper-class Indians and
the expansion of Indian religious movements to the
west. The rise of religious renewal and the
increasing number of charismatic gurus who
provide a "religion of choice” for satisfying the
spiritual needs of this class reflect the new climate
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of uncertainty and alienation, search for self-
identity, sense of fulfillment, and "spiritual
striving" among the well-off urban middle class
(Warrier, 2004, p. 14). The new religiosity of the
Hindu middle classes and the business of religious
devotion are also fueled by new mass
communication technologies. Traditional practices
like virtual temples, virtual pilgrimage rituals, and
virtual blessings have been revived and
transformed by television, print media, and the
Internet (Rinehart, 2004).

The development of religious tourism and

the nature of pilgrimage travel in India have been
significantly altered by these new religious trends.
More than 100 million people traveled to various
religious events, temples, and pilgrimage sites,
according to the findings of the Indian
government's Ministry of Tourism's Domestic
Tourism Survey, which was conducted in 2002—
2003. Short-term trips by middle- and upper-
income groups now account for a significant
portion of travel to sacred sites, according to the
survey.
According to NCAER, 2003, p. 33, nearly half of
package tours and nearly 20% of one-day trips are
for religious and pilgrimage purposes. This trend
has been accompanied by qualitative shifts inthe
number of visitors and the way the tourism
industry is structured (Kaur, 1985). According to
Shinde (2008) a, new developments in the
pilgrimage industry and a higher degree of
consumerism and hedonistic behavior that is
typical of tourists are reflected in Thomas Cook's
foray into the domestic pilgrim travel market of
India with the promise of three-star comforts for its
clients, the provision of insurance policies for
pilgrims, and the establishment of hotel chains in
holy cities. With catchphrases like "deluxe moksha
[salvation]" and "instant nirvana," hundreds of tour
operators offer comfortable and frequently
luxurious package deals for pilgrimage tours to
some of India's most popular circuits. The new
examples of movement by upscale customer base,
including youthful experts, rich non-inhabitant
Indians and outsiders reflect the rising utilization
of inns and resorts and administrations presented
by the travel industry undertakings.

New demands have brought about the
emergence of new suppliers. In religious tourism, at
least three distinct but related submarket segments
can be identified, according to Nolan and Nolan
(1992). Religious travel, spiritual tourism, and
cultural tourism. The similarities and differences
between these can be explained by utilizing
psychological and organizational parameters
(Tomasi, 2002; Reader, 2007), but entrepreneurship
is one feature that clearly distinguishes them. The
cultural experience that people want to get from
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going to a religious site, festival, or religious
performance is the focus of cultural tourism.
Numerous administration the travel industry
organizations and confidential visit administrators
participate in the bundling of visits around journey

It is clear that "religious travel" and
"spiritual tourism™ are distinct concepts. An
otherworldly mission and chipping in for self-
improvement are fundamental in profound the travel
industry. The proliferation of hundreds of self-
proclaimed and charismatic gurus illustrates the
entrepreneurial role they play in driving this market.
Religious travel includes all types of travel
undertaken for performing rituals required as part of
organized religion (Singh, 2004). In this segment,
often formal agencies such as institutions (ashrams)
of charismatic gurus and specialized tour operators
cater to the international and upmarket clientele by
offering products such as yoga journeys and
spiritual healing (Reader, 2007). According to
Gupta (1999), this subset of "living and active
religious practices,”" which is primarily made up of
domestic tourists, is by far the largest component of
religious tourism. It revolves around the activities of
religious practitioners like gurus and temple priests
at pilgrimage sites and the cultural economy of
religious practices, rituals, and rites of passage. This
study focuses on these religious actors'
entrepreneurial endeavors.

13%
Business and
Professional
Leisure
recreation and

VFR, health religion holidays
33 %

The above pie Diagram shows us Leisure recreation
and holidays 33% , VFR , Healthreligion , other 27
% ,Business and Professional 13% ,Not specified 7
% .we can easily understand the important of
religious effect on economy.
The Study

This paper's discussion of
entrepreneurship is one part of a larger study that
looked into the environmental impacts of religious
tourism in Vrindavan, a north Indian pilgrimage
site in Uttar Pradesh. The majority of Vrindavan's
roughly 5500 temples are dedicated to Krishna.
Vrindavan's twin city, Mathura, is located next to
it. Mathura is where Krishna was born. These two
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circuits and the advancement of celebrations and
unique occasions as social items. These exercises
show pioneering discernment however are of
onlooker esteem instead of a presentation of strict
practice.

locations are the focal points of the Braj pilgrimage
landscape, which contains numerous sacred sites
associated with the Krishna mythology. In the
fifteenth and sixteenth centuries, Vaishnava saints
established this pilgrimage landscape.

Vrindavan has also emerged as a
destination for religious and cultural tourism due to
its location in the "Golden Triangle for Tourism"
in north India, which includes Delhi, Agra, and
Jaipur as its major destinations3. Since the 1970s,
when a grand temple was constructed by the
International Society for Krishna Consciousness
(ISKCON), or the "Hare Krishna Movement,™ as it
is more commonly known, the number of visitors
to Vrindavan has significantly increased.
According to Brooks (1992), Vrindavan attracted
visitors from all over the world and the United
States due to the religious movement's distinctive
"western” appeal. The 2002 Domestic Tourism
Survey of India ranked the twin cities of Mathura
and Vrindavan as the sixth most popular tourist
destination (NCAER, 2003). Vrindavan receives
over 6 million visitors annually, according to a
recent study.

Methodology

This study's fieldwork took place in
Vrindavan from February to May 2005.
Participation in a variety of celebrations, events,
and rites, as well as in-depth interviews and
surveys, observation of public behavior, and so on,
were among the methods. Views on pilgrimage,
visitors, rituals, contemporary trends, and
environmental change were among the interview's
common themes. Altogether, 92 members across
the accompanying significant gatherings were
evaluated. These included 25 religious
entrepreneurs, including priests, gurus, and temple
and ashram administrators; 35 locals, including
students, shopkeepers, tour guides, teachers,
community leaders, and traders' association
representatives; eight officials from government
agencies responsible for the Vrindavan pilgrimage
environment;  twenty  visitors and  four
representatives from non-governmental
organizations In addition, 45 questionnaires were
distributed at three of Vrindavan's most popular
temples to learn about visitors' travel habits. The
relationship between religious performances and
performers that makes up the cultural economy
must first be examined in order to comprehend
entrepreneurship.

Religious activities in Vrindavan
According to Brooks (1992), the number
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of visitors to Vrindavan fluctuates throughout the
year, peaking during the Hindu ritual calendar's
spring and monsoon seasons and decreasing during
the winter. The pilgrimage economy of Vrindavan
is based in part on the various rhythms of the
religious calendar as well as the rituals, festivals,
and events associated with Krishna worship. The
pilgrimage economy is also centered on other
religious and cultural performances like Kkatha,
raslila, bhandara, and mela (fairs), which take
place in the temples on a daily, weekly, seasonal,
and annual basis. Professional storytellers describe
the exemplary morality and ethical behavior of
well-known Krishna devotees and Vaishnava
saints in katha performances, as well as the
rewards that Krishna bestows upon acts of
unreserved love and devotion. Raslila is a type of
folk theater that features vignettes from Krishna's
life in the Braj region that are told through song,
dance, and drama. Bhandaras, or ceremonial feasts,
accompany these performances, which depend on
sponsorships and donations from devotees and
visitors.

One important aspect of the pilgrimage
calendar is the Braj-yatra, which is held eachyear.
The vyatra, or journey, begins during the monsoon
season and involves circumambulating all of the
locations in the Braj region that are regarded as
sacred to or commemorative of Krishna's life. The
yatra covers approximately 2500 km2 and has a
perimeter of 300 km. The original Braj circuit
included 133 sites, including forests, lakes, ponds,
kunds (embanked waterbodies), and shrines.
However, the majority of contemporary versions of
the Braj circuit include visits to 73 sacred
locations, including 12 main forests and 36 kunds.
However, the social networks and ritual exchanges
that are established between various social actors
and visitors, as well as the extent to which their
patronage relationships keep the everyday routines
and commerce going in the temples and ashrams of
Vrindavan, are the most important factor
supporting the pilgrimage economy.

Social actors and relationships in the pilgrimage
economy:

The traditional religious leaders in
Vrindavan are referred to as goswamis, and the
relationships that are built between four sets of
them are what sustain the economy of the
pilgrimage. Goswami "denotes an authoritative
religious teacher, one who, at least in theory, is
descended from one of the original disciples of
Chaitanya [a Vaishnava guru from the 15th
century who played a leading role in the
establishment of Vrindavan]," according to the
tradition (Kennedy, 1925, p. 26). The elite
religious class consists of Goswami families who
have inherited the responsibility of maintaining the
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older, more prestigious temples. These families are
the spiritual leaders or gurus of their sects and
serve as hereditary temple priests. They also assist
pilgrims in establishing a spiritual connection with
their deity. They build a strong relationship of
loyalty and consistency with sect members by
doing so. The leading goswamis of sects spend the
majority of their time either visiting their
followers in various cities and towns or
welcoming new followers to their temples. The
goswamis offer spiritual guidance, meet potential
followers, and perform kathas for a larger audience
gathered through the efforts of their disciples
during these encounters, both inside and outside of
Vrindavan. These relationships guarantee the
guru's prestige, the activities of the sect, and the
business of pilgrimage by ensuring loyalty and
financial support for their temples and daily rituals.

The second type of jajmani relationship
exists between visitors and ritual priests, who are
more commonly referred to as pandas. In this
relationship, the ritual priests serve as guides for
the visitors and carry out a variety of rituals in
exchange for a fee or donation. By keeping
registers and ledgers that record the genealogy of
visitors to whom they or their ancestors have
provided ritual services, the pandas attempt to
strengthen their relationship with visitors. The
majority of pandas are regarded as "unscrupulous,
money- grabbing, and ignorant” and “operate
loosely on a “free for all” basis" (Entwistle, 1987,
pp. 6-7). According to Weller (1997), pandas
frequently devise inventive strategies for
persuading tourists and pilgrims to part with their
cash. There are numerous accounts of the creative
ways that pandas in Vrindavan survive. They
arrange to receive a commission for each visitor
they bring to the temple by establishing
relationships with priests of shrines that are not
controlled by goswamis (Hawley and Goswami,
1981; 1987 Entwistle) Setting up fake sites and
claiming that they are associated with various
Krishna legends are other stories of pandas' clever
tactics. Entwistle points out that there are two
temples along the Yamuna River that are touted as
the exact locations where Krishna is said to have
killed the serpent Kaliya. However, the newer
temple is more easily accessible to visitors than the
older one, which is further upstream. Whenever
Entwistle scrutinized the tale of the new altar and
brought up the presence of the more seasoned
sanctuary, the panda commented, 'No Issue . . . If
we want, we can make a third one!" In addition to
conventional social networks, a growing number of
new actors are assisting in the expansion of the
pilgrimage economy. The Uttar Pradesh State
Tourism Development Corporation has identified
the festivals and sites in the Braj region as prime
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cultural tourism products for the state, following
the National Tourism Policy's guidelines for
promoting pilgrimage sites for cultural and
heritage tourism. There are two primary goals for
the business. The first is to promote pilgrimage
sites as tourist destinations, and the second is to
collaborate with private tourism operators and the
travel industry to create "tourism circuits” and
encourage them to offer complete package tours
that include transportation, lodging, and attendance
at cultural performances and events (U.P. Tourism,
2006).
Emerging trends of entrepreneurship

The manner in which religious actors
interact with the newest trends in religious tourism
demonstrates new entrepreneurial patterns. In
response to the new trends, the goswamis of
leading Vaishnava sects and some independent
"god men" have transformed themselves into
religious entrepreneurs and run their temples and
ashrams as religious enterprises. Performances like
katha, Braj yatra, and festivals are the best places
to see these changes. According to Lutgendorf
(1989), the significant financial rewards offered by
the business of Katha performance have resulted in
the proliferation of performers, many of whom
make use of cutting-edge communication
technologies to advertise their enterprises. Due to
the growing patronage of urban sponsors and
organisers of package tours, those who previously
relied on relationships with established temples
and goswamis are now able to operate
independently. These performances are financed
by fixed fees rather than by donations from the
audience  (Lutgendorf, 1989). The katha
presentation's frequency, geographic distribution,
and format have begun to change among
performers. Popular katha performers, who also
claim to be spiritual gurus, appear to have
globetrotting calendars that cater to both domestic
and Indian diaspora needs. Take a look at this
famous Vrindavan performer's itinerary, which
includes a month-long tour of Indian cities like
Jalandhar, Delhi, and Jaipur followed by a two-
month tour of the UK, Switzerland, Italy, and
Belgium. This tour is followed by a second round
of domestic locations like Govardhan, Kolkatta,
Jaipur, Mumbai, and Ludhiana before traveling to
Kenya for two weeks of katha performances
(Goswami, 2008). For average performers, such
elaborate and exotic itineraries may be exceptional,
but they are indicative of market trends and
potential. Locally, katha performers have adopted
similar marketing and self-promotion strategies
through billboards, local television channels, social
media, and newspaper advertisements. Several
religious gurus have websites where you can
download devotional songs, lectures, and Krishna
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stories. Others sell reflection melody collections
and recordings and one offers a virtual
circumambulation of Vrindavan through the site.
According to Brooks (1992), a number of
goswamis and gurus have established a new
market for "exclusive" and "comfortable" Braj-
yatra that primarily targets wealthy Indian patrons
and foreign devotees. The author's findings from
the yatra indicate emerging trends in Braj-yatra
organization. During one of his religious tours of
duty in India in 2004, the primary organizer,
claiming an illustrious Goswami lineage and
referred to by the honorific title Maharaj-ji,
announced the yatra. He assured the audience that
he had extensive experience organizing yatras and
that this one would be carried out in eight days by
driving from Vrindavan to all of the most
important sacred locations in the Braj region.

More than 2000 people signed up for the
Braj tour in March. 150 cars and 10 buses that
were rented from local taxi and tour bus
companies were used to transport the participants.
The yatra followed a consistent pattern in the days
that followed; members gathered for a buffetstyle
breakfast served at the ashram and afterward
boarded the vehicles and transports in the first part
of the day. The convoy of cars and buses stopped
for about an hour at each of two or three
locations—temples, shrines, or natural features
like hills and water bodies. A special van was used
to transport packed lunches. By sunset, the
vehicles returned to the ashram in Vrindavan for
cultural performances and an elaborate buffet
dinner that was frequently sponsored by wealthy
participants.

The modern version of the Braj-yatra
offers a number of opportunities  for
entrepreneurship, beginning with Mabharaj-ji and
his assistants, who acted more like a package tour
company, bridging the gap between participants'
religious and  touristic  expectations and
destinations.  Additionally, auxiliary service
providers like the Brahmins who prepare ritual
meals and feasts and the musicians who perform at
these events have benefited from the rise in these
package tours. As part of the Brajyatra, these
services are typically included in package tours.
The roughly 30 to 40 Braj car-yatras that are now
organized at various times throughout the year by
various goswamis and gurus follow a pattern that
is similar. What's more, there are numerous
confidential traveler transport administrators and
not many sanctuaries that offer more modest
sanctuary the travel industry bundles called Braj
Darshan visits.

Discussion

The pilgrimage economy of Vrindavan is

being transformed by the shifting trends in
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religiosity, pilgrimage performances, package
tours, and car-convoy Braj yatras, the promotion of
cultural tourism by the state government and tour
operators, and the introduction of foreigners
through the ISKCON movement. A new kind of
tourist space, one that is associated with leisure
and religious consumption, is being produced in
the region, as evidenced by the proliferation of
modern ashrams, luxury apartments, hotels, and
restaurants to accommodate the growing number of
tourists. However, religious activity is central to
this phenomenon, so religious tourism provides a
better explanation for this transition. Both religious
tourism and tourism are open to business ventures
in religious tourism. Religious actors are
frequently the ones who also provide tourism-
supporting services. However, this is not the case;
the religious component requires some form of
assistance or intervention from religious actors,
whereas tourism agencies can promote and
organize the travel component.

Almost every characteristic of an
entrepreneur can be seen in the activities of
religious actors, including the willingness to take
risks, expertise, and expectation of success, a
supportive  environment, and  task-related
motivation (Bull and Willard, 1995; 1999, Shaw
and Shaw). Entrepreneurship can be described in
terms of gurus' capacity to attract sponsors and
new followers in a market where the demand for
religious and spiritual experiences is rising. Be it
the retreat on the island, the vehicle yatra or the
globetrotting entertainer of katha, there was a
component of gain and chance included. Both
ventures' organizers suffered financial losses; The
Island’s tents were empty, and many of the
participants ate and stayed longer in the town than
at the camp; additionally, the organizers were
unable to pay the car drivers, so the final leg of the
car-yatra was postponed. They did these things as
part of their regular jobs, but they did it in new and
creative ways. The possibility of Braj-yatra was
something similar, yet its association and the board
were extensive takeoffs from the custom.
However, these endeavors were praised and
supported by participants, organizers, and
followers of the gurus. However, there is also
criticism of such entrepreneurship.

CONCLUSION

To begin, | inquired about the
entrepreneurs and their locations in religious
tourism. | have demonstrated, based on my

research on Vrindavan, that religious entrepreneurs
drive religious tourism, at least in non-western
settings. | have likewise shown that business
venture assists with understanding the contrast
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between strict the travel industry in the western
and non-western world as well as the distinctions
between subtypes of strict the travel industry.
According to the analysis of entrepreneurship,
religious tourism is a natural progression of the
ritualized economy of pilgrimage, influenced by
the shifts in socioeconomic, religious, and cultural
activities associated with contemporary pilgrimage
practices. The embeddedness of this economy,
particularly in religious—cultural contexts, fosters
entrepreneurial activity.

Religious tourism encompasses more than
just sights and sounds; It is an interactive process.
According to Gupta (1999), it's not just about
going to a sacred site; it's also about doing so in a
particular way—both socially and culturally—that
builds knowledge of religious practices and
procedures. Conflicts may arise, diminishing the
desired experience, if the initial act is not carried
out in collaboration with or employing the services
of indigenous entrepreneurs (Shackley, 2001). The
traditional organizers and managers of the
pilgrimage  industry, indigenous  religious
entrepreneurs, appeal to religious sensibilities and
mediate between the experience of performing
religious rituals and the convenience of doing so.
Therefore, rather  than  criticizing  such
entrepreneurship, it ought to be viewed asa driving
force behind religious tourism. | also contend that
entrepreneurship in religious tourism can be better
explained by moving beyond the conventional
approach of the "formal" and "informal™ tourism
sectors. Religious entrepreneurs would be
classified as informal by definition, but doing so
will be detrimental to the theoretical and practical
development of religious tourism. Religious
tourism's entrepreneurship has a significant social
component. According to Dahles (1999),
entrepreneurship typically begins at the highest
social class and elite level (the hegemony of
particular groups) and spreads downward.
Hitchcock, 2000). Access to the market is
frequently unequal, and this inequality persists for
socioeconomic and political reasons (Sofi eld,
1993; 1995 Echtner). Entrepreneurs run the risk of
being slammed for expanding tourism and
disrespecting the sacredness of the location, as
well as having to contend with challenges to
religious orthodoxy and religious traditions.
However, non-religious actors like tour operators
and government agencies that promote cultural and
religious tourism are exempt from this criticism.
Since this paper only looked at religious
entrepreneurs, it's important to look at non-
religious entrepreneurs, both formal and informal,
in religious tourism.
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Abstract

Rural growth improves the villagers' dire circumstances. It aids in the development of self-sufficiency in
the villages, which is a goal of an entrepreneurial strategy. The achievement of agricultural sustainability is one of
the entrepreneurial goals. Paying attention to tourism, handicrafts, and local productions that could lower rural
immigration to cities is essential for rural sustainability. Although the tourism industry is expanding today, it is
disappointing to see that rural Indian women continue to live dependent lives that prevent them from rising to
positions of power in society and the economy. This article explores Indian rural women's experiences with
tourism. The findings demonstrate that rural tourism can be employed as a means of fostering the socio-economic
growth of rural populations in developing nations. The governments of developing nations must actively
encourage the growth of women's roles in a systematic way with institutional support if rural tourism is to

succeed.

Keywords: Rural Growth, Handicrafts, Developing Nations, Agicultural Sustainability, Rural Immigration.

Introduction:

In 1950, 88% of all foreign arrivals were
absorbed by the top 15 travel destinations. This
percentage decreased from 75% in 1970 to 57% in
2005 as a result of the emergence of new travel
locations, many of which can be found in
developing nations (Equations, 2007). The article
investigates what this development has meant for
women, especially for women in different parts of
the world. How much have they gained from this
phenomenon? Has travel given women more
opportunities? Has its expansion aided in the
emancipation of women? The paper investigates the
status of women and their leadership in the tourism
industry, the nature of women's employment in the
industry, women's participation in the informal
tourism sector, the impact of the depletion of
resources on women, and the obstacles to women's
rights as stakeholders in all facets of tourism
development in order to provide answers to these
questions.

The Tourism Industry:

The global tourism sector has earned a
reputation as one of the fastest-growing economic
sectors in the world thanks to consistent
development and expanding diversification.
According to the United Nations World Tourism
Organization (UNWTO), the increase in foreign
arrivals, which increased from 25 million in 1950 to
842 million in 2006, or a 4.6% yearly growth rate, is
largely responsible for the increase in international
tourism. The income these immigrants generated
grew by an average of 11.2% over the same time,

outpacing the rate of global economic growth and
reaching approximately US$ 735 billion in 2006.
(UNDP, 2007). By 2020, the UNWTO predicts that
there will be nearly 1.6 billion foreign arrivals. 378
million of these will be long-distance travellers,
with 1.2 billion travelling within their own area. It is
obvious that the primary cause of this blessing has
been the ongoing global prosperity. Despite man-
made and natural crisis, Asia and the Pacific remain
the driving forces behind the growth of global
tourism (UNDP, 2007). Emerging markets and
emerging economies, particularly those in Asia, as
well as national governments' promotion of tourism,
especially in less developed regions, have increased
spending on infrastructure, marketing, and
advertising,  domestic  market  development,
liberalization of air travel, and growing intra-
regional cooperation, all of which are key drivers of
this growth of the tourism industry. Under the
aforementioned circumstances, it is crucial to
consider the following: what does this type of
growth imply for women, in particular for women in
nations in the global south? How much have they
gained from this phenomenon? Has travel given
women more opportunities? Has this expansion
helped women become more empowered?
Objectives:
The main objectives are-
1. To know the actual meaning of empowerment.
2. To know the role of tourism for women
empowerment.
3. To know the Indian scenario in the context of
rural tourism.
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4. To know the benefits of rural tourism for rural
development.

Methodology: For this article 1 only used some

secondary data and select some literary works.

The Framework For Women Empowerment:

The progress of women and also the
realization of gender equality are issues of civil
rights and prerequisites for social fairness. These are
necessary to create a community that is secure, just,
and developed. Women have been challenging
patriarchal systems and pre-existing gender relations
for decades in order to redefine the development
discourse through dynamic movements and political
battles. They have made the need for equality and
women's human rights—including social, economic,
political, and legal freedoms—as well as problems
of violence, race, caste, and other forms of
discrimination—which  disproportionately  affect
women—the focal point of this conflict. Critical
issues and strategic action points have been outlined
in global processes from Rio, Copenhagen, Vienna,
Cairo, Beijing, and Durban, in particular the
CEDAW (Convention for the Elimination of All
Forms of Discrimination Against Women), the UN
Fourth World Conference on Women, and its
follow-up Beijing Platform for Action. The fight for
equality, to overthrow the status quo, to demand
action on key issues affecting women, to energize
civil society in both the worldwide north and south,
and to push for a worldwide reorganization of the
world's resources continues with the same fervor,
but there is little sign of progress on important
issues. The absence of government accountability
and dedication to development objectives in general
and gender equality promises in particular has
caused great frustration. What part does tourism
play now and in the future in the crucial fight for
gender equality and the empowering of women? In
"Understanding Tourism Processes: A Gender
Aware Framework,” published in 1996, Vivian
Kinnaird and Derek Hall encourage us to view
tourism processes through the lens of social
differentiation. One important aspect is gender.
According to Kinnaird and Hall, the processes
involved in tourism are built out of complicated and
varied social realities and relations that are
frequently hierarchical and typically unequal. The
division of labour, social constructions of
"landscape” (which reflect how societies construct
the cultural "other"), and the realities of visitor and
host experiences all demonstrate the existence of
differences and inequalities when analyzing
relationship-related issues. They continued by
arguing that the fact that tourism is founded on the
economic, social, and political power dynamics
between different countries or ethnic groups
represents an expansion of the politics surrounding
gender relations. Budgets and policies have the
power to both change and reinforce gender bias and
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blindness. Gender-sensitive policies and indicators
are critical in creating a picture of the nature and
severity of gender inequality, according to gender
disaggregated statistics. We need to comprehend
how the organizations that have gender-specific
rules operate. Additionally, we must create the
political will, procedures, and tools necessary to
confront and alter them. Tools like gender budgeting
and gender evaluations could be useful, especially at
the local level. These will then have an effect on
how women participate in politics and make
decisions about the types, effects, models, and rates
of tourism in their local areas. It's time for tourism
to acknowledge women's agency and listen to their
opinions as it develops (Mashomi, 2010).
Rural Tourism Encircled By Rural Women:
Women and tourism, rural women and
rural tourism, and other related issues are recent
study areas without a strong theoretical foundation.
Page and Getz (1997) claim that there is very little
writing on rural tourism as a whole because tourism
researchers have continued to ignore it. The foreign
English literature on the role of women in tourism is
also scarce, as recognized by Apostrolopoulos et al.,
in comparison to the rich literature on women and
growth as a whole (2001). Page and Getz (1997)
made clear that the literature on rural tourism is very
sparse and conceptual models and theories are also
lacking: 'Rural tourism is often being subsumed
under or confused with recreation and leisure
activities since many studies assume that rural
tourism equates with simple concepts such as 'the
countryside’. The lack of any theoretical study
published in popular tourism journals has furthered
the neglect of tourism as a rural economic activity.
With a few notable exceptions, most study on rural
tourism has thus far failed to raise awareness of its
importance as a foundation for many rural
economies and of its role, value, and significance in
the development of tourism studies (Bharti and
Malcolm, 2004). This indicates that there aren't
many theories or models that incorporate rural
tourism into a larger conceptual framework that
considers the role of women in rural communities.
However, there has been empirical study done on
rural tourism.
To comprehend the effects of rural tourism as an
industry on the status of rural women, it is necessary
to consider whether it can act as a development
agent to lower rural poverty, improve the status of
rural women by enhancing or superseding their
agricultural-related skills, and/or encourage many
other urgently required changes for their uplift
(Motiee Langrudi, 2005).
Rural Tourism in India:

In large part due to their traditional social
customs, women are more likely to participate in
tourism in other Asian nations than in India. Due to
the paucity of research on Indian women's
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involvement in tourism, this study lacks a strong
theoretical foundation. According to
Apostrolopoulos et al. (2001), women, particularly
those in developing countries, are likely to have a
distinct experience with tourism depending on
where they are in their various socio-cultural and
socio-economic contexts. They contend that women
are abused by the patriarchal tendencies of global
capitalism, and that both tourists and the businesses
that cater to them exist in a world that is skewed
toward one gender or another. It has recognized that
employment opportunities linked to tourism are
gender-based, just like all other employment
opportunities in India. In India's formal travel
industry, men prefer to dominate. Only a tiny
portion of women (2.98%) are employed in the
tourism industry. The issue is how to advance
women's rights and achieve gender parity in society.
Recently, some successes have been achieved.
According to the National Policy for the
Empowerment of Women, India must be a nation
that guarantees women's equity and gives the state
the authority to implement measures of positive
discrimination in women's favor (Bailancho, 1987).
This policy focuses on women's access to the
economy, especially those who come from
underprivileged groups and live in rural areas or
work in informal, unorganized sectors, in order to
progress, develop, and empower women.
Conclusion:

Despite having a bigger part than men in
rural tourism, women's contributions are frequently
underappreciated. Despite playing a significant role
in agricultural labor, they are rarely recognized as
producers or held accountable for the management
of natural resources as a result of their fruitful work.
It is also true that rural regions in Iran, where food is
primarily produced, are seeing land and other
resources privatized and sold for profit. Therefore,
rural women still have a long way to go: they must
fight not only against political and cultural
prejudice, but also against an economic system that
denies them access to resources and opportunities,
even as they acquire more status in society as a
result of their struggles.

There is a need to empower women in multi-

dimensional areas regarding priorities of welfare,

access to informational technology, increase

political and social awareness, participation in

decision making processes and self-development.

Considering the above, following suggestions are

recommended:

1. To make active participation of women in
NGOs.

2. To create job opportunities and establishing
new entrepreneurial program.

3. To support women by government socially and
financially.
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4. To establish different multi-purpose networks to
promote harmony among NGOs and empower
them as well.

5. To provide appropriate education to enrich
women’s creativity towards sustainable tourism.

6. To provide optimal conditions for rural women
to increase their participation in expansion of
handicraft.

7. To establish a model of productive factory in
different rural areas.
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Abstract:

Tourism is simply an activity of travelling for pleasure and relaxation. Good transport system, especially
the road network, proves to be helpful in strengthening the tourism infrastructure. In Miraj Sub-district of Sangli,
there are diverse examples of tourist places like religious, historical, geographical etc. This paper focuses on
studying the places of tourism interest in Miraj & exploring tourism potential of diverse places to develop more
and the impact of the road network on it. This study is based on both Primary and Secondary data such as Field
visits and observations, District official website, Gazetteer Sangli, remote sensing data of road networks like
OSM and some GIS technics. The study finds that facility of good road connectivity / accessibility has impact on
potential & development and it is not satisfactory for some tourist places in Miraj. Places like Juna Panhala fort
have potential to develop more, if increased road network connectivity is provided to them.

Keywords: Tourism potential, Miraj, Juna Panhala, Dandoba, Road network, weighted score

Introduction:

Tourism is simply an activity of travelling
for pleasure and relaxation. Tourism development
has close relation with attractiveness of tourist
destinations (Nestorosk, 2012). Utilization of natural
resources, conservation of the historic exhibits is
important in tourism development. Facilities like
good transport system, especially the road network,
enhance the tourism potential, as the destination
becomes easier to access through a quality road
network & it affects development of it as tourist

place. In Miraj Sub-district of Sangli, there are
diverse examples of tourist places like religious,
historical, geographical etc. This study focuses on
assessing the tourism potential of these places to
develop more and the impact of the road network on
it.

Study Area:

Miraj tehsil is a sub district administrative division
in Sangli district in the western part of the state of
Maharashtra, situated in Krishna river basin.

STUDY AREA
LOCATION MAP

MIRAS SESBIS TR

e Latitude: 16° 71' N to 17° 00'N
e Longitude: 74° 40'E to 74°

e Area: 1105.50 sg.km

e 65 villages, 2 census towns
and Sangli Miraj Kupwad corporation

e Population: 854581

e density 931 per sg.km.

e 38.14% urban

e 61.86% rural

e literacy rate: 75.49%

e most populated city SMKc with
population: 502793 (Census, 2011)

Map 1 Location map of Study area: Miraj sub-district
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Map 2 Places of tourism interest and road network in Miraj Sub-district

Objectives:

1. To study and classify of diverse places of
tourism interest in Miraj sub-district and
explore tourism potential of them.

Database and Methodology:

This study is based on both Primary such as
field visits and observations and Secondary data.
The information of tourist places has obtained from
District official website, District Census Handbook,
Gazetteers department Sangli and other some

2. To study the road network of Miraj tehsil and
assess the impact of road network on the
development of the tourist places.

websites and Tourist places are marked as point data
in GIS and their physiography is studied from
SRTM data. GIS techniques have been used to
prepare the base road network

teakes, Bedag

1. Amarai O2 Park, 2. Baliraja Agro tourism, Malgaon. 3. Dandoba Hills, 4. Irwin Bridge, 5. Juna Panhala,
6. Madhuban agro tourism, Vaddi, 7. Meerasaheb Darga Miraj, 8. Mirgj fort, 10. Sangli fort area and
Sangli museum, 11. Sangmeshwar Temple and Krishna-Warana confluence, Haripur, 12. Sanjeevani

Agro tourism Bhose. 13 Shri Ganpati Panchaytan temple, 14. The Sitar maker lane, Miraj 15. Whispering

map of Miraj tehsil using QGIS software-
Vector data of road networks, obtained from
‘Geoinformatics world’ and updated as required.
Structural pattern and nature of road network of
selected tourist places is studied using Google
Satellite images and Open street maps and

toposheets as base maps. The potential and
development level of Tourist places is assessed by
giving scale score to various indicators and their
parameters & comparing average score and
weighted average value of all spots.

Table no. 1 Indicators and their parameters

No | Indicator

Parameter / attribute

network Facilities

Recreational al Landscape diversity;
a tourist attraction | a2 Attraction level with variety of Aspects
potential
bl Accessibility and Connectivity;
Transport b2 C(_)nnectivity an(_i ngtwork density;
b b3 Distance from district headquarter;

seasonal impact

b4 Distance from nearest major city
b5 Distance from major railway junction
cl Drinking water availability;
Tourism facilities, c2 Food Restaurgnts; e
. c3 Accommodation facilities;
c infrastructure . el
convenience c4 Market / shopping facilities;
c5 Fuel stations;
c6 Health care centers
dl Risk of hazards or mishaps
d Safety- and d2 Climate/seasonal impact
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The methodology is furnished in 3 steps:

Step 1. Selecting indicators and their parameters: To
assess the potential of tourist places four indicators
with total 15 parameters are decided, considering
tourist approach and general determinants of
potential or development of tourist place (Table 1)
(Yamkovaya et.al 2020)

ISSN - 2347-7075

Step 2. Giving scale score to the parameters of each
indicator, based on its highest and lowest value.
These scales are related to grades from 1-5, 1-4 or 1-
3 based on logical interpretation.

| | | Highest/best/strongest

Lowest/weakest [ ]
Scale Grade 1 2
Calculation Value 02 04

Table no. 2 Weights of Indicator

Rank | Indicator

Weights

Rank | Recreational tourist attraction | 0.4

1 potential (4/10)
2R ank Transport network Facilities ?;10)
Rank | Tourism facilities /102
3 infrastructure convenience (2/10)
Rank | Safety-security and | 0.1
4 climate/season (1/10)

*Cumulative rank value 1+2+3+4 =10

Step 3. Average score =

Total scale score / number of indicators Weighted
average score = > (weight*S) / Y weight S = score
of each indicator, weight = rank of general
importance of indicator (table 2)

With these score, comparison is done among all the
places and analysed the impact of these indicators
on overall tourist potential and development level
especially of the transport facility. (Mamun & Mitra,
2012)

Discussion and result:

Among all sub-districts of Sangli, Miraj is at
moderate level of tourism development. Although,
the religious and cultural tourism is predominant
here, there are diverse tourist places like natural
geographical, historical with new emerging aspect -
agro tourism. There is a wide scope of new tourism
aspects, like adventurous, cultural, ethno music
tourism and agro-tourism etc. In Miraj sub-district,
15 spots are identified as places of tourism interest
and classified as below. (Table 3)

Table No. 3 Places of Tourism interest in Miraj sub-district, Sangli

Geographical Historical

Religious & cultural other

¢ Dandoba Hills e Miraj Fort

e Ganpati Panchaytan | e Agro Tourism places-
e Juna panhala [e Sangli Fort | Mandir,
Tableland and | Area (Ganesh | e Sangmeshwar
mandir, Haripur
Meerasaheb | 4.Murai agro tourism, Nandre
dargah, Miraj

Fort Durg)
e Haripaur- & Sangli | e The
confluence of | Musium
Krushna Warana |e Irwin bridge
rivers

1.Baliraja agro tourism, Malgaon
2.Sanjeevani Agro tourism, Bhose
3.Whispering teaks, Bedag

5.Madhuban agro tourism, vaddi
e Amrai Garden
e The Sitar Maker Lane, Miraj

Source: (Kamble et.al. 2011) (Kulkarni, 2016) and Field visit observations

These places are located majorly in west part of sub-
district and at the major cities - Sangli and Miraj.
The classification states the dominant character of
the place but most of these places have variety of
tourism attraction aspects. Like Dandoba hills are
good for exploring geographical features but it is
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also a place of religious and historical value.
Therefore, a descriptive chart is made about the
tourist spots and their different attraction aspects
(Table 4).
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Table no. 4 Description of places of tourism interest in Miraj Sub-district
y Spot Name Varity of attraction aspects
Natural scenic views of hills of 869 m altitude & laterite rock structures
(rare for this region); reserved forest area with rich flora-fauna; healthy
1 | Dandoba hills environment; Hindu shiv Temple of ‘Dandoba’; annual fair on
Mahashivaratri; Ancient Buddhist caves; Trekking and Marathon event
spot. (Mane & Patil, 2017)
Geographical natural scenic view of tableland of 841 m altitude & 1560
2 Juna Panhala | sq.m top area; healthy environment; laterite rock structures Girling Hindu
Tableland and fort Temple; Ancient Buddhist caves; and footprints of Khandak (moat)
Trekking spot, Similar to Hemadpanthi architecture at Girling temple.
Prominent Hindu temple of city with major attraction of big Ganapati
festival; constructed by Chintamanrao raje Patwardhan (1* Sansthanik of
3 | Ganapati Temple Sangli) in 1843; main architectural structure of Panchaytan pattern made
in Black stone, neighboring natural scenic views of Krushna Ghat; with
boating facility & cultural fests occasionally.
&cr)ir;ﬂrle:—nvc\?arana ?gt Natural scenic \{iews of Krishna-Wara_na confluenc_e anq sunset point;
4 Sangmeshwar Hindu temple; Annual fair on Mahashivratri & in Shravan
Sangmeshwar : . -
. month; boating facility and photoshoot spots.
temple, Haripur
Sangli fort & Bhuikot fort of Historical value_, cor)structed by Pgtvv_ardhan raje; musical
5 Sangli Museum concerts at Darbar hall and Historical Museum inside fort area run by
Archaeological department, Maharashtra Govt.
6 | Irwin bridge Historical bridge constructed in British era (1929) (Patil, et.al. 2018),
architectural structure of 100yrs.
Oxygen park of city(15 acre area) with biodiversity of 200 different
7 | Amarai O, park species of trees, good for leisure apivies- Children park and photoshoot
spot.
. Religious place with secular belief belongs to sufi saint Hazrat
8 | Mirasaheb Darga, Meerasaheb; musical conscerts in big Annual fair - Urus
9 | Miraj fort Bhuikot fort of Historical value form Bahamani dynasty (15th- 18th
centuries) up to Chh. Shivaji Maharaja Period.
Spot of Ethnographic/ethno music tourism - String instrument industry
10 The Sitar maker | having worldwide export. Pleasure for art and music lovers of witnessing
Lane the entire process of sitar-making and learning details of the craft from
those hospitable craftsmen. (Kulkarni, 2016)
1% agro tourism centre (2015) in Western Maharashtra. Agro-lifestyle(22
Baliraja Agro | acre land) bullock-cart and tractor ride, mini Kokan, with resort facilities
11 . ; . L AR o
tourism including Swimming pool and fun activities like Boating in farm pond,
games, occasional events like Hurda party in winter.
Sanjivani Agro Agro-lifestyle plant in 12 acre(2022) with resort and leisure facilities like
12 . Swimming pool, Boating in farm pond, events like Hurda party, Grapes
tourism - . .
festival etc. with shopping of agro products and nursery plants.
Oxygen park- dense forest project in16 acre (2020) Teak, Bamboo trees.
13 | Whispering teaks Tree house resort with Swimming pool & fun activities, bird watching
sight, healthy environment by trees.
14 | Murai Agro tourism Ag_ro_-f_arm_ experignce(2022)_ir_1<_:|uding bullock cart ride with leisure
activities like Boating, fun activities and events
Poly-house(2020) varieties of flowers like Gerbera Daisy, with leisure
Mdhuban Agro A 7 S . g
15 . facilities like Swimming pool, fun activities with shopping- nursery plants
tourism
and strawberry.

Though Miraj own these various tourism spots, the
development of all these places in tourism manner,

potential and development tourist places.
comparative analysis is done for these places.

is not same. Various determinants influence the
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Table no. 5 Interpretation of Scaling for a Sample Parameter

e TG o5 500
Narrow Narrow Moderate [Wide | Wide
Road, only | Road, road, vehicle | road, road
pedestrian, | pedestrian | allowed, bad | vehicle vehicle
Accessibility | no vehicle | and road allowed | allowed
access vehicle, condition and and good
Connectivity | possible, bad Narrow road | moderate | condition
bad road | condition | vehicle road
condition allowed, good | condition
condition

5/4/3point scaling of an individual attribute is done
on the basis of suitable logical interpretations to
quantify the qualitative aspects. (Table 5) (Mamun
& Mitra, 2012) For comparative analysis, weighted

average score is calculated for tourist spots by
scaling scores to parameters of indicators of
potential and development. The matrix of scale
scores & results are shown below (Table 6).

Table no. 6 welgheted score calculation for assesing potential of places of tourtsm Intervest In Mira) Subdistrict

No Spot Name al | a2 | T “;‘ ML B b WS “:’ dlaialal & 6T “:s ala|m “‘;‘ 1':"' Average ::": ":::
1 |Dasdoba iy P8 |08 14 0% 0 - Is s o) 04 08 ORTEEEEETYE | R TRER Y LYs 174 0.174

Jora pathala Peare amd foet | 08 | 02 14 | 056 T08 HE. 11036 os L0 0d = VO VHSTRE R B VS 1.55 154 0.154
3 |Gepw Mkt - 08 02 13| 1 I 108 44 |10 08 | OF  OF (08 06|08 42 (0% 06 0e | 12 012] 106 | 265 16 0.260
4 :4:’,;::; 'r‘u.l ;n . (TRTIRTE N TRETE O SERUTARTREERNTE 0 O RFRETVRUEE | W EREYIREE VR B 208 | az08
5 |Sangd St and saeg o8 0 ] I 08 a4 1 0 P 08 04 06 34 420 08 66 1 413 26 18 0.252
6 |lrem bodge = 0s 024 3 06 44 131 0F 02 0F 08 08 04 41 08 06 0EF L4 0N 106 265 154 | gase
7 Ases Giedm O pucd .qq 0r 034 14 1 (02 40 (LM 08 | OX 08 (08 006 08 42 08 05 0F 16 A 1 275 102 0.262
B [Mrasheb Duga Mg - 0s 0308 08 08 | 42 (128 60 |08 08 (08 08 44 42 0S4 0% 00 15 0 108 265 X ] 0.250
9 |Mary fie: -- b4 (016 0F 03 08 1 |43 /120 o0 |0F on 08 0060 42 0% 0 L6 aM o4 26 12 | gaa2
10 Meraj- The Setar Mlesr Lese .- 04 0l 06 0% 06 4|1 ba $ 08 08 06108 22 0M4]08 f L6 0le 102 | 255 1% 0.236
£ [Baenis Agro towssest 8% 08 0 03X 0E - G oF NS 40700 EL0F 04 06 BN ¢ (&3 08 R 1 B1 ) B2 105 14 0.194
12 | — B 08 os o n " . 19 /08 00 |02/ 08 08 06 89 41 084 00 WA 1 Rl TS | 195 LS 0.180
13 5 M 08 IR F] “Q{. I s b ] ] 0% 04 St 088 08 0F LA Al s 185 | B 0.170
4 Ddace Agro oo - RS 0.6 (034 0F SOMESOMEE RIS 14 0T GF 08 D) = B S joas 00 TR 1 01| T4 185 174 0.174
5 |Mdastae Agro tastien - o be 0 08 M 28 TR y (09 02|03 £ 08 O ss 0Te UA R 1 n) | s 21 3 0.200

The weighted score of ‘tourist attraction potential’ centers (0.1) excluding whispering teaks, as they

indicator shows that, Dandoba hills and Juna
Panhala possess highest score (0.56). Followed by
whispering teaks (0.4) & Ganapati temple (0.32).
the weighted score of 2™ important indicator
‘transport facility’ Amrai O, Park recorded high
score (1.38) then Ganapati temple, Sangli fort and
Irwin bridge (1.32) in weighted score of ‘transport
facility’, as they are in heart of the city with good
road network. Where, Juna Panhala scored least
(0.36) in this section due to lack of good road
network, followed by Dandoba(0.48). In the score
list of ‘infrastructure facilities (food,
accommodation or fuel station, shopping facility)’
Juna Panhala and Dandoba scored low (0.52 and
0.6) while, all places which are in city area have
highest score (0.84). Comparing the ‘Climate impact
and safety’ part, scores of Amrai Park, Mirasaheb
Darga, Miraj fort, and Sitar maker lane (0.16) shows
no seasonal impact and no risk of hazards like
floods. Where, the lowest score of Haripur (0.08)
shows high seasonal impact and risk of floods as it
is a river side place, followed by all agro tourism

Rucha R. Shidore, R.G. Jadhav

face total slack period in rainy season.

The average score as well as the weighted average

score gives Amarai O, park and Ganapati Temple

the highest position as tourist place with score of

0.262 and lowest position to Juna Panhala with

score of 0.154. Interpretations of weighted average

& weighted score of individual indicator focuses the

specific tourism attraction potentials and impacts of

facilities like transport on their development as
tourist place.

Conclusion:

Assessment of tourism potential is not just finding

out a quantitative value, rather, to assess the gap of

the demand. Road network is a driving force of
tourism development, which generate various
facilities required for tourism.

1. In spite of having rich resource potentials, Juna
Panhala & Dandoba lags behind due to lack of
tourism planning mainly transport facility. The
improvement in road network at Juna Panhala
and Dandoba, will justify their potential as a
tourist destination.
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The places which have few attraction aspects
like Amarai O, park, Mirasaheb Darga or
Ganpati Temple get more attention because of
the easy accessible & quality road network and
other facilities accompanied with good road
network.

Comparison among only agro tourist spots
mentioned here shows that those who get more
quality road access gets more weightage score
like madhuban and sanjivani.
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Abstract:-

Tourism offers great opportunities for emerging economies and developing countries. It creates jobs,
strengthens the local economy, contributes to local infrastructure development and can help to conserve the
natural environment and cultural assets and traditions, and to reduce poverty and inequality. These are various
types of tourism viz Pilgrimage tourism, Ecotourism, Cultural tourism , Wellness tourism, Business tourism,
Heritage tourism, Leisure tourism, Sports tourism, Wildlife tourism , Medical tourism and so on. Fort tourism is a
historical cultural tourism and its scope is a vast . Now, Maharashtra is a famous for existence Maratha Empire
Chatrapati Shivaji Maharaja in 16th century and there were more than 350 forts constructed under these reign.
Most of the forts were constructed in Sahyadri Ghat from the geo-political strategy point of safety and security
from enemy. Satara district is counted amongst the richest districts in Maharashtra in terms of cultural and
historical tradition. The district occupies a total geographical area of 11219 Kmz2 and it is divided into 11 tahsils
viz Satara, Karad, Wai, Mahabaleshwar, Phaltan, Man, Khatav, Koregaon, Patan, Jaoli and Khandala. As per
2011 census, the population of district was 30, 40000 persons and literacy rate was 89.42 % . The total surfacial
length of roads is 7040.49 km including NH, SH, District Highways. The average rainfall is 10071.6 mm
throughout the year. The culture of the district is Maharashtrian and the people like to follow various customs.
Satara district has some of the most prominent tourist destinations in the state of Maharashtra. The district largely
contributes to the tourism sector of the district, as several people visit the tourist places every year. Vasota,
Pratapgad, Makrandgad, Vairatgad, Kamalgad, Sadashivgad, Kalyangad, Vardhan, Ajinkyatara, Sajjangad,
Nandgiri and Chandan Vandan are the forts in the district to be considered for adventure tourism.

Key Words — Tourism, Forts, Adventure tourism, Historical culture , Tourism development.

in terms of cultural and historical tradition. The

Introduction :-

Tourism offers great opportunities for
emerging economies and developing countries. It
creates jobs, strengthens the local economy,
contributes to local infrastructure development and
can help to conserve the natural environment and
cultural assets and traditions, and to reduce poverty
and inequality. These are various types of tourism
viz Pilgrimage tourism, Ecotourism, Cultural
tourism , Wellness tourism, Business tourism,
Heritage tourism, Leisure tourism, Sports tourism,
Wildlife tourism , Medical tourism and so on. Fort
tourism is a historical cultural tourism and its scope
is a vast . Now, Maharashtra is a

famous for existence Maratha Empire
Chatrapati Shivaji Maharaja in 16th century and
there were more than 350 forts constructed under
these reign. Most of the forts were constructed in
Sahyadri Ghat from the geo-political strategy point
of safety and security from enemy. Satara district is
counted amongst the richest districts in Maharashtra

district occupies a total geographical area of 11219
Kmz and it is divided into 11 tahsils viz Satara,
Karad, Wai, Mahabaleshwar, Phaltan, Man,
Khatav, Koregaon, Patan, Jaoli and Khandala. The
culture of the district is Maharashtrian and the
people like to follow various customs. Satara
district has some of the most prominent tourist
destinations in the state of Maharashtra. The district
largely contributes to the tourism sector of the
district, as several people visit the tourist places
every year. Vasota, Pratapgad,
Makrandgad, Vairatgad, Kamalgad,,Sadashivgad,
Kalyangad, Vardhan, Ajinkyatara, Sajjangad,
Nandgiri and Chandan Vandan are the forts in the
district to be considered for adventure tourism.
Objectives-
1. To study the historical adventure forts situated
in Satara district with geographical background.
2. To understand the historical background of fort.
3. To study the fort as a adventure historical
tourism in Satara district.

72


http://www.ijaar.co.in/
mailto:arjunwagh2011@gmail.com

1)

2)

IJAAR

Data Collection and Research Methodology

Present research paper is based on
secondary data about fort collected from different
types of monuments, pamphlets , historical books
and references etc. Some published books like
Satara Gazetteer, District Census book, Socio
economic abstract of Satara District.
Study Area

The Satara district is located in the western
part of Maharashtra state and is bounded by Pune
district to the north, Solapur district to the east,
Sangli district to the south and Ratnagiri district to
the west. The Raigad district lies to the north-west
side of Satara. The district Satara is situated in the
river basins of the Bhima and Krishna River and
there is a wonderful contrast of immense dimensions

LOCATION MAP

India

Discussion about Fort Tourism in Satara District
Sajjangad
Sajjangad is located near the city of means fort of
Good People, final r esting place of Sant Ramdas in
17th  century. His teachings and works written
in books such as Dasbodh are read and
followed by many people even today in the state
of Maharashtra and Sajjangad is a popular
place of pilgrimage.
Pratapgad

Pratapgad is 22 kms from Mahabaleshwar on
Mahad Road. Pratapgad is located east to Poladpur
and 22 kms away from Mahabaleshwar. Its
geographical location is 17 56' 10" North Latitude
and 73 34' 38" East Longitude. In 1656 Ch.
Shivaji Maharaj built this fort. It is very important
fort as the major fight with Afzal Khan took place
here on 1659. It is situated on the Par and
Ambenali pass whose height is 1080mtrs above the
mean sea level. Also temple of Tulja Bhavani has
been built here by Ch. Shivaji Maharaj.
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and a varieta/ of landscapes in the district. It is
located at 17°5' to 18°11' North latitudes and 73°33'
to 74%54' East longitudes. The minimum temperature
of the district is 11.6°C and the maximum
temperature is 37.5 °C. The district receives an
average rainfall of 1072 mm. per year. The Koyana
and Krishna are the major rivers Kudali, Urmodi,
Venna and Tarali rivers are tributary rivers of them.
Satara is famous for fort tourism and adventure
tourism in Maharashtra.
Vasota, Pratapgad, Makrandgad, Vairatgad,
Kamalgad,,Sadashivgad, = Kalyangad, Vardhan,
Ajinkyatara, Sajjangad, Nandgiri and Chandan
Vandan are the forts in the district to be considered
for adventure tourism.
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The fort is situated on an elongated hill. The
western side and the northern side of this fort is
having sharp escarpments. It is a crag like structure,
almost having vertical cliffs of seven to eight
hundred feet of height. The west and north sides are
very steep and inaccessible both covered with huge
masses and a vast precipice of trap rock. On the
east and south hills are more slippery
slope. Tulhjabhavani temple, Mahishasur Mardini,
Maruti temple, Vetal temple, and Kedareshwar
temple are the tourist point on fort.

Vasota

Vasota fort is away from 18 km from Bamnoli, 56
km from Satara, 70 km from Mahabaleshwar and 82
km from Panchgan. Its geographical location is
17°39'47"  North Latitude and 73'41'50" East
Longitude. Vasota Fort is an ancient hill fort
situated at an altitude of 1171 m near Bamnoli in
Satara district of Maharashtra. The fort is situated
in the deep forests and valleys of Koyna Wildlife
Sanctuary. It is one of the best places to visit in
Satara and also one of the popular places of trekking

Dr. Arjun Shivaji Wagh , Dr. Ankush Shankar Shinde
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in Maharashtra apart from being an ideal picnic
spots near Pune for one day trip. The three main
sections of fort viz Old fort, New fort, Nageshwar
and Mahadev temple, Nageshwar temple,
Nageshwar cave, Lord Hanuman temple, backwater
of Shivsagar dam, U-Shaped Balu Kada cliff ,
Bamnoli forest are the seeing points on that fort.
Bhairavgad

Bhairavgad is situated on the borders of
Satara, Ratnagiri and Sangli  district. Its
geographical location is 17 19'33" North latitude
and 73°40'42" East longitudes. The height is 870
mtr above mean sea level. This fort is separated by
a narrow neck of thirty yards long from the main
plateau. Bhairavnath temple is situated at the base
of this Bhairavgad. Thick forest almost covers all
the parts of plateau. Bhairavgad fort is also covered
by huge grass and trees. Sharp escarpments are only
uncovered by vegetation. Water tanks are found on
skirting of the rampart of the fort. It forms the cliff
on the east which rises some 300 ft above it. Thick
forest around fort, different type of medicinal
botanical bio-diversity, Bhairavnath temple of tribal
community are the seeing points on fort.

Jangali - Jaygad: .

Its geographical location is 17 27'13" Nort
Latitude and 73 41'37" East Longitude. The height
is 1029 mtrs (3376 ft) above the mean sea level. It
is 8 Km away from Koyna Nagar. It lies on the spur
projecting from the main range of the Sahyadri’s in
to the Konkan. It is located north west to the village
Navaja in Patan. There is a fine dense and
evergreen forest. Dense forest , watching of birds
species, botanical species, zoological species,
geographically springs, ozarde waterfall, oozes,
steep slopes are the seeing points of that fort.
Makarandgad

Makarand was built by Chh. Shivaji
probably in 1656. This fort is builted in between
Pratapgad and Vasota fort. Its geographical location
is 17 50'58" North latitude and 73 36' 16" East
longitudes. The height of this fort from the mean
sea level is about 1171 mtrs. This fort is also known
as Madhugad. Makarand possesses saddle like
shape. It is situated in the vicinity of Koyna
reservoir “‘Shivsagar”. This is one of the best
destinations of adventure tourism. September
onwards up to May one can visit Makarand but the
best season is September to January absolutely
dense forest is worth to see.

Kamalgad

Its geographical location of Kamalgad is
17'58'02" North Latitude and 73'44'44" East
Longitude. The height is 1375 mtrs (4511 ft.) above
the mean sea level. The fort is located away 30
Kms from Wai. The fort is also known as Bhelanja
standing in the centre of the
Krishna valley. Gorakhnath temple is found on the

Dr. Arjun Shivaji Wagh , Dr. Ankush Shankar Shinde

ISSN - 2347-7075

fort. Beautiful greeneries, Cascades, rapids, small
waterfalls , Biasons and other herbivorous animals
in the surrounding forest area, different types of
butterflies and species of insect are seeing points to
the tourists.
Pandavgad

Pandavgad fort acquired by Chh. Shivaji
Maharaj in 1659. It is placed on the western spur of
Sahyadri. Its geographical location is 17 59" 50"
North latitude and 70 51'50" East longitudes. The
average height is nearly 1250 mtrs. The vegetation
is not so thick. More than half part of the fort is
covered by grass.In historical period Pandavgad was
used as a watch fort to keep eye on the surrounding
area. At the base of the fort there is
atemple of Pandjai Devi. It is built in local
stone. Another temple of Lord Hanuman is located
on the half way. There are some ancient buildings
scattered on the top of the fort. At the west there are
three water tanks for the drinking purpose.
Vairatgad

Vairatgad is situated near Panchwad village
in Wai tehsil of Satara district. The distance
between Satara and Panchwad is about 18
kms. With elevation of 1177 mtr above mean sea
level. It is situated on the spur of eastern Sahyadri
range. Its geographical location is 17 53" North
latitude and 73 55' East longitudes. The name is
locally derived from the Vairat. A wild tribe
supposed to have dwelt in this neighbourhood who
were subdued by the Pandavas. There is a famous
Ahsram of ‘Vashistha’. Lord Maruti temple and
Lord Shiva temple are present on that fort. There
are two temples on the fort.

Conclusion :-

In the ancient times, the forts were
primarily constructed as defense mechanism in
their empire on Sahyadri ghat of Maharashtra
against enemy invasions.  All the forts are
surrounded by a thick to medium type of forest and
more wildlife. Now these are connected by roads
from district roadways, state roadways and National
Highways. Private vehicles, State tourist van |,
MSTRC vehicles are goes at the foot hills of forts.
Fort mountaineering, fort climbing , adventure
trekking are most important in fort tourism. Much of
the forts are not easily for climbing due to
devastation of forts. Regular maintenance is requires
for repairing that forts.
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Sri Aurobindo has written voluminous works on various aspects of Indian culture and heritage. It is
possible to draw some key insights from there which can help educate and sensitize different stakeholders in
the tourism industry. Founded by Sri Aurobindo on 24th November in the year 1926, Sri Aurobindo Ashram
is synonymous with Puducherry. Encouraging spiritual tenets that represent a synthesis of yoga and modern
science, the Ashram visited by thousands of devotees and tourists worldwide to get spiritual knowledge. The
ashram serves as the headquarters of the Sri Aurobindo Society (SAS). The Ashram was set up in 1926 by
Sri Aurobindo Ghose, the celebrated philosopher poet,seer,thinker ,freedom fighter born in Kolkata in 1872
to a rich Bengali family, Aurobindo began the practice of Yoga in 1905 and five years later he moved to
Puducherry from Bengal.

During his forty years tenure at Puducherry, Aurobindo worked out a new system of mental
development which he called Integral Yoga. His philosophical writings and poetry-lofty and impenetrable to
the casual reader attract worldwide attention. Later Mirra Alfassa, a French painter-sculptor who had
followed the same path like Aurobindo, joined him later. Together, in 1926, they founded an ashram where
his belief -" All life is Yoga'- could be put into practice.They both started the magazine the Arya. Later Mirra
Alfassa came to be known as the Mother of the Sri Aurobindo Ashram. It was the Mother who launched the
community of Auroville, which flourishes ten kilometres outside of Puducherry. After Aurobindo’s death in

1950, the running of the Ashram was entrusted by Mirra Alfassa. She died in 1973 at the age of 93.

Administered by the Sri  Aurobindo
Ashram Trust, a public charitable trust formed by
the Mother in 1955, the Ashram is located in the
eastern part of Puducherry. It is an enchanting
ashram where devotees from India and abroad
come from all over the world. A beautiful flower
garden greet as one enters the Ashram compound.
Consisting of several buildings this Ashram is one
of the richest in the country. With about two
thousand members and four hundred buildings
spread throughout the seaside tourist town of
Pondicherry, the Ashram today feels less like a
retreat, ranging from handmade paper and steel
dinnerware to Ayurvedic medicines and the
famous Auroshika incense. There are no gurus or
teachers other than Aurbodindo and the Mother.
In the sadhana or spiritual discipline at the
Ashram, there are no compulsory meditations,
mantras, yoga exercises, no rituals, although all of
these things can be done to prepare the body and
mind for the Supramental descent. A practitioner
has full freedom to select his course and pace of
their sadhana in accordance with their own
natures and the general principle of the sadhana
is; there must be a surrender to the Divine and an

opening to the Divine Force so that it may work
to transform one's being.

Today, the Ashram community - almost
Indian- consists of thirteen hundred inmates
handpicked by the Mother herself, five hundred
students, enrolled in a unique free-progress school
designed by the Mother and five hundred
devotees who work in ashram business but make
their own living arrangements. The Ashram also
promotes a lot of cultural and education activities
in Puducherry. The Ashramites live and work in a
large number of buildings spread throughout the
area. The main building, usually called as 'the
Ashram' consists of an interconnected block of
houses, most of them are walking distance from
the ashram. It is situated on the corner of Marine
St and Manukala Vinayagar Koil Street. One can
see an English-speaking guide in front of this
building. The spiritual centre of the ashram is a
complex of four houses, two of which, at different
times where the homes of Sri Aurobindo and the
Mother. The ‘Samadhi’ or mausoleum where
bodies of both Aurobindo and Mother’s are buried
in two chambers, one above the other has been
established under a frangipani tree in a quiet tree-
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shaped inner courtyard. It is a white marble shrine
always decorated with fresh flowers.

One can see followers meditating in this
building. Inside Cameras are forbidden and bags
must be kept outside. It is open to all visitors
between 9 am and 6 pm daily and those staying at
the guest houses are permitted to visit the shrine
until 11 pm. There is a collective meditation
around the samadhi courtyard from 7.30 to 7. 50
pm Mondays, Tuesdays, Wednesdays and
Fridays. This is open to everyone. No pass is
required. The journey inner as well as outer ,yogic
practices.

The self-sufficient ashram unit has a
factory that manufactures incense sticks,
handmade papers, greeting cards, perfumed
candles and the likes. These are very popular and
sold in the domestic and international market and
one can ensure its reliability of quality. The
ashram also runs craft workshops for weaving,
embroidery, batik, pottery etc and supplying the
essential needs of the inmates from shoemakers
and tailors to plumbers and physicians. The
Ashram has the facilities of both Allopathic and
Ayurvedic clinics, a theatre, a dance and a concert
hall (for both India and Western Music).
According to the founders of the Ashram, Music
and art are the direct channels to the Divine.

The Ashram consists of over 80
departments which include farms, gardens,
healthcare, guesthouses and engineering units
many more things. Bureau Central is the Ashram
information centre for visitors to know the details
regarding the Ashram and its activities. Exhibition
and Video programmes of life and yoga of Sri
Aurobindo and the Mother conducts at Bureau
Central. Timing of Video programmes: Every day
in the morning (except Sundays) and in the
afternoon on Tuesdays and Fridays. A large map
of Pondicherry with relevant places marked on it
can be available at this centre.

The ashram maintains an art gallery which
exhibits 'the Mother's collection' of paintings and
photographs. This collection consists of more than
2500 paintings done by Ashram artists and
others. If someone wishes to buy photographs of
Sri Aurobindo and the Mother, the ashram
provides a photo section department. From here
one can purchase black and white or colour and in
various sized photos. There is a Library and a
playground in this Ashram. There is a collective
meditation is held in the Ashram Playground on
Thursdays and Sundays, between 7.45 pm and
8.15 pm. This is open only to the Ashramites and
the visitors staying in the Ashram guest houses
who have been given Playground. The library is
like a French colonial building with big halls. The
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library currently maintains 80,000 books in 25
different languages and hundreds of periodicals,
and a large collection of Indian and Western
classical records and tapes. Indian classical music
is played at the Library every Wednesday starting
at 8.30 pm and Western classical music every
Tuesday and Friday. The digital library is also
maintained where one can read all complete
works of Sri Aurobindo in 28 volumes.His major
works -The Life Devine ,Essays On Gita,
Collected Poems and Plays ,The Synthesis of
Yoga, Savitri: A Legend and Symbol, On the
Veda etc.

Auroville is an experimental township
where people from across the world of all
cultures and traditions come and live together
in peace. This universal township was
inaugurated on 28 February 1968 with the
agenda that it will be a place with people
willing enough to make this a hub of
uninterrupted  education and  progress,
regardless of their caste, creed, nationality or
race. People from 124 countries including
Indians from 23 different states came together
with some of their native soil brought from
their homelands and deposited in a marble urn.
Currently, over 2,800 people from over 195
different nationalities are the official residents
of this township. The Aurovilleans as they call
themselves live together on the principles of
peace, harmony, sustainable living and 'divine
consciousness' which was the philosophy of the
Mother. Major forestation work was done by
the early Aurovilleans which has made this
erstwhile completely barren land into a huge
patch of greenery. The project was supported
by the Govt. of India, and the UNESCO passed
a resolution in 1966 commending this as "a
project of importance to the future of
humanity”. They say "Auroville is amulti-
culturral still to be invented".Auroville does
not follow any particular religion or
community but it encourages all men and
women to live in peace and progressive
harmony above all creeds,all politics and all
nationalities . As Auroville is a planned
township, it draws people from all over the
country and globally as well. You can see a
mix of Tamilians, Bengalis, Russians, Koreans,
British etc. The culture, therefore, is a mixed
one. You will hear folk village music and can
also find a ballet class to go to. It has cars to
travel and also bullock carts. There are jazz
concerts held and also recital of the Vedas.
Auroville celebrates all kinds of festivals-
firecrackers on Diwali and rum cakes on
Christmas. Some people wear the usual t-shirt
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and jeans while others prefer dhoti-kurta. There
are tons and tons of restaurants and cafes in
this place. It has a lot of plush restaurants, not
in terms of the prices they charge but in terms
of the cuisines that they have on offer. This is
kept in mind to cater to the large number of
foreign tourists that Auroville gets each year.
The most popular restaurants are The Solar
Kitchen and La Terrace. One can find all sorts
of cuisines out here ranging from exquisite
Italian to traditional South Indian dishes.
Auroville is truly a foodies heaven. Surreal
Beaches in Auroville that redefine Peace and
Tranquility travellers. Thus Auroville is worth
visiting destination for inner and outter journey of
Sadhka ,Yogis.It is called as ‘City of Dawn’.Its
popularity has been spread all over the world.Its
another name is Villuppuram,an ‘Experimental’
Township. The very Devine place for tourists .
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Abstract:

In the current era, the economic development of the country can be achieved by earning a large amount
of foreign exchange from the tourism sector. For that, it is necessary to use modern technology for the proper
management and marketing of the tourist destination in the country. If marketing is done properly through
strategic decision, foreign tourists can be attracted to our country and it can achieve the overall development of
the country by earning large amount of foreign exchange.

Through this article, how tourism development can be achieved on a large scale by strategic use of
modern marketing tools for Indian tourism development. An arrangement has been made in this regard.

Keywords: Strategic, Modern Marketing Tools, Tourism Development

Introduction:

Tourism industry is one of the sectors that
have beneficiated the most from the internet and as a
result social media has become an integral part of
any central or state tourism promotion and planning.
This study investigates use of social media by
Indian Tourism in tourism promotion. The primary
objective is to develop a framework on social media
for tourism promotion in India.

UNWTO defines tourism as “a social,
cultural and economic phenomenon, which entails
the movement of people to countries or places
outside their usual environment for personal or
business/professional purposes”. For some tourism
represents relaxation and fun, a trip during the
holiday weeks away from work, and some doubt the
need for study and research. But for others, tourism
is a source of employment; it is a business that
brings revenue to millions of people around the
world; it is a source of living. Therefore it is
important to research it, analyze it and study it more
attentively
Obijectives:

1. To understand the role of digital marketing in
Indian tourism industry

2. To understand the strategic use of Marketing
Tools for Tourism development

3. Conserving and protecting natural resources and
environment to achieve sustainable development.
Modern Marketing Tools: Modern marketing tools
can be used as follows

Quality Website

A quality website today is a prerequisite before
establishing a business online. It not only helps your
business transcend geographical boundaries to reach
newer prospects, but also work as digital

destinations for your audiences who can access it
24X7

Strong Social Media Presence

Social Media platforms like Facebook, Twitter,
LinkedlIn, Instagram enable businesses to reach out
and talk directly to their users. Presence on these
platforms not only helps brands to establish
credibility, improve customer services but also
provides insights on what your customers are up to.
Search Engine Optimization

SEO is an integral part of digital marketing today.
The online ranking of a business on various search
engines determines the online popularity and helps
110 E-Commerce: Problems & Prospects increase
website visits. There is a lot of misconception that
SEO efforts would lead to immediate results. It is
important to understand that SEO is an ongoing
process and takes time to show results. Businesses
need to ensure that a dedicated team work son
ensuring that both on-page and off-page SEO
initiatives are undertaken.

Email Marketing

Email Marketing isn’t all about bombarding the
inbox of your audiences with emails. It needs to be
planned and executed well to ensure maximum
returns. Sending personalized emails to users
increases the chances of getting instant replies along
with showing that a business cares. Customize
offers and communication for various user groups
based on where they lie in your business
relationship cycle.

Engaging Content

Content used across various online platforms should
lead to increased engagement rates. Businesses need
to ensure that they post relevant content across
various platforms at the right time. Blogging is an
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excellent way to engage with audiences and move
beyond than just selling products.

Mobile-Friendly

Everything that a business does digitally today
should be mobile friendly. Majority of online users
today access the internet on their mobile phones and
this should reflect in every aspect of online
marketing considerations.

Social Media Marketing

The term social media is generally
understood as Internet-based applications that
contain consumer-generated content and facilitate a
higher level of social interaction among travellers.
From customer’s viewpoint, the value of using
social media lies in its richness on personal
experiences and trustworthiness as electronic word-
of-mouth. The impact of user generated content by
social media on a traveller’s decision making is well
recognised in various market research reports. A
number of prior studies have also examined the
effect of social media on travellers’ information
search behaviour suggested that travel reviews on
social media sites help add fun to the planning
process and increase confidence for travellers’
decision by reducing risk.

Importance of social media in the tourism
industry

With the above stats in mind, it’s pretty
clear that social media is quite an important asset for
the tourism sector. When it comes to the importance
of social media in the tourism industry, we first have
to acknowledge the opportunities social media
platforms deliver to hotels, travel agents, agencies,
and OTAs. The power of social media lies in the
sheer number of people who use it daily: Facebook
has 2.93 billion monthly active users; Insta-gram
has 1 billion monthly active users; Twitter has 290.5
million monthly active users; Tik-Tok has 1 billion
monthly active users.

Any business or individual involved in the
tourism sector can create and use these social media
platforms for free. They can create official profiles
and use them to provide relevant information,
answer users’ questions, or engage with users to
create a large following. No wonder many marketers
use social media to help hotels and travel agents
increase visibility.

More importantly, social media platforms
offer paid marketing opportunities. They have
access to a ridiculous amount of information on
their users. It’s important because it enables travel
marketers to launch comprehensive marketing
strategies. The platforms have advanced targeting
options allowing marketers to target very specific
demographics.

Another important factor is engagement and
interaction. Social media platforms are also
communication channels. They also support
the integration of Al and chat-bots that travel
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companies can use to answer important questions or
enable online booking. Finally, travel companies
can use social media with social media analytics
software. It can help them make sense of the data,
measure KPIs such as engagement and click-
through rate, and gauge followers’ sentiment.
Following Institutions are undertaking the
promotional and marketing activities in Indian
tourism:

1. Ministry of Tourism (MoT): It undertakes all
the planned activities regarding the promotion of
tourism at domestic and international level and also
deals with the development of tourism
infrastructure. It is responsible for projecting the
image of India overseas using various media tools.
2. India Tourism Development Corporation
(ITDC): While the MoT deals with both the private
and public undertakings, ITDC deals exclusively
with the public sector. It also plays a crucial role in
the development of backwards regions having
tourism potential which ultimately leads to regional
balance. It deals with the activities like executing
tourism  and  engineering  projects, event
management, hospitality sector etc.

3. Hotel Association of India (HAI): It’s a
hospitality industry in India. Its aim is to create
awareness campaigns regarding the importance of
tourism industry in the growth and development of
the nation.

4. Indian Institute of Tourism and Travel
Management (IITTM): It aims at providing
education and training for tourism industry. As we
mentioned, the importance of people (1 of 7 p’s)
hence, hospitality is crucial for tourism industry.
Other institutions are National Council for Hotel
management and Catering Technology (NCHMCT),
Travel Agents Association of India (TAAI), Indian
Association of Tour Operators (IATO) etc fosters
the growth of tourism industry in India. The
Domestic Promotion and Publicity (DPHH) were
launched in 2004 under the Ministry of Tourism,
Government of India. It aims at creating awareness
among people regarding the potential tourist
destinations in India. The success of the scheme
further encouraged government to make more
investment in the scheme. It is evident from the data
released by Ministry of India where expenditure on
DPHH increased from 60 crore in 2009-10 to 142
crore in 2014-15. Various regional schemes were
also launched with the two central schemes of
‘Atithi Devo Bhava’ and ‘Indian for India’ in order
to create awareness about tourism.

Conclusion:

This paper concludes that Indian tourism
industry would not be able to get the desired growth
and impetus unless it is backed up by intense
promotional and marketing strategies. Further, even
though the marketing is done, it lacks innovation
and creativity. The advertisements featuring Indian
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tourism also presented culture and heritage now also
the similar trend of promotional advertisements can
be observed. There is a need to have a good synergy
between the organizational structure and culture to
make Indian tourism more tourists friendly. Also,
the place and people need to be focused upon by
developing the region’s infrastructure and
hospitality among people. Initiatives have been
taken in the form of campaigns like ‘Atithi Devo

Bhava’ is such initiative which ask the people to

behave responsibly. The initiative has also got the

voice of “Amir Khan’ which made it successful
drive and reached to the heart of every individual.

Such marketing techniques have become the key

aspect while marketing strategy of any service is

discussed. Be it ‘Amitabh Bacchan’asking people to
visit the Rann of Kacch’, or adding surprise element
with ‘Janne kya dikh Jayye’ in the deserts of

Rajasthan or ‘Shahrukh Khan’ promoting the

Bengal tourism, the media is filled with such

initiatives. Now the GOl has launched the

‘Incredible India’ app, for International and

domestic tourists to access and discover information

about Indian tourism more easily.
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Abstract:

Tourism is one of the largest service industries in India and its contribution of 6.23 to the national Gross
Domestic Production (GDP) and 8.78 of the total employment. The present paper aims to analyses Foreign
Tourist Arrivals (FTAs) from various countries in India. The secondary data has been used and entire data
collected from India Tourism Statistics-2022. Percentage method has been used for countries classification in
extremely low, low, moderate, high, and extremely high tourist arrivals in India during the period from 2017 to

2021.

Key Words: Tourist, Foreign Tourist Arrivals (FTAs), GDP.

Introduction:

There are more than 64 countries from
which tourist arrivals in India. Bangladesh, United
states of America, United Kingdom, Canada,
Russian Federation, Australia, France, Germany,
Malaysia, and Sri Lanka are common top ten
countries from 2017 to 2021. Besides this, China
placed in top ten countries during 2018 and 2019,
Nepal and Portugal come under top ten countries in
2021.

Objectives:

1. To classify countries in very low, low,
moderate, high, and very high countries of
Foreign Tourists Arrivals (FTAs) in India
during 2017 to 2021.

2. To find out top ten countries for Foreign
Tourists Arrivals (FTAS) in India during 2017
to 2021.

Material and Methods:

The secondary data has been used and data
collected from ‘India Tourism Statistics-2022°.
Percentage method has been used for increasing and
decrease in FTAs in India. Classification has been
done in very low, low, moderate, high, and very
high countries of Foreign Tourists Arrivals (FTAS)
in India during 2017 to 2022. The collected data
processed, and the results were presented using a
table, and bar, Pie charts.

Levels of Ftas In India From 2017 To 2021:

Table-1 shows levels of FTAs in India in terms of 1)

Very Low, 2) Low, 3) Moderate 4) High and 5)

Very High with their figures of ranges in percentage

for the period from 2017 to 2021.

Countries of Very Low Tourist’ Arrivals In
India: 2017-2021:

Table-1 and fig.2 indicated in terms of number and
percentage of FTAs in India for the period from
2017 to 2021. Fourteen countries were included in
this category with they contributed 2.37% i. e.
2,37,716 FTAs in India in 2017, 2.16% i.e., 228330
in 2018, 2.14% i.e. 234293 in 2019, 2.27% i.e.,
62286 in 2020 and 1.21% i.e. 18483 in 2021.
Countries of Low Tourists’ Arrivals In India,
2017-2021:

Fifteen countries from the all over world comes
under this category with they contributed 5.36 % i. e.
537795 FTAs in India in 2017, 5.38 % i.e., 568586
in 2018, 5.19% i.e. 567684 in 2019, 5.60% i.e.
153668 in 2020 and 3.77% i.e. 57660 in 2021.
Countries of Moderate Tourists’ Arrivals In
India, 2017-2021:

Fifteen countries from the all over world comes
under this category with they contributed 10.61% i.
e. 1064519 FTAs in India in 2017, 10.56% i.e.,
1114926 in 2018, 10.24% i.e. 1119508 in 2019,
10.91% i.e. 299432 in 2020 and 8.55% i.e. 130638 in
2021.

Countries of High Tourists’ Arrivals In India,
2017-2021:

Fifteen countries from the all over world comes
under this category with they contributed 36.63% i.
e. 3676011 FTAs in India in 2017, 36.97% i.e.
3903061 in 2018, 35.85 % i.e. 3918819 in2019,
36.22% i.e. 994141 in 2020 and 31.81% i.e. 485776
in 2021.
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Source: Compiled by

Authors based on “India Tourism Statistics 20227,
Table 2.1.4 Page no. 14-16.

Countries Of Very High Tourist Arrivals In
India, 2017-2021:

Only Three countries viz., United Kingdom, United
States of America, and Bangladesh comes under this
category with they contributed 45.03% i. e. 4519772
Table-2:

FTAs in India in 2017, 44.92% i.e. 4743110 in 2018,
46.57 % i.e. 5090051 in 2019, 45.00% i.e. 1235239
in 2020 and 54.65% i.e. 834557 in 2021.

1.4 Top Ten and Bottom Ten Countries of Ftas in
India 2017-2021:

Table-2 gives details of the percentage shares and
ranks of top 10 countries of FTAs in India during
2017 to 2021.

Top 10 Countries For Ftas In India During 2017 To 2021.

X % Country FTAs |Country FTAs [Country FTAs |Country [FTAs Country FTAS
§ S 2017 2018 2019 2020 021
1 2156557 2256675 2577727 549273 . 429860
Bangladesh Bangladesh Bangladesh Bangladesh Ur}'fd Stgtes
% Share 21.49 21.37 2358 20.01 | OTAmerca | 5g 15
2 United States 1376919 United States 1456678 United States 1512032 | United f 394092 ladesh 240554
f America of America of America States_o Banglades
% Share | © 13.72 13.80 13.83 America 14.36 15.75
3 United 986296 United 1029757 United 1000292 United 291874 United 164143
% Share Kingdom 9.83 Kingdom 9.75 Kingdom 9.15 Kingdom 10.63 Kingdom 10.75
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4 335439 353684 367241 122868 80437
Canada Sri Lanka Australia Canada Canada
% Share 3.34 3.34 3.36 4.48 5.27
5 324243 351040 351859 Russian 102166 52544
Australia Canada Canada Federati Nepal
% Share 3.23 3.32 3.22 | rederation | 375 3.4
6 322126 346486 339442 86758 36451
Malaysia Australia China Australia Afghanistan
% Share 3.21 3.28 3.10 3.16 2.39
7 303590 319172 334579 74243 33864
Sri Lanka Malaysia Malaysia France Australia
% Share 3.02 3.02 3.06 2.70 2.22
8 278904 281768 330861 72558 33772
Russian Fed. China Sri Lanka Germany Germany
% Share 2.78 2.67 3.02 2.64 2.21
9 269380 274087 264973 69897 32064
Germany Germany Germany Malaysia Portugal
% Share 2.68 2.60 2.42 2.55 2.10
10 249620 262309 251319 68646 30374
France Russian Fed. Russian Fed. Sri Lanka France
% Share 2.49 2.48 2.30 2.50 1.99
Total 6603074| L ra, (931656 7330325 1832375 113106
Of Top 10 Countries
% Share of top 10
Countries 65.79 65.65 67.06 66.76 74.26
All COUNTRIES  [10035813 1055797 10930355 2744766 1ozt
ALL COUNTRIES % | 100.00 100.00 100.00 100.00 100.00

Source: Compiled by Authors based on “India
Tourism Statistics 20227, Table 2.1.4 Page no. 14-
16.

The top 10 FTAs in India during 2021, were mostly
the same as those during 2017 to 2021 with minor
changes in the rankings of some countries. FTASs in
India from Bangladesh were the continuously
remain first rank during the period from 2017 to
2020 and in 2021 placed 2™ rank.

YEAR-2017: Top ten countries for FTAs in India
during 2017 are Bangladesh, United States of
America, United Kingdom, Canada, Australia,
Malaysia, Sri Lanka, Russia Federation, Germany,
and France. Around 66 % of FTAs to total FTAS in
India from top ten countries during 2017.
YEAR-2018: It is seen from table-1 that, top
country wise share of FTAs in India. Bangladesh
attained highest followed by United states of
America, United Kingdom, Sri Lanka, Canada,
Australia, Malaysia, China, Germany, and Russia
Federation in 2018. Around 66 % of FTAs to total
FTAs in India from top ten countries during 2018.
YEAR-2019: The top ten countries in terms of
FTAs in India 2019 were, Bangladesh, U.S.A.,
United Kingdom, Australia, Canada, China,
Malaysia, Sri Lanka, Germany, and Russia
Federation. About 67 % of FTAs FTAs to total
FTAs in India from top ten countries during 2019.

Dr. Pandurang Y. Thombare, Dr. S. C. Advitot

YEAR-2020: The top 10 countries in terms of FTAs

in India during 2020 are Bangladesh, Unites states

of America, United Kingdom, Canada, Russian

Federation, Australia, France, Germany, Malaysia,

and Sri Lanka. Around 67 % of FTAs to total FTAs

in India from top ten countries during 2017.

YEAR-2021: United states of America continuously

in second rank from 2017 to 2020 and placed first

rank (28.15%) during 2021, followed by

Bangladesh (15.75%), United Kingdom (10.75%),

Canada (5.27%), Nepal (3.4%), Afghanistan

(2.39%), Australia (2.22%), Germany (2.21%),

Portugal (2.10%) and France (2.0%). More than 74

% of FTAs to total FTAs in India from top ten

countries during 2021.

Conclusions:

1. Only Three countries viz., Bangladesh, USA and
UK comes under Very high FTAs in India and
they contributed 45.03% i. e. 4519772 FTAs in
India in 2017, 44.92% i.e., 4743110 in 2018,
46.57 % i.e., 5090051 in 2019, 45.00% i.e.,
1235239 in 2020 and 54.65% i.e., 834557 in
2021.

2. Trend of FTAs in India continuously increased
from 2017 to 2019. But, later on, due to
Pandemic COVID-19, the number of Foreign Tourist
Avrrivals (FTAS) in India during 2021 decreased by
1217652 and became 1527114 as compared to
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2744766 in 2020, registering a negative growth of
44.36 % during 2020 to 2021.

3. Top ten countries contributed around 66%
FTAs to total FTAs in India during 2017 and
more than 74% FTAs to total FTAs in India
during 2021.
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Abstract

This paper attempts to analyze the levels of socio-economic development in Satara district. The high
variations in the socio-economic aspects such as Population Density, Migration Rate, Literacy Rate, Percentage of
total working population, Percentage of cultivators and agricultural labourer to the total working population,
Percentage of working population in manufacturing and household industries to the total working population,
Number of Primary Health Centers, Number of Dispensaries, Number of Post Offices, Number of Public
Telephone Centers, Number of Primary Schools, Number of Secondary and Higher Secondary Schools, Number
of Banks Offices, Number of Weekly Market Centers. These factors are uneven across space and time. Therefore,
the levels of socio-economic development vary and decreased during the study period inSatara districts.

Key Words: migration, literacy rate, public telephone centers

Introduction

Development is multidimensional phenomenon.
Rural development can notes overall development
of an area with the view to improve the quality of
the life of rural people. In this sense, it is
comprehensive and multidimensional concept which
is not related to agriculture and allied activities but
also related to socio-economic development,
community services and facilities and all the human
resources in the rural area.

"The development is a procedure of subjective
change and quantitative development of the social
and financial reality which we can call either society
or economy” (Drewnowski, 1966). Development
means a new spatial relationship among member of
a community and between them and their
environment. It is a national thought for the
development of weaker sections of the society
through the transformation of the economic and
socio-spatial structures of their production activities.
“Development is therefore, a multi-faceted
phenomenon affecting a region and its people nearly
in every aspects of life” (Ramotra, 2008). The
development of socio-economic infrastructure
indicates the quality of life of people of a particular
area. The availability of all socio-economic
infrastructures solely does not mean for the
development unless and until it is adequately
available corresponding to the population size and
extent of area. Therefore an attempt is made to
spatial analysis of the levels of socio-economic
development in the study region during the period of
2011.

Location of Study Area

Satara district is situated in the western
part of Maharashtra state. Satara district lies
between 17° 5° North latitudes and 18° 11° North
latitudes and 73° 33 East longitude and 74° 54° East
longitude. It is bounded by Pune district to the
Northern side, Solapur district to the Eastern side,
Sangli district to the Southern side, Ratnagiri district
to the Western side, Raigarh district to the North-
western side. Roughly, Satara district has a circular
shape and it is situated in the Bhima and Krishna
river basin. The total geographical area of Satara
district is 10,484 square kilometer, which constitutes
3.41 per cent to the total geographical area of
Maharashtra state.
Aim and Objectives:
The research work is carried out of the following
specific objectives of the study:
1. To examine the levels of socio-economic

development in the Satara district.

Database and Methodology
This research paper is based on secondary regarding
socio-economic aspects in the region is collected
from District census of Satara District of 2011. For
measuring socio-economic development fourteen
indicators are selected at tahsil level. For the
calculation of the overall level of socio-economic
development, S. L. Shrivastava’s method (1983) i.e.
proportionate standardized mean and composite
index is used to calculate composite index i.e.
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Where,
W = Weight of 1 particular indicator.
X = Average of series of 1 particular indicator.
X1W,
o = Standard Deviation of the series.
X1W1 4+ X2W3 + X2W3+.. ...

W1+ W2+ W3+........

Where,

Cl = Composite Index

X = Particular Indicators

W = Weight of series of one particular indicator.
Depending on the composite index indices have
been also calculated whole region 100 (for an
average composite index) by using the following
formula:

Composite Index of Any Unit

Average Composite Index
Following fourteen indicators of socio-economic
development are used for the analysis of levels of
socio-economic development.
1. Population Density
2. Migration Rate
3. Literacy Rate
4. Percentage of total working population

x 100

Indices =
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5. Percentage of cultivators and agricultural
labourer to the total working population

6. Percentage of working population in
manufacturing and household industries to the
total working population

7. Number of Primary Health Centers

8. Number of Dispensaries

9. Number of Post Offices

. Number of Public Telephone Centers

. Number of Primary Schools

. Number of Secondary and Higher Secondary

Schools

13. Number of Banks Offices

14. Number of Weekly Market Centers

Socio-Economic Development in Satara District

Here, an attempt is made to analyse socio-economic

development for this purpose 14 indicators as

mentioned earlier are considered. The Shrivastava’s

method i.e. proportionate standardized mean and

composite index (1983) is used to determine socio-

economic development in Satara district. The levels

of socio-economic development are measured and

analysed for the periods of 2011.

Levels of Socio-Economic Development in Satara

District

In 2011, the index of socio-economic development

is varies from 84.02 in Jaoli tahsil to 132.94 in

Satara tahsil in the Satara district.

Table 1 Satara District: Indicators of the Socio-Economic Development in 2011

ﬁl';)'. Tahsils Xi Xii Xiii Xiv Xv | Xvi Xvii | Xviii | Xix Xx Xxi Xxii | Xxiii | Xxiv
1 Mahabaleshwar | 327 33.8 | 8391 | 46.88 | 3.04 | 40.90 | 3 1 27 137 137 81 12 7
2 Wai 324 319 | 85.09 | 65.22 | 2.22 | 45.67 4 1 48 209 201 66 20 12
3 Khandala 262 353 | 854 | 63.29 | 3.01 | 4640 | 3 3 37 97 128 46 19 8
4 Phaltan 286 29.7 | 81.16 | 70.22 | 2.42 | 46.14 6 3 48 133 337 86 31 22
5 Man 155 29.2 | 7255 | 81.46 | 1.68 | 50.79 5 2 32 167 289 91 26 18
6 Khatav 244 28.8 | 80.52 | 77.58 | 2.82 | 48.43 7 1 71 275 270 87 30 17
7 Koregaon 279 152 | 85.13 | 70.5 | 3.16 | 44.99 6 1 66 152 210 76 29 15
8 Satara 573 339 |8872|41.04 | 428 | 4028 | 8 2 93 613 357 184 64 12
9 Jaoli 125 28.2 | 8196 | 72.04 | 3.06 | 48.14 5 2 35 175 216 42 11 9
10 | Patan 227 317 | 774 | 7891 | 2.36 | 47.98 | 13 2 94 133 553 91 22 29
11 | Karad 602 28.2 | 8431 | 5832 | 3.24 | 4294 | 11 1 115 385 375 159 61 29
Mean 309.45 | 29.63 | 82.38 | 65.95 | 2.84 | 45.70 | 6.45 | 1.73 | 60.55 | 225.09 | 279.36 | 91.73 | 29.55 | 16.18
SD 151.08 | 539 | 444 | 1292 | 0.68 | 3.25 | 3.17 | 0.79 | 29.56 | 152.04 | 123.17 | 43.23 | 17.61 | 7.78
W 2.05 550 | 1857 | 510 | 4.20 | 1405 | 2.03 | 2.20 | 2.05 1.48 2.27 212 168 | 2.08

Source: Compiled by Researcher on the basis of
Census handbook of Satara district and Socio-
Economic Abstract of Satara District, 1961.

Xi= Population Density, Xii= Migration Rate, Xiii=
Literacy Rate, Xiv Percentage of total working
population, Xv= Percentage of cultivators and
agricultural labourer to the total working population,
Xvi= Percentage of working population in

Prof. (Dr.) Magar Tanaji Raosaheb

manufacturing and household industries to the total
working population, Xvii= Number of Primary
Health Centers, Xviii= Number of Dispensaries,
Xix= Number of Post Offices, Xx= Number of
Public Telephone Centers, Xxi= Number of Primary
Schools, Xxii= Number of Secondary and Higher
Secondary Schools, Xxiii=" Number of Banks
Offices, Xxiv= Number of Weekly Market Centers.
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Table 2 Satara District: Composite Index and Indices of the Socio-Economic Development in 2011

Sr. No. Tahsils Cl Indices

1 Mahabaleshwar 61.55 85.56
2 Wai 68.46 95.60
3 Khandala 60.77 84.47
4 Phaltan 70.85 98.49
5 Man 64.53 89.71
6 Khatav 71.79 99.80
7 Koregaon 66.28 92.14
8 Satara 95.64 132.94
9 Jaoli 60.45 84.02
10 Patan 78.45 109.05
11 Karad 92.53 128.63
Mean 71.94 100.00
SD 16.98

Source: Compiled by Researcher on the basis of
Census handbook of Satara district and Socio-
Economic Abstract of Satara District, 2011.
Therefore, the spatial analysis the tahsils of Satara
district are grouped into three categories on the basis
of mean and standard deviation of indices of
composite the socio-economic development.

High Level of Socio-Economic Development (>
+116.98)

The table 2 express that the high socio-economic
development in the ahsils which have above mean
plus one standard deviation indices i.e. above
116.98 indices of composite. The high socio-
economic development is recorded in the Karad and
Satara tahsils, because of the district headquarter is
located in Satara tahsil, as well as Satara and Karad
tahsils are well connected by the National
Highways, State Highways, district roads and
railways. These tahsils have high urbanization,
agricultural development. Therefore, there is high
socio-economic development such high
concentration of population, high literacy rate,
primary health centres, dispensaries, number of
public telephone facilities, primary schools,
secondary schools, banking facilities and market
centres.

Moderate Level of Socio-Economic Development
(100.00 to 116.98)

The moderate level of socio-economic development
which have mean to mean plus one standard
deviation i.e. 100.00 to 116.98 composite indices are
included in this category. The moderate socio-
economic development is recorded only in Patan
tahsil.

Low Level of Socio-Economic Development
(Below 100.00)

The low levels of socio-economic development
which have below mean i.e. below 100.00
composite indices of socio-economic development
are included in this category. The low socio-
economic development is verified in the tahsils of
Mahabaleshwar, Jaoli, Khandala, Man, Koregaon,
Wai, Khatav and Phaltan. Among them some tahsils
such as Mahabaleshware, Wai, Khandala and Jaoli

Prof. (Dr.) Magar Tanaji Raosaheb

tahsils are located in hilly areas having adverse
climatic condition, high rainfall, undulating
topography, shallow and poor fertile soil, lack of
irrigation facilities and dense forest, etc. resulted in
low level of socio-economic development.
Remaining tahsils like Man and Koregaon are
located in the drought prone area, having less
development of irrigation facilities resulted in low
level of socio-economic development.
Conclusion
The preceding analysis reveals that the high socio-
economic development is recorded in the tahsils of
Karad and Satara, because of the district headquarter
of Satara district is located in Satara tahsil, it is well
connected by the National Highways, State
Highways, district roads and railways, having high
industrialization, high urbanization, agricultural
development which resulted in high concentration of
population, high literacy rate, primary health
centers, dispensaries, number of public telephone
facilities, primary schools, secondary schools,
banking facilities and market centers. Karad tahsil
has recorded as high socio-economic development
due to the fertile soil in Krushna basin and
development of surface irrigation leads to
agricultural and agro-based industrial development.
The low socio-economic development is recorded in
the tahsils of Mahabaleshwar, Jaoli, Khandala, Man,
Koregaon, Wai and Phaltan. Because,
Mahabaleshware, Wai, Khandala and Jaoli tahsils
are mainly due to their location in mountain and
hilly areas having adverse climatic condition, high
rainfall, undulating topography, shallow and poor
fertile soil, less irrigation facilities, and low
urbanization  resulted low  socio-economic
development. Man and Koregaon tahsils are mainly
due to the low and uncertain rainfall as they are
situated in drought prone area having low
development of irrigation facilities.
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Abstract:

Tourism is one of the largest and fastest growing industries in the world. Everyone is always drawn to nature. The
geographical components play an important role in promoting tourism development. Beautiful landscapes,
pleasant climate, forests, rivers, waterfalls, wild animals, birds, butterflies, waterbodies and other components are
important resources to attract tourists. This article aims to study the development of tourism in Indapur tahsil,
district of Pune. This article attempts to understand the development of tourism in the study area. Nira Narsingpur
which is situated on the confluence of Bhima and Nira rivers and Kumbhargaon bird sanctuary, Bhigwan in the
backwaters of Ujani Dam are famous destinations in Indapur tahsil. A paradise for wildlife photographers and
other bird watchers, this bird sanctuary is one of the best sanctuaries in Maharashtra.

Keywords: Tourism, Tourism Development, Wildlife, Bird Sanctuary

Introduction:

Tourism is an activity that contributes
directly or indirectly to the development of the
territory concerned. Tourism is one of the emerging
service industries in the Indian economy. According
to the Economic Survey 2022-23, the sector has the
capacity to directly and indirectly create large-scale
jobs for different segments of society, from the most
professional to unskilled labor. The historical,
religious and environmental resources of flora and
fauna play an important role in the leisure activities
of tourists. The game sanctuary system helps protect
wildlife. Today, a day’s worth of rare species has
disappeared from nature. Therefore, it is necessary
to protect the wild animals as well as the
environment of the region. Bhigwan bird sanctuary
is rich in animal wealth and attracts many tourists.
Research Methodology:

A physical survey was conducted to observe tourism
resources such as flora and fauna in Kumbhargaon
Bird Sanctuary, Bhigwan. Information about
historical and cultural facts is collected from
secondary data. Interviews and discussions with bird
watchers, nature lovers and tourists who have
visited the place are also held.

Study Area:

Indapur tahsil is one of the tahsils of Pune
district and comprises 143 villages. Geographically,
the study area extends from 17° 53” to 18° 15° North
latitude and from 74° 35° to 75° 8 East longitude.
The territory of Indapur tahsil is flowed by the
Bhima to the north and east and the Nira River to
the south. The study area is located in the southeast
of Pune district, with Baramati tahsil in the west,
Daund tahsil in the northwest, Satara in the

southwest and Solapur district belongs to east, south
and north side. The geographical area of Indapur is
1552.93? km. The climate if the study area is semi-
arid. April, May and June are the hottest months.
The average maximum temperature is 40 degrees
Celsius.  The lowest temperature records are
recorded in December and January, with an average
minimum temperature of 12 degrees Celsius. The
soil in this area is medium to dark black. The
population is 384,149 according to the 2011 census.
Kumbhargaon Bird Sanctuary, Bhigwan, Nira-
Narsingh and Palasnath Temple at Palasdeo village
are major destinations in Indapur tahsil. Palasnath
temple is located in the backwaters of Ujani Dam.
The bird sanct uary is famous for its flamingos.
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Nira-Narsingpur is a village in the taluka of Indapur
located on the confluence of the Bhima and Nira
rivers. This temple is of Shri Laxmi Narasimha
which is common point of the three talukas, Madha,
Malshiras and Indapur.

Major Tourist Destinations:

Indapur tahsil has two major tourist destinations,
one of which is Nira Narsingpur is a religious and
geographical tourist destination and the other is
Kumbhagaon bird sanctuary, famous for flamingos,
various types of birds, flora and fauna.

Bird Sanctuary Bhigwan:

Bhigwan is located about 105km from Pune
on the border of Pune and Solapur districts. Bird
watching sites are near Kumbharwadi and Diksal-
Parewadi areas. These two are about 5-10 km from
Bhigwan. The Ujani Dam backwaters are extensive
and shallow protected areas; therefore, migratory
birds of many exotic species can be seen. A
backwater boat trip is the best way to see wetland
birds. But there are also land birds and other wildlife
to explore in and around the city. Kumbhargaon bird
sanctuary is a major stopover for stunning water
birds such as flamingos, gray herons, painted storks,
brown-headed gqulls, red-necked ibises, ringed
plovers and fish-eating raptors. This is the area
where migrating waterfowl can be observed.

Best season to visit the sanctuary:

The best time to see birds in the sanctuary is
from December to February. December to March is
the peak period for the number of migrating birds,
but there are also many resident birds outside the
high season. Summer is particularly hot and water
level drop, so it’s not the best time to visit. A boat
trip in the backwaters is the best way to see the
wetland birds. But there are also land birds and other
wildlife.

Wildlife:

In this bird sanctuary various types birds, reptiles,
mammals, amphibians, fish, migratory birds and
resident birds are observed in the backwater area of
Ujani Dam.

Nira Narsingpur:

Nira Narsingpur is the last village in the
south-eastern district of Pune. It is located almost 35
km from Indapur tahsil. There are two rivers that
cross this beautiful city on one side Nira and Bhima
on the other side of the village. These two rivers
meet at the Narsimha temple which is the
confluence of Nira and Bhima River. This place also
has scientific significance. Scientists have studied
this area and said to be the center of the earth. There
is a lot of scientific evidence on this. This is one of
the truths of geography which also attracts many
people to this place. The two sacred rivers and the
scenic greenery around Nira Narsingpur make
devotees who come to participate in darshan of Shri
Laxmi Narsimha Swamy very happy. Shri Narsimha
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temple is located at Indapur tahsil in the village of
Nira Narsingpur, 180 km from Pune. The temple
was built around 150 years ago by Chief Vinchur of
Nasik. The temple is octagonal in shape, built of
black stone, with a gilt apex seventy feet high.
Other Destinations:

Apart from these two main tourist destinations, other
places are Palasnath temple in Palasdev village,
Babir temple in Rui village, Dargah Sharif of Hazrat
Haji Hafiz Fatteh Muhmmad Jodhpuri at Lumewadi
village are some potential tourist destinations.
Palasnath Temple:
Palasnath temple is an underwater heritage site.
Some of India’s best kept secrets have been
discovered underwater. One of these amazing
underwater heritage sites is Palasnath temple,
located near Indapur tahsil in Palasdeo village on the
banks of Bhima River or backwater area of Ujani
Dam. This ancient structure (dedicated to lords
Shiva and Vishnu) was built between the 9" and 11"
centuries by the Chalukya Kings. Created in
Hemadpanthi architectural style. This temple
remains submerged under the waters of the Ujani
Dam. When the water level decreases then it
available to see, observe and study for the
researchers.
Conclusion:
Tourism provides opportunities for tourists to
experience powerful expressions of nature and
culture. It also emphasizes the importance of
protecting biodiversity and local cultures. At the
same time, it generates conservation revenue and
economic benefits for communities in rural and
remote areas. The relationship between tourism and
conservation is paramount. While tourists enjoy
nature through nature and wildlife tours, locals
provide services such as guides, translators, story
tellers, meals and even facilitate tourists by
providing accommodation. The income generated by
these activities is used for the development of
infrastructures, but also for the protection of the
environment. The active involvement of local
communities in tourism will convince them that
their resources are more valuable. The design of
tourism promotion strategies must be compatible
with  environmental quality, social equity,
community empowerment, cultural integrity and
economic efficiency through training and awareness
programs for all stakeholders. The huge potential of
Kumbhargaon Bird Sanctuary, Nira Narsingpur and
Indapur tahsil, among other potential tourist
destinations will benefit society and the environment
and contribute to economic development and
conservation of the species in the region.
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Abstract:

Death of a Salesman is one the best play of twentieth century famous American playwright Arthur
Miller. He presented the perspective of American dream in this play. Everyman in common middle class
American society dream for the success and bright future in their lives. The play present that some of the people
dream fulfilled whereas some struggle a lot for the fulfillment of it. Those who suffer and get failure thinks
extreme to acquire and get the dream come true. The central character Willy Loman dreams as a successful in his
job as a salesman, get material progress and this will help him in his old age life. Actually American dream rooted
in the American Declaration of Independence in 1776 stated that ‘all men are created equal and that they are
endowed by their creator with certain unalienable Right that among these are life, liberty the pursuit of
happiness’. America is promised dream land for all the human beings in this world for plenty of job opportunities
with good salary.
Keywords: - (American dream, material progress, American Declaration, unalienable right, Promised Dream

Land)

Introduction:

American dream was actually found its root
in American declaration of Independence, which
promised every American, should be treated equal
and get the equal opportunity of self-dependence
and self-development. When America was invented
by Christopher Columbus in the last decade of
fifteenth century, number of a Europeans colonists
landed in America with a dream of spreading
colonies overseas and obtain a plenty of economic
gain from a new founded land. . People all over the
world immigrated to America for this purpose of
getting opportunities for economic progress and live
a happy successful life. America is a country of
Promised Land that fulfilled the dream of everyone.
Walt Whitman praised America and sings a song in
praise of his country for this reason. Langston
Hughes in his poem ‘I Too Sing America’ focused
that equal opportunities was not given to all
Americans. Racial discrimination was found in
America, colored people were not treated as an
equal to white Americans. Hughes was optimistic
that in future the change will occurs in America and
Negro will be treated as a darker brother of white
American. America is considered as one of the
wealthiest country in the world, plenty of natural
resources are found it America. Gold mine was
found in California and people rushed to this place

to become rich without efforts to obtain gold.
Promised Land is not only for few but for all, even
common middle class people like salesman, worker,
and employees in company have a dream about
happy, pleasurable, conformable future.

Arthur Miller is one of the multifaceted
twentieth century playwright, essayist in America.
His most popular play Death of a Salesman (1949)
deals with the common middle class family and the
tragic perspective in their lives due to failure in
getting success or unable to fulfil the dream. The
play Death of a Salesman was awarded the Pulitzer
Prize for drama and established author’s reputation
as a leading American dramatist. Arthur Miller used
realistic and expressionistic technique in this play
the Death of a Salesman. Death of a Salesman is a
drama of a man’s journey into himself, a man’s
confession of a dream to which he has been
committed. He presented common people dream in
his play the Death of a salesman. The central
character Mr. Willy Loman a sixty three years old,
unstable, insecure a salesman has a dream to be
successful in his life as a businessman. The name of
the character itself is symbolic Willy stand for will
he? Loman stand for low man indicate lower middle
class. Willy Loman has a dream about his sons
whom he desires to be a successful in life and
career. Willy the protagonist of this play behave like
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a mentally disturb person. He thinks that his brother
who was already dead seems to talk with him. He
remembers what his brother Uncle Ben said “I
entered the forest at the age of twenty one and
returned back as a successful business man of gold.”
His brother’s dream of a successful business was
fulfilled when he went to Africa. Uncle Ben also
requested to Mr. Billy to join him and come to
Africa but Willy refused to go to Africa actually
refused his dream, considering his job as a salesman
will do better than going to Africa. Even Willy’s
company owner also said to him that he is old
enough so that unable to travel and sales products of
the company. Mr. Howard Wagner advised Willy is
old and need to take rest and resign his job as a
salesman. His brother Willy became the victim of
capitalistic economy as he worked as a salesman far
off states, he travelled a long journey daily to sell
the product of his owner‘s company. Willy always
take money from his friend Mr. Charley, his friend
knows the reality that Willy job as a salesman is not
going well, so he always need of money to pay the
debt and EMI of different machines he purchased.
When charley offered him some job in his company,
Willy refused his friend’s job offer, as he don’t want
to be an employee of his friend and not ready to
work under his friend’s subordinate. Willy expresses
his disappointed with Biff inability to have made
success of his life. Thirty four years old Biff is
doing different jobs and able to get thirty five
dollars per week.

Dream changes it meaning as per the time changes,
now it is considered as synonymous to success. This
success become the main criteria, perspectives for
life, for getting success a person face cut throat
competition in every sphere of life. People in the
society in reality lose their peace of mind and
satisfaction in life. There is limitless efforts hard
work or going extreme end for the success, even not
care about his life. A common man is having a
dream that will not allow him to get peaceful sleep.
He makes continuous attempts for getting success in
his life and also the lives of his close relatives like
his sons or daughters.

Willy’s wife Linda knows very well that
her husband was attempting to commit suicide at the
beginning of the play. She scolds her sons for not
helping their father financially. Willy Loman
becomes the victim of the great American dream. A
successful man is liked and appreciated by everyone
in family as well as in society. Therefore every man
is fostered for the material success which is
welcomed everywhere. Willy thinks himself a
successful salesman who can ‘knock them dead’
means he can command buyers and customers in the
various places of New England where he sell the
products of company

The play Death of a Salesman presents a
central character of Willy Loman and his family in
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New York City. Willy thinks extremely to commit
suicide so that his insurance money of twenty
thousand dollars will be given to his sons. The play
also presents another family of Willy Loman friend
Mr. Charley and his son Bernard who are successful
in their lives. Willy has a psychological problem in
his character such as reimaging events and
characters form the past as if they are real and talks
to them. He seems childlike and depends on the
emotional support of other member of his family
and financial support from his  friend
Mr.Charley.Willy becomes the victim of what is
called the great American dream in which material
progress or success is more important in life. He
cannot imagine that his son is not successful in life.
He works at the age of sixty plus because of his
family responsibilities. People at this age of sixty
plus generally get retired from their work of job.
Willy has a dream about this career as a successful
salesman, he thinks he will get a plenty of money in
his work as a salesman that will help him even in the
old age when he will not able to do any work. There
was illegal unwritten social law that a person, who
failed in personal life, not get success in job or
business is no more have a right to live his life. This
type unjustified law of success has a grip on the
people in the society. When he saw his friend’s son
who become a successful lawyer and has an office
in the city. He always demand and borrow money
from his friend Mr. Charley. His friend offers him a
job in his office but Willy rejected this opportunity
and said that he will return the amount after some
days. His son Biff also melancholic in mood due to
not getting proper job.

Willy Loman even tells lies to his wife
Linda that he is a very popular salesman in New
England. When he parks his car on the sides of the
road, the cops take care of it as it is of their own.
Linda knows about the reality of Willy that he is old
and suffers from hallucination and old age
forgetfulness. Willy while driving his car suddenly
forgets that he is driving. Linda scold this sons they
she come to know that Billy and Happy left their
father alone in the hotel. She said to her son that
“she will not allow anyone to make him feel
unwanted and depressed. Biff must respect his
father or he should not come again this house’.
Linda says about Willy that “he is not a great man,
he never made a lot of money, his name is never
appeared in the paper, he is not the finest character
that ever lived .But he is a human being and terrible
thing is happening to him”. The trouble with Willy
is that he is exhausted, he worked thirty six years for
the company but now the company is not paying
him salary. Willy is in love with a woman in New
England and gave gift her a new stocking while his
wife Linda repair old stocking and use it.

Willy Loman, the protagonist of the play
Death of a salesman commits suicide due to
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multiple reasons. One on the main reason may be
that after his death his insurance amount will be
given to his sons to fulfill the dream which he saw
about his son. Willy Loman becomes the victim of
American dream, and its success and material
progress. He saw dream not only in his life but also
the life of his sons, he expect his son especially
Billy may become successful in business and also in
his personal as well as family life. The instinct of
committing suicide overcomes the instinct of
Willy’s life. He may has given more importance to
material progress, success and dream rather than his
life. He sacrifices his life for the sake of his own
dream and the dream of his sons to be successful in
life and financial aspect.

References-

1. Miller, Arthur, Death of a Salesman, Penguin

UK (2011)
2. Spiller, Robert E and Others Literary History of
the United State, Macmillan (1962)

Mr. Bhima K.Paikrao , Vishwakarma Prince Shankarlal

ISSN - 2347-7075

94



.'_".';‘;\\ International Journal of Advance and Applied Research

l'{/l"/ \ Y www.ijaar.co.in
M/ ISSN - 2347-7075 Impact Factor - 7.328
N swion” Peer Reviewed Bi-Monthly
Vol.4 No.8 Mar-Apr 2023
WTATA TS AZTUE A0 F¥es TSATAA aINTE Mg Arheed=a1 =40
HIRTITer ST+,
I9- =T TAT A AR THq@, FdT, Frorsg 7 s agrie=mam,
URIECE N A E

Corresponding Author- gt TIFE IS
Email:Dayanandujalambe@Rediffmail.Com

HEATAAT:-

ATFHCIZAT AT AT TAAT & A ATMIATHIS e HEAT Feeh TRUTH FId FHATd ATHES
STFHEY, Y AT TIATAL g AT ITHEATT FETAT AT, ALATHET 39T FATAT ATCATHAL ATATq™ THTT FHHT

AT, TLE(E ST FHHI AAATHS, ATHTSE (A8 AATSITT ATAT THATHD, TAATT=AT ATAT Ao
AU UehaTa ATEAT=AT ARIITorsh TR AATdId SeRaY S ¥ g Ileal SITed gid. T0T HTeATaer
AATHeS A0, TR, ATHIRE TS1. AT8al e auATHadid Jd G fod Y9d, Ted Hars, Ted

FATT FEAFH AT FAT IF ATSAGS AT ZOATEST ARG AERTE T TAT ATSAT=AT ATETHTGA
HHTTHE TIA Fd SATAAT AT, TETAT ITHT ATHEEAT af TohelT 3T ATAEAT AT ATHEEAT FIARTLN Mg FT1? AT

ATFHEAT TEOT GTNSTANA g HT? AT AR AHAATH T AT S g H1? AT T4 TSN ITAT 7S F
FHATA. ATLATA AN [ATaedT qrgar TS Aoy HgerTted Teei=l draaedned 7 foear &g Iq. « -
AT TSATHE AT HIATT oAl TAA, ATHLEATST TLHTIA ol TAS, AT e, Freor ey qeshis

TEQT TS ETHET TATA A HBH T [ ad AT ATeTd=T a2 T8 oAg. AT TATHES AgTY
TISIATHET ATATAAT 3 FHT THATHS T Ilvgl TSATHLN AN g Arsers yamor et smg. foRr e
AR THT Tt og ofor e aane e Adaeds agany Tl g, "reTaEr r 3a%
ATHTIS, TSI, ATHTSTE, STeAToed Heahial AmHed=aT Taaa< HaTl TR AT g, ATAT TR Teqd
MTATATLTET FXATT AT . T oy Wit Jeahr=t et fafaear dreer=ar fawomar
qRUTH T AP AT AIEATAAT TATE AT TR AT ATF TATAATAT 3 H1? T HIAT s Teqd
T THEETHET ST¥ITH FIUITT ATAAT SATe.

ST T, G, TANTE [T AFEET  ATHFEeA= T Zqarst, Hgaee [T,

SRy - 3. ATHFHEISAT AT HIEEAAT AT THTS
1. ATRATAIA AgREIg A0 Fa TSATAT aqNTe ST,
eI ATREEI=AT THAT AT HTT. 4. ATFHAEAT THAGT ATHISTE, reror,  efefe,
2. FANE FE™ ATFEEITHET ATAAT FaAT=l TER{a®, AT WMo JehiaT ATAAT  T9T
FEATH FL. FETHOT,

95


http://www.ijaar.co.in/

IJAAR

5. ATEATAA s TSATATA ATHEEAT AT HETATE
AT

TEQ METHaeT e AAaTdid qreadaaed
T qFAS ST FTp A [LNTHT FHSTAT
HESEAT  SUTAT  HETTETHEd  qgnEfae
ATHECIHT AT HAT THAHT 3. TTAT STETH T
T HMEATAT T @ A¥ATH Mg ATHS WIEATa e
FFAUFSIA B ST A0 ATRAT=AT HETATIT
faeaereaT ATy TsaTEt Rae a1 dergarEet
FAAT AT AT Ieel TSATATA  ARMTor® o
ZATATATHES FHAAT [Afagdr &t - foer sere=t
ATATHFRHS T AFEEA=l =T e
TEATHT 3Tg. ATAT SAFATH AT ST FLOITT
AT AE. WEY T U AT g A A
TSAT=AT IALH Ted IR, [oTd, TIHET et
q%, I[Er0E FAlew, TET, TaH JeRToT S
OIS AT TSATAT HAT AT AT ATLATA A
XD TSATAT TAAT AUHBATS, IALH FATeHh AT
Zferore Bdt AEMRR a¥ aferd et aqgr=ar T
ATHAAT AT,
AT T afor |ifewht s ardy:-

TEIA QT EETHES WAt e i oy
HETTY TSATAIA FANTeE Mg ATRae=T S
AEITH A AT HATAATHATST A0 ST AFS A
g A A ALHRTAT AT STR0ET 2011 TH1
ATFHGIHT ATigdl Hae(l oA AT HLTATETST
TAE! Hhaede T, Ase, HiFAd, [Fah, aqq

Vol.4 No.8

ISSN - 2347-7075
TISATATT ATRHEIAT HEeae 0TI FHTEI.

AT ey e W TEEET arhsary
qAAd g, YA A TEREAT  Adhearid
qIeTEY sMFeHIE F& e AT AL, AHTor e
AE T TEA Frafeae g, Teqd ST
2011 YT TAH THRILHAT AHSATT VAT STt
A, AT FATHATETST TTATHF AT =0T
EICECIFR

[EE LR F
AT FHI® TF T AR adnre
e areer geimer enfor ZET "ey
FTEAAAT A, AEATde 2011 AT STARTATHTOT
HETITY AT i¥es TSATAT HTATAT 3¢ HIgAT AT
TR ATEAT AT GRTH, JF TSATde
AT G FAT TAE TSAAT 2. &7 Teqd
FTEAT=T & 3297 39d, 2011 =T STATIHTER
FTp TSATHT THOT HIATAT 94 5 A, [RUiH!
TATATAT 3¥ 96.11 =3, HIger=T ATEATAT 3¢ 92.7 =5
AL, AT qATd HEITPTET THUT H1&ear a7 82.80

TH YA [EUTAT ATATAT 27 88 .38 =g q¥ Aiger=T
qTAqr I 75.87 = FGA, AT AIHRAT AT
TROTH AERTY S0 Fi TSATA A ATREE=AT
ERIKI {ﬁﬂq{Wﬁlﬂﬂla@qwlwﬂ'@W*WW
AT TS ST AT SATAAT ATE.

Table No.01 Age Group wise Population Maharashtra state

Males Females Persons
Males Females Persons
Age-group ] ] ] Per cent Per cent Per cent
Population Population Population
to total to total to total
‘000’ ‘000’ ‘000’
1 2 3 4 5 6 7
0-4 5006 4532 9538 8.6 8.4 8.5
5-9 5259 4711 9971 9.0 8.7 8.9
10-14 5574 4943 10517 9.6 9.1 9.4
15-19 5754 5056 10809 9.9 9.3 9.6
20-24 5690 5088 10778 9.8 9.4 9.6
25-29 5251 4831 10082 9.0 8.9 9.0
30-34 4656 4373 9029 8.0 8.1 8.0
35-39 4191 3960 8151 7.2 7.3 7.3
40-44 3718 3476 7194 6.4 6.4 6.4
45-49 3151 2916 6067 5.4 5.4 5.4
Tl. AT ST 96
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50-54 2573 2384 4957 4.4 4.4 4.4
55-59 2069 2029 4098 3.6 3.7 3.6
60-64 1718 1857 3575 3.0 3.4 3.2
65-69 1414 1582 2996 2.4 29 2.7
70-74 1148 1262 2411 2.0 2.3 21
74-79 695 678 1373 1.2 1.3 1.2
80+ 374 452 826 0.6 0.8 0.7
Total 58243 54131 112374 100.0 100.0 100.0

Source: Census of India 2011

Graph No.01

Age Group wise population Maharashtra state
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Kerala State
Males Females Persons
Age-group Males Females Persons Per cent Per cent Per cent
Population | Population Population
000" 000" 000 to total to total to total
1 2 3 4 5 6 7
0-4 1290 1244 2534 8.1 7.2 7.6
5-9 1325 1275 2599 8.3 7.3 7.8
10-14 1379 1327 2706 8.6 7.6 8.1
15-19 1350 1330 2680 8.4 7.7 8.0
20-24 1284 1355 2639 8.0 7.8 7.9
25-29 1210 1375 2585 75 7.9 7.7
30-34 1157 1369 2526 7.2 7.9 7.6
35-39 1144 1366 2509 7.1 7.9 7.5
40-44 1127 1314 2441 7.0 7.6 7.3
45-49 1066 1196 2262 6.7 6.9 6.8
50-54 958 1030 1989 6.0 5.9 6.0
55-59 836 873 1709 5.2 5.0 5.1
60-64 673 721 1395 4.2 4.2 4.2
65-69 483 556 1039 3.0 3.2 3.1
70-74 382 497 879 2.4 2.9 2.6
74-79 237 330 566 1.5 1.9 1.7
80+ 127 220 347 0.8 1.3 1.0
Total 16027 17379 33406 100.0 100.0 100.0

Source: Census of India 2011

Graph No.02 Age Group wise Population in Kerala state
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Abstract
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BENE § T¥ed SN &l Fz FATdIT HT FTHAT
FIAT T=AT & ST 30 TATe | qTe g1 37 90 T
FT IZ9T TRENE T H e 3= F A i
FAAAT ST HATAATe Al Tgard FIAT 3T Fqaq
e e % forg woreifar i frerfer w77 )
SAEE The & a1 § AT qereT

AT FAT =T (2017) 37 "SxiEwE § 9de:
AT & o TT1 % 689 H U QAT AeTIqT
H BRATEWE % q¥ed SN AT AT 9T F T
TSAT SE A, TSTEAT T AT & Fd g0 AST
THEFAT, ATh{e o7 sored § v fAaer £
&I Fqrs| "Sx(ENE § T¥ed: Tt fi g
AT HqE AT TFH AT AATA" HqT FAT
=T S Rg & 3T (2019) | averwarar o
T SATerEnier T ST § AIT AHT F T2 o,
AR AT, TT=2AT 3T SATHHILT Al FHT TT ST
3 AT ArEeTEwar ot war T ST AT 91g
(2018) BT "Il H Wded: HWEATO Y
FATTAAT" & Farar g 6 757 § THhiefen, aepas

e 3T ArefE tded ¥ forw aga d@wreET €,
At gt 2=, Ao siv e srffmar
T Fetea JHIfaaT g1 7ger Fa g g s
# T s vF AT (2018) § AgAw T
HATT & Fd & U gEaAmar g+, [ s
TATAIT AR % STveq0 & srferss fAerer v swaezsrar
ESIEE

qrrer wfafar:

Tg oY T BIAENE H ¥ IAUN UL 3T
HIS[ET ATecd #liY Sel it THIEAT 97 e &
TH qeAT W SUART 0 0 2T HAl § qeanTT
ROTE, ofter o7 37 S=ANT THTeT AT g1 TeqTT
H g TN F FAATHT v RBaemeani & aAreArewTe
off oot 2

ghteeTe gdes S it areafas Rafy

arer A1 Fufa 7 Sitame § Thed SR ot off
AT ITEFF raeaT § 21 SRieE wded a1 &
FAT AT 2019 H TS H F19 17311323 w<fi-
faasht wiesw o @z M= aof it goer #@
SeEA T g o, S IR F2ar g & T 6 wiew
I f-eT¥ 7T 9T X 2T 8

ST | 2 a9 Thew RN g, S e ud
TRE TAVATE,  SeaTadl, [EaTEiE™ Ud HNT
HqIET T IAM X F&aT &, ™iad U6 993
ST e g1 R, JegTe $iiY areT 99 #F
qT T T AT 2
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EETE ST # wded I ¥ Qe F g
R GIERIS

FeTEE Ty § e e, % g et
FT TTHAT HIAT UL 7T &, RAd oo §: sase==r
T STATE: BATENE § TRagd, A& T o7 qded
iaaTst afed T=H THed ATELAAT FT AT 2
ooy ATEASAE oAt satore e giaesi
AT EEAl oAl § 3T =% 06 T4 qol @l
HHT STErEwarEEE § TdeR T w0
s fafayg ooft g, afda 986 F F2 g s
HATET T T IT8E qol 8l Tg TA-THE 3T
FFTae & st fRerer 3 e g

AT 2. FAME H FEdL & H AreArat
wfafafe=t &1 sfae™ =T €, ST Thewl B 5T §
A | A qhaT gl qFaong frEe: gxiag §
T2 Tded v AfNFAT adeq wfafafes, & =t
#T FeTe T T TGO F FHE A femEe
1 e § g FAT AR T FHT FATEE F
AT, ATAT LA T X AT SH T F 2
faferer et 7 wierfera srorfze &7 w4 21

fifa sl o & el sxfae § 9o
e & sft o i wrfierd Siffa g % s
=9 AT | foarer 1 4T 2

FNETE TST wTea ¥ gden s ff gwra=md
R § BEE 5T § qded fUwmw A w1
qATaATe §, oA onfae §:-9qg "iegias Hoa:
eIRTE | U 995 Aiehta® =eEd g, SeE wE
g+ ", et sie wumee emfaer 2l

ITids Higd: FATERE oI SR, AL, TR AT
T TP AT 3T TSI AT T 92 8, ST
TH YHId AT 3T aeg=iia IHTel AN F (o7 U
ATFYF AT FATAT B

ATEE Tded: gAE § At ywr i agfas
ST qTeT T & (oI g qIeia® T9ed gleedic 8
g TATT ATeT ATl TASH] Hl AT FT &
for et R ST a=aT 2

e e grtane ® ffes o=t & 2 wgeagt
Al v g g ATt #7 safua we & oo
et foraT ST Fehar 2

A2 BT & F91 3 Feaeiiat &1 fFermer
e g, 51 =% TH-efiew & o v sreel aew
FATAT Bl

FAIE § qded A & g gama

afa=T e STfers el & AHNd F & (o
TeETE # rETl ged, REr s g
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e wea ® ot A st ST wnfeu) arefees
THEA & HYHIL I ATEHF THed & JAIrar e
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ATE e T TATATeT Hl TETET & 9 &7 a1
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ST Tded AT Tl aga¥ a1 & oI q1e w2
H TS @i s giaemedt F s 97 e Hiea
T AFHAT g THI-ESH TFed: TS TATEL0-TdeT
F gy @ F e o aatau-gdest #ir
AT FT F fore Tt qged quret v garar o
T AT Hied HT GFAT gl AiEpids qTded &
TSI iepids Tl & AHIE EATET @ i
qirgTel 7 ARt Fivh giehias 9 Fl qETal
3 IT LA Higd Y THRAT gl TSI TAT 6 AT
TEANT: AHTE HIH I qiehe (A erd Fed oY
AT THed T FETET o & [oT0 HeT Ya9T, HgTg
T ST ST TSTHT TAT & q79 HgANT HT qohal
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BATENE H qded A &1 o §9EET 8 3w
St AT, R siv ggam T F ST 9Rd °§ uE
THE THeA I % w7 H IWT THAT gl SIS
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"To travel is to feed the mind, humanise the soul,
And rub off the rust of circumstance,
To travel is to have nature's plan and her high work simplified,
And her broad features of hill and dale,
Mountain and flood, Spread like a map at one's feet.”

- Thomas Cook, (father of modern tourism).

HEATAAT.

AT ATHAEIHE T & Hged o g 90T TR A fashre arfor Temme f{wior seoamarst
BT SN AAT HEATAT LAl ATLATAT TAF HATRIILT HIaATT SATTAAT 3 ATLATHAT fafererar quf segdy
AFEEAT GT FEFdl Tga0d TATal ATaede Teddr e aRd g Thed INTET FHE ¢ 3AT aad 4=

HATAT. AT THSATHAT THIT F T FL0ATEATET 1945 Wl § I AToi AT TITIAT F0I7q AT, 1966
7 ITDC (ER7\ = Tegadic Fie) = TITIAT FL0ITd AT, I9T=AT qded SAR=AT1 Fame dadq
ATTOT ATEETST AT HEAA HEATHT JIHRT TSTTAT TR

TS Fogdl AT AR HITede =T STeqeq ST H e ST HFaae Fi=a1 7, Sfa® sqraie qhed
ST ATHAT Tl 979 Tt T AATEhe TEeAT Qe 9 Hardie 9ded & avar S et
greel.’ HTae AT QAT 2019 Hed IATAT THOT SHETNHET TATE A7 T &=r=T BFT 7% a1 2rar.
2020 H&X AT 4.3% TAHT FHHT SATAT TG ATAT A7 ATAATT AT g ATAT THT SHTT=AT 8.3% TSI JaTd
F U SATT ATEAT A 35 T9IALT AHAT AT AT HHTIT ST ST HITSA M. 2 agT aTTHET 24 TAAET
£ AT TSR AT AT AT SI0AT=T ST g, Fifae AgME=ae ITaut SHerdidie 1 &&= TRTar

AR quT=AT qa9q 43.6% aTEd g AIRAT=aT YT A0 e &=T=T (@i 2@l auid 7.8% =aT Jrast
T O T SIoaT=T ST o AT AT faare for TSer=ar greaMTge a7 &&= TS AfeT
AETaTd &% 9T,
emreaTT SfRS:
%) ATLATA S qaed faamTaT=T qrasHT TS =,

YT F TISHT FISTT GASATIT ATAAT ([ AH:
% ACREA T4 ATAAT Hgwd ABEH

)UHATHE: ASHT F@Td Tded AT ATl
[EEIGEESGRCL
e qgat:

TEQT  HATIAEST AR ATEAATEA AT
o, AR, FAT, e AT oy Favde
TATAT ATAATGA Allgdl HHAATETST  ITANT
AT AL,

T SHFETATSAT ARl THaTod Arereidrd
3T so@ et AT TR TR ARATAT e
IEEIGIEIEIC IR E i

1) qfeft GeraTiier FroT (1951-1956);
qfeedT dearfie AT TdedAT HEwid
Frorar fFaw enfor Fwr Tega. aarer gEaa
TG>T BT gid.q3ed &= TaT Ao Taas qedl
R wreEar et qegdl. adedArer aiaed
HATAAT FAMWATRT Sdedl gid. AL dieedT
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TEATHS  ASd ATeNedT YRS Hg e,
e g=ei| 1T ST e Saa quATa et
2.

2) ZE4 dFaTN T AT (1956 T 1961):

AT dHATGE Ao Tded  AFEmEt
TATIRT ATEqF HATAATRS AT AT, TlgedTar
T AT 338.3¢ T T qHSAER TEA
AT AT, TTHET Tded TIa1 aTgqah 9 HarHr
gy FFfa FoamET 97 39 A« A=
LAY THed TSI AARSHT=AT T AefamamEy
AT 0T ATAT. AT Qe qeaeft wiewEw ae
FaT FOATT A, AMT FAeT FasaEy §7
TUITA ATAT ATASLEL e, AT, A= =i
TATEAT [AFTEETET T FI0ATT 3.
3)Red d=arfifer AseT (1961 ¥ 1966):

T ATETETST THeA &7 g1 T g ALATT AT ATHD
FF T ST AR Thed s w e
FALSAS TRt TdedATsAT  HAT  giagiEr
STETIRTET %% T F THeHAT Tt Har qier
REATITET FAEERT T G3hHhe vl e,
1963 Hed THATAT [AshTE 21aT FgUA ‘AT afr
TITIT FOATA SATeAl. AT AT Thed fasmarer
FTAAT ITTEATST TG HED THUATAT T Fetl,
TATLATE ) AT THed ATeqF HgTHee ) AT
e WEWES@ 3) BledA WEWEd AH qI9 HSD
TITIT FEOITA SATAT. TEq ATHLT THAATAT AT
fAmior AT TBUE 1966 wed fAd AEmEw UwA
T AT Tded AT Ugiee’ TTIq FL0dTd
A, AT HEBTHe Tded Sq@MET faFh™, @
giag=r G, theT weET Jeaq 3 [Eg
T HEIaT AT FUATHT FATaa ugTd
AT, AT TSI gde &=ra? 800 Z9eTel 99 T+
FLOTHT TLIE FLOATT ATAT,

4)=ofY GraTTRiE AT (1969 T 1974);

AT GHATE AT e g U
Toq Wefavas v gy sy g oawE e
erfas e AR sfor Saw gt
FATEATATATST AT &TATAT AeT hied FHLOITT AT, T
Trofeiaig  IraTqd qrae=r  yrgeE TEw
Froara e, fFowa: et wiesw sar fewmh
eI 92 3ard ff Tdeq o, et 9,
AEqH AT 9 AARST IMAT THEL FI0ATT
AT, AT AT T &ATaid gai=l avqa 36

FIET TG FLOGTT AT, ATAHT 25 FIET F9T g

UE 9 11 FIE ¥4 T e Foft fFamsroft
FLOATT ATAT.
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5)ar=Et gaTiNE qreET (1974 T 1979):

U D EEa I IR FAC I B E Y
IR AT IARAT GFEThe T8 0T .
ST YFATOE Jieed gded  fHaErErsar
HRAGEET STt 25 FE T9F T4 FL0ATT
AAT. SAT Thed TIBI Teq @RI AAd AT=AT
fsTeTeRe e Fiad FCOATT . FIATAH (FD),
AT (TR-F19H1R), T AT (o= w=er),
AT TeaTal fSHRTor=ar q3ed eqa =T A Fevam
AT, FIEHiad TABEUET UTdgIas Tded T3,
T, ATLHT T4, ATAY A hiwd FLOATT AT, AT
T q¥ed &=maT 133 FIE €90 g9 FH0ATd

ATAT ATART 78 FIET TIT g ILH 9 I914d 55
FIET FTY ToT ALRITATST TEH SaTATT 1.
6)FETeY Gt ST (1980-1985):

TEgTT  U=aTus  AeAd Qaiasa F
AT TFATAT HIST ATSATATSAT FLUATT SATAT.
AAT=AT Thed [AHhTETd & FIoHT Hgeaqol AT
ST, T¥ed fawmmaet ‘e afee & d@eudr
TEAU T ATl 1982 Hey q¥deq fAwas gy

IO O F0TT AT, AT GIoeaag o
g &5 T U AfFe AT GHeudT 9¢ AT 0T

ATAT. AT AT The &31a< 187.46 FIET 9T

TR FLOATT AT, AT AT FH Faei=r
FgAawar oy o= e fAaae g
qiaer EwmEmEy 97 37T arar.

7)aradY d=aTieeR TreET (1985-1990) :

& AT Thed el ae T o Ar
FEFMGA Scdd Agea=l gidl. IT T qded
AAHYTAT S<TTTHAI ETFTT <UYTd W.‘{Jd*‘ll“’ql
fFEmMEEet a7 S @eET [qavEiar "gd
VAT AT, ITATHA ragi=aT ey 92 vgma
AATAETIT FEAGT a4 qaauphid are Heodmrd
AT, TATIAE ZEqHheAT ¥ T el FAT THA
IS T SHAT [AhEd FImEy 93 30aTd
ATAT. TEIT FTLAT FATAAT TS = 7 foorigme
FOTEAY AT JUATT . [Afae arfis e@ET
Fote AT sraedT g FoamET 97 3uAra
AT, eHeTeT, ITAT [arE, qarfhEeT et
ey 9% I Ta eer. AaHae=ar giag=T
T Fwvam orer. amTr aEmH e 9Tt
[AAUEIAT TcdTed d0ITd 1. 1989 #ed Tdew
THTAT SATTF Had FLoAETS! A1 AgTHE BT
AT FoaTa seft. gl 7 hefar saEmITar T T
TS Afae widveror et e AT

AT, gled, T, ¥od, gaTs ATgqenr=aT ATe=iar
T FTTEaT T TG e, Uded e
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e FAEEt a7 A 326.16 0 FwET
FIATHT TLGE FHLOATT ST,
8) FadT G=ATIE AT (1992-1997):

AT THATAT ATAAT ITATHTST FTSRIT
[AEUEEaT AT fGET F 9% FAHT FTHAHH qaavdrq

AT

1) HiERids THed har=T FHTe FHIo.

2) et fafery Sea wiear=t qe e [t
F,

3) TTATT HAT gia4T aTE FHIl.
4) faRefy wdew=ar e FEed FrTgEdr
T 2w,

5) HTHS S0 (AaTH STaedT Iqersel Lo,

6) AW, fFATSr HIeT &g T A HATAET
[EEAGERL S

7) e T arsreastE AT Fwor
8) T TLURT THHTHTEN ITAH Fee <0T.

9) fHae® q¥ed Fx T &=AT=AT AT For.

T AT T SATAT A TS SAUITETS
F5 GERITATST 272 FIET FGT qT FRTRT o 5T
TLHRTATST 501.62 FIET 70T TR FLOITT AT,
9) et g=aTi FrT (1997-2002):

Fa=AT d=ATfE AT 1996 wey wded
FrRTETeT =TT ITATETET T AT eer aAe
FLOATT ATA.ATHIUEL TF [AAT Feft FAAHT
TITIAT FIOGTT SArel. AT AfadE ffm, w7
FIOHT T AT IIRATAA Tded w7 e
FLOATHAT TATaETRl S0ATd el Ao T=me
AT = 9fir FomTa 9t w2, e s
o, AEaUE? 9 9¥ed, ST q¥ed, WY
AN Ted ToATal ISk T fa=aT JTeasTe
THed SATT ATHET AN ATt Aoy TS
AfrdaT 9% oI e,

% o) TET T=aTN S FreHT (2002 & 2007):

TETAT GHATS ATSHd AR TSTATIeT
U9 ST FEHE TRRUATT SET. SR
@AY Tded fRudt T q¥edray IRumH FY
THeATH AHE AWAT ABEF T TS ATAT T
T0ATT AATSEAE HeATdie T4 22 fFaswfEa
FEA T9 ASTS L FLOITEL WY IUATq AT, AT
TS AT Toed =T TaTd, AT 29787 T4,
TTHOT e, T e, HIgHT THed ATl ATt
¥ IUATT AT, IATHEA @TAI IETET Tg1aer
graT.
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R) THSATAT HILAATA etds o, qrr
e sfor Tremme Rt e,

3) AT THSATAT YT <0,

¥) AT THEAT=T e Fr.

W) AT T AT §E BUATAY Ad hiud

9) AT SATAT ATLTT IO

R) WHET TIBTH TTETHFAT AT AT

3) e LA e SATTOr [UrEd GETIOT FT0

%) ST ST=AT 91T giagi=r Eewm Fwao

W) T SETET TATAT TATE T TEHE 0]

¢ ) FFTET TR ST (2007 ¥ 2012);

qHATU®  JreAd q¥ed HAAE 991 q¥ed

TIG=AT fAFEmEET 3112.71 T ®99 FH A9

FAl. T TP, Y¥A TBHE Tawsdl, HEIH

AN @o TATEETST UH0 qeqar=ar 2.5 25

TFH TG SaUITd AT, AT AT d T SaATeie

FERE T@T IREET R AT gret. Jreior

T T TATLI=AT [ARTHTHTST STFHH FTAT =07

AELTF g, g AT TR TE AT T

e SATAT AT 00 AT AR,

9) U TAS A FIOT AT ATHET TTLTHFAT
Frefar,

) Fremm™ wdear=h uraar gawer 7 e
EEECIEIL S

3) ARSI AEHET TAdT FEOATHST ST
TAT=AT TTATSA AT ST Fear arieerd.

%) oA F TATA SR AT F FTAERATHT
e fereRtera .

W) AT HETE F AHAT AT FTARATET TAE
FeT Hiad HI.

T AT FTAAT U 9w s

IaTed 2000 Fd€ q¥ed {AwEEs
o yod Fears fRga Iq. ef-faesht adewr
AT FLOATETST [FOT Fg=m Tafavara e,
T ‘ﬁaﬁ—%aﬂ' ?%TIT’ Q007%, ‘%g%l_{ %ﬁ?rr’
2009 , ‘srfaeft Zar 9= 2011 sATEET o
Soor@ gl AT ATHATAIRT ATard e Uidgriash,
e, a1 9 T 992 TaTal 9a9id 397 7
frgena TR FvaTa aetl. e wied qgraa
AT IS el T STurehed TR qdaATar
TTCATEA F AT T,
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THTA:

1951 9mga O 2017 wHq 9RAE
efergedT fasmaT=ar fAfare arre s s, et
SANT=AT FAHRTEETST oraT FauaEeT s
STIRT T HeoAedT T=aT o ST =aT ATEHTIA
Tied IWTHAT T8 7 918 gra o, Tded &= r=a1
@Rl s\ E JRr AT FEEdT ST
AT, Thed SIRMAT &5 HARUATES Tded
= AT Feft. e wdied §aeT eI
FOAE  AGded IAW SIATSqH dT89
TSl ITDC, TFCI zaamar Heqi=t [t
FOATT Al THed  &EreAr  fAEEmEt
ST 9T JUATT ATAT. THe S=THed T,
AT HETGT Hed HATON, TATd gEgiae
IO,  ARTTATHES  IOT  TATRET T
fashTaTa wgar=t HFT asraet. Jedr 70 auiq
T GHATH AT d THed IRT=AT fAsramarsdt
TIT FLOATT A, 9MaRd T Sa<rgid qded
ALAS ATETAT ATATST TAT FXOATT ST, HISSATA T
e faFTaT=T @ e T AT SR
CEEIE C)

Tt I =

¢) Bhatia A. K. : "Tourism Development Principles
& Practices. "

Q) Bhatia A. K. : "Tourism in India", Sterling
Publication, Delhi.

3) mdE, ¥ U T sEier, feAT AR

BTSH, T,

%) arrare, 9. uw, ardt aw - adeT g,
= weTe, ATRTR.

W) FRTes, AT : “qed T, STTHE TrecTahel,
o,

%) https://epgp.inflibnet.ac.in

@) https://www.drishtiias.com/blog/

<) https://www.drishtiias.com
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EIENEL

TATE ATEAT TAFRTSAT SHAATAI Uk A SAERT00T &797 {Har. AT T ur et A7 FHelT Fwroredr a7
FIOTCAT LT TATH F AT, THTSATAA T SAhT TaTH F0d T8d. T+ I8¢ J T+ °q¥ glal UF
TATHS SAEAl. TATH FEUNS AL FT ? U [SHOMTEA gaAT FOHOf S0, Jam8 BT S eTadT L Fed

Tarya™ g1 e AfEg = gmedErn @R @t gaaed!, ST -G, a9, Aadt, | =T
ST et A= qTETe, R ATE #, AL -1, JiaT, 7d4q- oy saardt sufor fheas =oes srea &7 o

9 HeHqe Al AATAT & THTLTT 07 qarg A ITHT I STTal. ATaed SIuTe & Fgurdr I =,

TATH T ATHET S{TaATdie STTrATST STHT AR 31g. YaTH qu g1 UF FIST ATgcATd I ATeld e TTHTT g, BT
o srferer = To arg. TATE i BT ATSHA TG HT TEITHT 3y, ATHT ATCET FHRIUAT SATd, ATATHTI
AT AT SHAATA I Heg<d THS[A HvAT=aT SIETETae g1 A gereamamst Maeer .

AT FHTSITT TATH F9T &1 UF AT T [T THSAAT ST ST T AT T8 07 faferer areiqes
AT AT HATAT Mg, AT HA TATT 2l [FAT AESHT T8t AW Joa dgof aredi o1eft ama Areft e
TSI fATare SAhl ST AT=AT SHAATT HhefddT TaTH aaaTaaaqd HAT,FEE, Aerd T@aTqe o= wel
e T AT TA< A0 JaT] Fward. &3y fEwmorsar Sforarget et srer-fe, et s, aw=d aefie
HEFAT TATET ATH AT Ao TATATIA I, T L HSLTT TATH AT Tq&T, ATACET F TR THH T
BT AL TATEATelt AT ST AT $ATg, TATAT 9Te T FAAT3E.

ST A (AT TATATIIOT FZorra T, e famEr g garHaErEt

TATETT S TeTe qTige, A d o@e ®9T qigor
U YEATHAYE g QHTHTAT: TATH queTH
UTdasr  Br gehiwaret AT giaseEr
TEA.IM,F, TRETT == v JarErde
I AT IR €T J9d. AT Tareaue sa7
ST F@TAT TREAAET Tl TR0 T
AATHRMET a9 BIS  OhdlTd. SUST  JaTeni«r
FAAT YA gidel YA THIUT TR
FATIRTETST TR AT, TeTerdd TaTdemia)
AT FLOATSAT U GLAAT T AATAT T 7T
FUTAT TRAT TR AT TATHET FLAT- FHLAT
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Afeasrs Wiy, o e 6 TR gEaTa
RECURKL 1T T
CRCIEED
Sresady
s 2000-3000 T g
TaagaHT (20km) SHTSYAT FHAET HIQT
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| & 37w (2023)

AFARE gy 30 FFArHe saeray
3T g T . IT ATETT ITHSAd @IS 5 4@
JTET AT, AT T JUTAT ATIAHRT=T FeAqT
50000 =T STEF AT IATATT X SAHTAEATAT TS STTET
qMepd IT. AT g MG AFARE TEA IR
TrerreT siaerae g A7 Irarq Fwreft s w@few
wfirg e, a7 i =7 fRaredt qresaT =
T T fRaei=T g% gra & A4 qigeard a1 gieaa
TET M@ Ad. AT HIQLTAT AUTAT ATTAH =T q&dT
3000 T 4000 Al Mg ISAUT & A STHAHIE
9T 15 fRArfiey siaemEw arg. A1 Ta| geed
fiv Rigraeft arar &1 9FEg arg. a1 TErEt =T
qTH=aT IieedT AsasaTd S|dl I1 IATETd ST
JUT=AT ATER=T ST 2000 TT6T L.

AT 7 ME Agede 30 fRArfier
starae arg. fgraw wfer wiag e, ar she=t
STAT Y HRid ATAeT gTd. T HILTeAT J0TE AT
2 1500 ¥ 2000 AT HE&A4 IqTE. A= 12
e sfaemay e, JINq gqq #iew I
M. AT HWied I AFaRT T TET T gqHe
STIATAT AT HIGTHT ST g & 5000 & 7000 Taeht
T ATEFRTHT AT 3A1g. AT A 0T Tdes
Fetedh, AL T9T, TR0 IT TASATIA AATT.TTBIR
T T 26 FherrHies siavrE s, AT e fgeay
wfew wffrg . A1 AT AT 7R R AT
gId. IT ITETAT AOT=AT ATfsR=T "J=ar 1000 T
2000 T 3y, L g T AFADe 97897 20
TR es SaeraT ofrg. AT AETd FRGOET SoaaisT
HISAT THTUTE AT Fefl STd d  9TguaTarst
ATFRT=T ST THIOMT & f2ge I9. dgerhre an
AT TATT TSTETET, AT TSETET, I ST e T
wfew AfeawmeT w@few, 9 TR JmET a0 T
HfeY T UfagTee e Aead Iqra 9 o3 Tgradre
JUTATY HEAT 2000 ¥ 3000 TAET R Ul
AT qEr=aT FA@dT T Aeed AT F

iR g TrEvEE v qe
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qraagedt g T 20 FhArte saaas
TS, FT AT Sresadt Hiaw g, A1 dieer= s 4
AR BId o ITEUATHTST ATashi=T dear 2000

3000 TAEhT HEAT @G Id.
e
a7 fSFmlt ATy Ao FAlewhd i agHEA

Fgater aTfiE T g geierd Afgell sed. o
gTTHF FI@ET F qded Toi=T GFe 7 AT ™
e g FHT I e, Fel Iaraed fafae ares
AT TEATd FBUH FTal dood ATE(aaTs gral =ard
RIRIE G E P ER I G R Te I E 2 A
ATEY. aTi®  TISET ST FreAraeias T’
HETT FTATEET A O H T &l A9,
ST AT
1. oT9% TS Aged S [GwE FIoar=]

EXIERIECIEZRIRIES G

2. SE=AT I GRAT Y& F00 9 GdehHr]

= =TT F7or

3. W=l T=AT FAqdT TEdiT O T ATEdE

STEET T FL0.

4. qFeHETST AT ot ATRT FrateraT=T AT
FO

5. giffi® T¥eq Emft w=m=gar aeTr T
FSUSHAT T /IS,

6. enfiiw Tye T UfagrfEs fwmr=r Soigr
FLOATETST AT STaE=ET a9 90 F
T aqaeT FHEEEr safeTd ame
FYOT

7. THTE ATEAHT=AT g1Y TAahqdq qdad ¥l
ENECIRIEIELE

T T4 IATIATSATAT A AHFATE

- 5 S N
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e

AT Sfaedmed FUT ST TA-IqTee 0 dgcd g, WA AAeaaed=T For T At
SATAT BT g, A gl T ATHECAIT TASITH 0 % ATRHEAT g FHT F FHT HEq aqmaTa qaae’
AL, ST I, AT SATIATE, TSI, TR A7 TA &A1 e T8+ STARM q&T q14 TcaTar
FTEATd FUT ST AT Adeaedd g arer ofg. W ScaTedTd FHT &=T=T arer 340 -4 e
US.¥ %% TART BIaTl. ATaed AR TTATEAHT FHl =T FHN Aged AATT A, TG HIATTL AILAT
TN SATTOT HAT AT T ST FeledT Jeai g1 TZeaT FHHT HHT g1 AT,

209 9-9% TET FIHH WL ICATEATT FUT, ST o AT &A= ATl ATHH 2¢.%3%, 33.2% AT
¥ ¢.R% TAFT AQ. TL AT 30 $¥-0% TeT LT IATEATT FHT, ST AT AT & FTAT aTeT Tawd 29.5%,
22.9% AT 4 2.0% SAHT ATe. ATawT o GG AT Fl, SAATHS=AT FTBTT AT SATAT ATeT Hed IATg. A>T
eI fForad: gRa widi=aT I ATATde =T STEATd F IeATashdd a18 ATAT. @XaT g1 A1
I TET T 75 BIAT. ATH SCEATA=AT FTBTHET Iearaaraed fereaT fwmior et grdft. s o= g1 wam
T AT AT QR TeF ThAT SRTHET T& HATAT ST ST g g AfaeT AT eor FEaanmee.

ST 0T FEUIST &1

AT T SAFATEAT TR ITH T GHaTd
9299 =T =N SROTET F0ATT STl
FIFTAEIAT AN [ AT FIOATHR AT
AT AITTENT AT, ST T
GTSTIHTOT IT ATAAT ATAAT QUATA SATAT,
T AT
ST IheoT Fg0rST get &4l ooy 9 Jas
ITqA IATEHAT A7 IJeATEA ATE A0 IO SRIT=T
THT FTAS [HATT o aeq T qa=t f&eht Heor
U SART(h 0T 1.
GTEAT 3eeT !
$. STRTTR RO FHT ST T,
2. ST ATHATALT TATA.
3. ST RO AT 19 T,

¢, ST o=t A Tae e,

TR :

¢, SETfaehiwTo=T F eErET gfager afoms
HTAT

3. ST 1135 ATFIT=AT ACHEATHET AT
AT

33%@3?@%%%%

¥, ST FoT AT =7 ATe.
TLTre JiaT

SIGEIEAUIE IR I B ER D I E RS
SANGAT TIEATA ATAAT g, T gT oqrer Haer
Tk FUT SATSAT AFATHATLAT HATId e,
ARTTAHOT=T FH SATadw THE

ST RO es FUT == AT STET
T IS FUT SATAT AT (AHTE qTeT gl
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AT, FUT AT ATHT AT TTEHTET TSR
ITASH IS ATIAAREHAT AT ATI Zree. TWHh
SN, TSARMEAT FAFE gred @7 d9ai+
FAIITSAT SHAT S eThet STET SaTe 9T Figl
AT, FHAT T TR TATIIAT %A HeAT Bral.
TG T BRI S gaa Hede @ie sear faee
I AL,

ATEATT SARTAh IR oT=T FaehTT T degr
ST e oTTHed Fft &=T=T fqeia Tegdl. g
TR 9%%% W e FREAR FHIET AT
qATIAE FOATT AT, AT JqAA AT FoT
FATAT ITaer TR ZTEaTe &ATd SATAL. FHT
#I, WTO =a1 AOA (Agreement on Agricultural)
FLATE FHT ST GedT ATIE GI0TET Faahe
FTLOATT  AAT. degl TEA WA T &
FATET ATIFLAT G FLUITT A
Q. TTHTOT ARMER TR

ST e oTT=T Sfage TROmH g1 JTHIr
AR AT, AT, TLIH THH AT ATTOT
ATAAT ATFATAT HIT HISIAT THTITEL FATAAT AL,
ST 0TI TR FHOwAT SN U T
AT, o TG FSATART TG AT AT LTF
ATETARGIATRA AT @Yl Fed AGATAH "TEad
QT FEOATAT I FId AL,

3. TEUEH 4T :

WAy wamer fFaeft
e e AALATET  HETUT AT qaaras
TR ITCATEA Fod ATARIS EAITd FLd M.
I gTEAE FwERe B, i ey
SIS, AT, $egy ATl HIAIH, AT,
deitesh, fRegea forege T T agga
FOAT FUE  AWOMAT  S-EATO=AT - ST
SATAT A, TAFA ATeldT AHTRATA HILAT

Y. TMIHaTE .U,
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ST I FHAIT=AT GTAT STATA Lo % GTT ATSIT
. ATHTATAT SATITT FLOMT ST FATT HIST
T9T TR THTLHES qTIRel ST, ATLATA e [oTard &
TSTe TEHTE G T T FIATHT FLL hedol
Aed. AT FL0A FOLIHTT o AT Adh=AT=A1
AL FHATET AT 6 AHAT.
3. ST Ry IsauaTa ot

ST FHes  AATdaie 94 ey
ISAVATT AT, ARATT 1996 9TEH ST a<red
HEATcH (Aede ISauame q&ard wefl. a9 §234-
& AT YT €9 ¢ TAFT qeqA AT AL Haer
FEd, AT T 93%¢-%% a7 a4 Q03 &=
AT OTHOT GeAT AT, TTH FLET T AR T2
¥R Q FEALNA HEATHE (R ISATATT 3Tl T
R0 o ¢ HEX 715 aEqaLlel ey FHT FT0ITT AT
. It ST YT &

Uit 92%%¥ WX T TEATH  UTHA
ATATAY Shdl TEAEHAT qHa AT FLas
AT ITATEATENA AR FATT bl TTIRS 3T
FIARTE  AHATHROT  ATRAT  AdHT ST
HhaTd ATISAT. FILOT T, FUT g ATLATATA

TABATH % 0% ATHEEI=IT IATSTA TR THE HTeT
A, T FureEAT=AT AHEEiar aewmed
g o suferd ae. T Shd TETaTET
AT 2o 20 % ¥ faFmmefier 2o 93.33%
SR FATT HL0 TLARIE 3ATg. AT IO A
g AT AT AT FATT FL0TH GEATT FeA T
Mg, T TAFeid 9T SEEd ATIedT <91 Hiy
EATH AT THE AR [Seiel g, IILAT LS o
93<4¢ AT TTHAWHAT FAE@T ¥ 900 FHET
TAda dqae foeam i ag. 99 28%% AT
AUTHLY faFTeid IATHST AT FHI UITUAS T
TATHET FTE FheA dT 33% 00 FHIET SAH Helel A,
FAQ =41 Tt 9ffeg ATeledr srhsaritasy fage
7.
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AT .2. ¢ T emath v AT SiqaT (qatEet)
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AH. | Aq THT F1Y ST THIUTG T
1| STIT 72.5%
2| Freter 54.0%
3| aferor FrfaT | 61.0%
4| 7T 37.0%
5| == 34.0%
6| Tt 29.0%
7| WA 03.0%

el : Tiages FAeE (Ro03) SHIfAERLOTET
AT T TewmE, FEmdft @aurs (51)
HERTY 5T FHAT, IO SAEEET, 99 49 T Yo
afye ar @&, ¢.¢ F%9 99 e I A, fGEta
IATHST SMETH HISAT THIMT FHT AT 5
AT e T SR, AT | 0 3.0 % T HHl
FH e Ao og. SARTaeshaoT=ar  ghRad
£3.33% UAS A FHI FeATT WRATT FAaT
SATAT s Tt TROH STete R AT,
e it geodt qffe

STTT e SATIY oo Haargs® q1ashd g7

it o 39 AT FeTe FUT e W

Jiw, &g dFd F a7 qiag 7 19 a7 feasft

AT 200 FIET STAE™ AT aqTd. FIEard a1
AT 9R%¢ AqY & ALHRA 900, @a efor o
FAAT . d< AT S fawfad 90 g TWaH
T HHA=AT FOLET AT Feh &ared aqreq
FXOATAT LA ST HLOTHAT ATIT FAT AT
TRATHT FET =TT f&or AT e
fowda IaT=aT A qedd W AT, e
AT FATHE g0 Fawne sEear Fdt

EATHT ST TAAT AT ATAT M2

TR . 2. % WG Tt STTEATH SrATa-[RaAtea (Fidt T4aTa)

EL ERIGH Rata
1990-91 1205.86 6092.05
1991-92 1478.27 7838.04
1992-93 2876.25 9040.30
1993-94 2327.33 12586.55
1994-95 5937.21 13222.76
1995-96 5890.10 20397.74
1998-99 14566.48 25510.64
2001-02 16256.61 29728.61
2004-05 22811.84 41602.62
2006-07 29637.85 62411.42
2008-09 37183.04 85551.67
2009-10 59528.37 89341.50
2010-11 57334.32 117483.61
2011-12 82819.15 187609.33
2012-13 109610.68 232041.11
2013-14 105149.00 268469.05
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Source: Directorate General of Commercial
Intelligence & Statistics Ministry of Commerce,
Kolkata. Note : P Provisional.

TN

ST R oT=aT e e AT
FHT e=TET dq Ihage fAaia g Ao
R T, wreor Y, wrearHey i a4 %
A, T AAFATAT HEAT 3% TAN! e, TEAH
ATFLT Q0% TT |G AR THT H&AT Fh 9%
TART 3. STNTAhHCoT=aT afver & qRorm=T
TRTTH T & AT AT AqHAT=AT AT
AT fREdfead aed g, SNTfae T
HTHT T STALTF ATHATAT AT AHAZTT ASEHA
AHFATAT ATLAATGA qBT I g, ATATd
fafay Tsawer J9 9324 T 202 ¢ AT Famed
RWoR¥o TAFAT MAFATH ACHEAT HiedT Hed.
T AP |9 4334 T 3099 WeT 4349,
TT 09 HET 39CE, O 2093 LT 39%¥E, g7
09% WL Yoo¥ A HT o4 ALY ¥22Y
TAFAT AAFATAT SATHZAT FHodT AT,

FA AFeARIEET o9 fRga a7,
ATLATT HATd ST ATHGAT Z[T AT AT,
T WERIP WXeareT 9 fAasd a1 = B
HISAT THTOME SeHgcAT STedT ATgd. IT= FTL0T
ATEATAT fagerqe Mesvm=ar sraa a&q g =+
Reard. 93q AT ScaTtad grorm=T FHt ATt
SR @Al Uddlel HAq fHed TRl =/
ST e oT=T AT adtae gfdgar afoms
HTAAT 3T,

L

9. ¥EEd, FAIUH, HITH - AT AFHaedT
Ro2-¢R

. ATHE S UH. - AT srTaqaesn

3. WIRATA AT T N - TAGILT Fog 107 HFHd
fremfts, Arfare.

. QAT THT 87 30 93-0%.

u. <fF AT 3.8 A, o 2.
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MYERT (Abstract)

T. AAF FRUHT T HTA Mg, 1A HIAGSTT TEAHE g7 TATHl TATd AT, THTe TR areg foagar
qreardte ey arma sufor arearsar S T dies gHT=AT TSt qrefad g, T o, S5,
TRreroT, AT, ATSAT AIATHTETST A TIHT THEHIAT ARATT AT FeAT ATHET GUA T, ST SAea @At 3. AT

TS FEAT I, ARAT THeATd =T FBMIEA ST HE THeATel Aq-agieiy Ha<d e, FR0 griHs
TIGAT HET T Srfcaeneridl ST grd. STefT S Iar= ATaeT oy, ariis eqesi=ar SEHroft T /et Jret

TEQT HITEA TOHed R St digie arqErdia See agdqe et aEer J@fei=r uE

ST THed 1% FgUA ¥ITH FIUATT AT e

AT 97 - 1T Tded, Tieh, HiaT

g&ataT (Introduction)

AT Y AT ARG T HAHTATH Hgcd
TTH HTAA 3fTg. SA<hl, Fed SO0 FHTS Fi=AT
FETRMTQT Tded HgedTo A e, Tiq HIBT=AT
AT TAATH SATH L TR o AATRd =
TEAT S T ATEAAr g, TP T Aaegd
TTABIAY Thed HAGHTATS Hgcd ADgA A9 9T T
Ted AT e e fTor o,
TS A Thed gy FFEd ga .
HETPTA THeAT=AT EHMA dar? Segdrar
AgeaT™ ®F . AT Seg™  Aradargd
FIAGSTITEAAT UIAGITEE TPEHT ATHAA T,
Segr=aT  queem=T  @radred, A@TaEd, OgEe,
e, TETH, AsTHemgr, snfaeengr, Arraermsy,
AOTS- Y9 AT AT HEY AT Y. ATHD
gy Seam= ufagieesmdar aqes Aear e,
T T GTTHE FHRAT JISAT AT AT, ATAT

TRuTH FEUE AT sRarEr 2y, 59, e, s
TATET GTTHE TI% Agd. ATHS oS &I FTATI

Sreerdier aTi® w&@Ey Sl §98™, A<hl
Jods, 99 HISHE, T9EF HYST  TATe AT
TS T ATc=T TA4Ta oo arg. |eT®
Sregrdier aTfis ®% T¥eqATd Hgd™  JaegT™
AT S0 AT AT =47 H&A T4 4
ARd. TR Segrdie Agie aIqHTdia agdo

AR "R 7 uF 9fiEg i aded e wuA

ITITE AT AT, AT ATIHE TIBTHS AT
THeATd ATE gIed ITAT TR Tded TJaT=ar

TAAAATAAT TRHIH ATF & gid g, qraa

HAThedT TT=aT FEa-TaTsr gTia® €2 HIond

T TR,

g A (Objective)

) AIE@ TS agde  J0e aRETT Je7
T TR Thed TIBTET ST¥ATE FHI0T,

2) FEae TS AFETT ®few AT afFs aded
T 3% Udeles  Hgxd  Afes
ST T,
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3) F=A® ANHIT HiaY TRERIAA qAgd HaT-
TrT-Ferei=T sTATe 0T,

=THT T "7 (Scope And Significance)

I HATIA AEATH § HIGID qTFATAT TEqD

ARETT "iewreft "@eedia sme. a=aw anETy w@hew

T oTHE TABTET THAT=AT TR AT

FAAT SATE. Al ATAFITAIA LT TIBT= ATHE

F HTHTSS SHEaATdid Aged MGl dholol 38,

T AT AT S@iAT TREdT eE

yRefifday s aRome 7 JE T g

TrE-Fe =T ST ITE el olig.

HATaT

qaTs HOEgT AYAH g HEl@ AT

FSABAd AN AT Uded HATTF  AGA

FRITEE - (Study Area)

Vol.4 No.8
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AT wfeET gTE qded=AT  geiEETA
AT FcAdT Ag. qA AT TIST=AT TS
st afefRadt T8= SATEEIas goIT qrHTeE
SHEATaT ATAAT TR, ATEqF e Ti=T THITH
FAAT ATE.

LT Tt

TEQT FTeATHT IRE ATy woAmaret ufagrtee
TEAET AT FAdr g, fofea 3 srfatea
TTLAT=AT ST ATigdT e T8= qava™ &=y
T T I3 JUTAT AT THEHTHT AT AT
HTETHTT TATIAT ARA T3 AT (AT FHTeerer
Aed. T TRELTAT TAF Teaht g e
(TFET) e AT I FATATITAT TIS FeT
qMe.

LOCATION MAP OF MOHOL TALUKA

O INDIA

MAMAMASHTHA

MOHOLTALUKA

AT SegTa Fegad| SadeaT=a1 J-ANa &=T
AT A F3AT I HAIGIS ATAHT THAAT A2
T ATAFAT=AT ITLAT AT o JIET AT AT A
G IS RO GO & o i L o o e B
AT o7 qferd e 9evq® arq®r  Iqr. av
AIAFATE ARITF  &9%ha {3064y AR
TR eT A A= e =aT aradia g o
T FAETE AQT AT qATgEATET Ay e
26°33' 9" q 2% T T@TIRF AET vy R YY"
T 04° ¥R Ro" TAFT AL AT ATAFATT T ¢ 0F
T AT AT BT ATGHRT Herqe SRt s
THBIET ATl FgUA  dlg@dr  Srar a9

Ratoaa FHG FHT qraE 93° Hfews® T

IR ATd ¥R CHeHs® qraH e e arfu

UL asteaHT 4 ¢ ¢ fAferdtes dem i ae.
IO HETIE TERT AEHE FAE £ AT

ARI® § Agdr™ ar@drd g g, IO |
I AETARITEY FEqH=AT AN el /T

FHTT qaTs Aq& AL oA, FATIE T 30 AT
FAEHT Bf 9T fTer T\ w39t
AAAT Mg, HEEEAEA 4 f. e asaw
TATA A ANHTT AEISH 29 J0ATETST §o-gad
T T&T FATd. TSASAT ARETT FgUeid Higld
TATFATH ATHGATH A AT,
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TS AN HiQTTHe OIS qTiah
T qHCHET Tl Teaad] TEedMTRiqd Agirg
TH. & 999 SAIE d@TH JieedT A aiheE
FHTIEAT T AL AOI=AT AT TA9AT A==t 7 a9
TIFHIGT oAl . THT TEEIERTAT Mg

GISR(T ATgd eaT ITAse AqATd. HIgld UaI
TE=AT ISR FTE e 97 L. T Hig -0

LT HEMTITET HI.UAST. (CNG) 97 IH0ITT
ATAT AT, ATHS TISHAT ITAT HISAT THTUT ATH
2% ARl Wglo 90 THEd -SOH TguT
TR gled ITASY Aed. ATl THRTT=AT HII-
qiagr=ar SUdsdIdqes oTHE®  Tdehial  qedr
feaditaay aed .
> it A<= TigF

AR det=ar Afewe aregEar
Ty STHaTd Wed. 9% AT erddTd ATHT
IATON AT SHTET, |7 SISl aqadr Srar.
AR HETTST AT T3] AFATE qHSTAT SATT.
SATITHTOT AT G i= T ATt Feard, aeft= aRmTr
HEISI=T STHTEE=T A o9 d. a7 aeia gor
ATAF HEATIT ZIATd. ARETT HRISI= AT
ATAT A AigeaTd STEd. AUIATA ¢ 2 Aigd AN
Afer g arfasi=ar TEN R el 9.
TETTET=AT ASTE=AT TSATAeAT gl AT o
FAAT  Agd. HATRMEUT 0 HATAA  ATAF
ANETAT=AT AT EIA9 Ja0d I3 999 Hedrd.
JTa@ MEME TRl S\ar #fewrd I
A= FgantT gra. §fewr=ar e &
A=l T IATRAA Mgd. Jod I

FTEIT ATy A\ AT qfewe, @i 28
HT. =T AT qSqD TTATHF LT %% 378
i AT TR

ANHETT ARSI #igT T=E g, o
LTSI AT ST qI0 HEUTET 37Tg. Hiawi=aT
TTATATT EFE0EAT ARSI 299 92, TF SIHd
e qeft §0 "ETgid aEd@edT ANl
AT Mg, HETIST=AT SEIqA o= e
EIAT ST ATal, ST STawrET e g, aRETT
HERISIAT  gEid ATedT  &d qiEerer 4T
AT AIST AF . AT q9 @ et
T UEIS=AT AT U gedid. @i
HETAIST=AT AT ATA=T FHT gidl. Jed1
Qoo FUTATHA ATAT ATAAT @l TLILT 3lTg. AT
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HETLTST G AT=AT FIT TeTeT ATehiAT Jeard sTeft
TTAAT HIT T2
FEASSAT ARTATT HZLSATAT ST

AT HETSTT=AT Afeacar=t snfor ag9@
TE=T TITIGA AT FHTAAT LT 3772,
HEHIGE FE g AnErEe Feiw 9w 2.
SIS ¢ HGIE FUT ZId. Ah SIH=AT HIhid
WA AT AN HgRIS aSd@ Tl 3.
ARMETT AT IqTH U qTbAedT aeST=r Hiat
TG IO ATqe. AT ATSAAT ATSTAT ESiaeT
foreTeft =mfor qreret eel. a7 THERS AR
TS g=hiefld gfHes A, = W TRa
THE ATEAT. TIF ANETATHT AAAT HIATAT THTHT
FAT. Th AT YA ANETT AT d2de
T SroTer Sreft FwgTolt Teres o,

AT AT STER

ANETT HgRIS(ias Higdr= AT oeam
AL, ST FAAATT AFAAT BT AN FZUMS
THET HIZATAT Hohe FTSTd dTeoT STl 913
FTedT THATT FTg0N=T ar ITeTET g 79t 7iger
WA=l ALIT M. AUl AR G=HHAT ATaT=T
SYATH FUH ARMTAT=AT 919 FigAT ITATH g7dTd.
TSATT Fog! AN ANETATAT HigAT Fh AqHEqH
FTAAT ASABAT AEA AT
TAEGH AT STAUTE €T

ATl HEETE, AT o ge=arfaaet
WHTHT T&T BId. ATAT IO TaeH FHATATAT
ST AT | ST gHT=AT AT Ut
JTq= ANETT HETAISii= HIEreeT Jfead gid.
gieveaT aftse S\ 3FeT 9 AfeEsi
FTEAEMET TISTIFIE AT, qa¥ FT &L Agraar=ar
ST AT gAY STl e g
TTAET qTET AATIT AT FL0ATET TIEAT qT9
ARTHES (T A= SHal. AT Aigar ATrasmi=r
AT AATT 7.

Hiewr=ar aREd e qSTaTe ATl .

AN "ieer=sAT atEa ot AanreTy
AESTET OIS FATHIST STaed® ST
AT AT AT T T TAT99 AT gHREETE
e Fard. I TE aRETE 93 g g
SYBT[E, Bled HATel ST g, LISl JUT=AT
AT Tor=aT Aiiecd faehiqd T TSR I8
ATAT 2. T @™ T @it eq-2q Rear-wers
T e, AL AT TS ITASH ATAT T,
T HIgies a9 T a1 ¥ ol siaray .
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T g THEt T TATEd =aT T[T 0T A AT (TR R L %)

7. . FHITHT FI TR T AT THATT
2 fFg 2y 8.5 ¥
fae g el 39 0%.34
3 TR TTITETR et
=T 2% 43.90
iRl goo $%.2%
R Srerfors &< T HEAT THAT
EEREEIGES Y 99.40
o a9 AT U S0 21.9¢
HqTEATHS T Uy u.6%
T formerer e 34.9¢
3. CCnIp) T AT THATH
et , T, AdHT wY Y
FT FIRAT 39 9993
FTETTE, forerh 3¢ 94.9%
T, THART 34 {%.Ro
T ST FIOMC wg 4.3
CREEEEED 8% AT 7 favsrerer =i THTT 34 % TAF A2

TS AT HIQLAT JOTAT ATIERITRT <Y
%TAT ST At feger o (4% e Tw
AT TEI THTT W¥% F = |
%% % . ALATF FTOTAN 3F TA1T , TIA T
AR THTT 9% , TBTET T FTAT ITE STEAAT
AR THTT 2<% ATAWE masid = THIoT

fareTET (Recommendations)

9) AnmETy kT e arWiEdies gade
Development Control Regulation THTIr T4,

3) Ah [HaTE SATfor TEuaAT=T A AET I THI0T
FLUITT ITAT.

THA ATHRLT TYATAT FLOTAT AR THATT 4% ,
AR THTT 9% , ATINR, FEd, G qd

AR, TS Tdehd TTHTCEAT AHTo THIT 5% T
FIATH AGHT T FLML ST ATHR THTT
2% % TAH ATE.

3) AYIR AT TA=g @raSiaE Se-gegr =t
7T

%) GToAT-fovam=ar |t 399 9 TEed 39d IUe
FIOATT ATAT.
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W) SHTEEAT, FOT, ATAT=AT AR gromsr Tt
%) T29 T AIZATATST AT+ =TT Fier.

\0) THTHAT / ATIAHAT A-3TT FLOATATS a6 HEAT
FTEA.

£) ITEATI "qEET G SATITHT SAT€T HITTETET
FATAT.

) TATH® WIEATAshIAT STfor IoT  ATTgeAT=T
ATIFA g SHA.

9 0)aEq® ARMTT HieT AT AT Thaeds HiaT
TLTEAT T& FIT.

g (References )

9) eTHT Z39T ;"Y1 qded HIfRd T Travaerd
TRTI TAHTI 20 ¢ o

R) TR T : "ETITAA &TTHF D

3) AEHT GENS © AT Rregrdie arfis qdeT
I T A¥TH

¥) https://marathi.abp.com

1) www.santsahitya.in
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T

IT=I T ATEATT FHTSTT The AqeaTd gid. HILATd (e Heha [9TE ATATE, H, HEhal, qeasT

T. AAF FUHT T HTA Mg, G HIAGSTT TEAHE g7 TATHT TATd AT, THTE TR areq foagar
wreardier ey s sfor sreaT=ar AT 9T Stex aHTsAT THITETST qrstaer g, AT 9, Hedl,

TRreqoT, FHAT, TTSAT AATATATST T TIHT THeHIAT AATT TATH FeAT ATHES EUA 6, ST sTeawal 3. =T

TS FEAT I, AT THeATd T FBMIEA ST HE THeATl ATage?y Ha<d e, FR0 GriHs
TS T AET faeaTer rfora et YTe g, o1seft A== qraeT arg. a1t eqei=ar SHft Ieam Arer aret
g, fSaaT= AThea ZTd. ATHes HIdT THTIMT STRATd gTiH e q2ed el SId.

TEQT HTET TIHES IERMER Redrdia SHSR I id SHAT qeerdta  Tfie = 7gea
Hewr=T U G T e T AVATH 0T AT AT,

THAT 157 - TS 9ded, gdesh, HiaT

TTEQTI -

Tied g1 HAT JaT| AT ersareft HaAted g
AT J=T BT oeR Afed ATUA ‘Tornos' AT
ETITA SATAT 3. TAT Thed g Flal AIfiad
TEETT gId. A T e, aRaw #er e
AARSATETS 9T foarmoft ST 2. S e o,
vfagTiere fowTor Menteer ararEeor sreerett fEHT
TTAT THTALT BId. TAeATHRS TEUATAT U Feh
AARSHETIEA, FLHE LT TAET gial. TaT Ahid
fhar =<t ag™ uar fewrmmg gaar et
HARSATETS!, A¥ATAEST FIATHIST FeAdT AT
TS TS Z. A THEATHT ATET aTAAAT AT,
Tied T W UH [AU[el AU AARSH T ®
[ERIET Ik I E v T o 2 G i S
THEHET ATATHS AHUT Fd. FAYH B

AT SIeAT FAMAT 3w (Waq 3. THeaq e
AOATAT T HEdT TUwI=r T ARET
AT AT dT Ewmoft a1 Feoar=t  afor
AT 1 FoaT "qeft ed. varen fSwrorsr

Fefter =T feewre afor afaeay s e g5a
T TIEHES IEATETE e e SHET

ATAFATATA AR HIGT AT 4T THed e=@r=T

AT FI0ITT AT AL,

"LTEATAT 32T :

1) IHTT JIAFITAA AT HIGI=T TH &I
T & FEUA STATH HI0.

2) SHOM A Hgled Hiewm=m Uiagries
STEITH FI

3) Wered #iew=r wded @ WA fawfad
ATrdT AT TTATHT HaT- FrAT EAE=T 779
FYT.

4) WHEred A= Ted e o AT ThEY
AT T SATF SAT=T SeTaT =y,

AT

TS HIGT FA¥ATH g SHA AT qared

AfaY TaeH ATF FGA Helad A= dTHE

THeATAT UMD ST Fodl g, o= AT

o RN B 1R A G I DE T | R R I B
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ATIEATIF  goAT  AEISE  SHadTay ATl
TR, ATEqE SAET TTET STHITH el e,
TLTeT Il
e HeTeATH 3RE Aty weamary ufagre
TEAET AT Feer arg. ofea 7 eforfea
TTLATAT AT ATt [Hpael Te= Hee e
AT HE I3 AVTAT ATHAT THHTAT TATEI =T
AT TATTAT AEA T3 AT T Fleerer
Aed. T TRELTAT TAF TEahTo ToFeq e
(TFT) A ATHSLT ITTT FATATATAT TAS FeAT
e,
THTERS  (Study Area) :

SHUT g IHEETE ST aferorhs e
TATAHRT A dAT HERTY —FefTedh TSAT=AT HHaT
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fRuq arg. @T=AT TR Terat 7 AT g
IqTq.  ATET A fFEr 0 3¢ T 9¢° 3
I AT AT 0§ °R3' T WL ¥\’ IF T@Ta (T
S, U ATAFATH ATFD ool < ALHT, M=,
SHOT ATTHITAT AFREAT ¥ L33 AHT AGA
(Roo?) =war %o FhHAT. FRREIMT <3y e
qAATAT ©%.3%  AMg. SHCM g Helgararss
[Faeae AT o SHOT § HIgr=Al
SHMER Segdia Ud ag™ a8y IHGU
T GEATAT AR, SHAT HIATIX TELT=AT Y
. H#. T&@9 T 9 F. Y a7 F9 g, 99
EECRES WWQ'%I'dIF’i'%H‘@|WQ(\OOO
gl AT IRACT o oTfHE T sTed.
TATHRE IHT AZITATA AT HIGT LTI &==T
AT HAT STl
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SEAMTETR SegTier SHIT A7 araar=ar foHrft
FEHEATAHTSAT AR T ST Taod TAT Gt
qH  Qooo IHT JA AT HieT L. § gATSHAT
AfeY oA Afqe wa wergae aror FfEe
ATaadTe foreuswar g a1 dfee= | afe .
e MHRT Tgd= g #few argaredvi= =
TIIT 9 Hged «@ATd A4, oqedd aiisw
FATHELNEE TATHSITAT GIRTET aleal ATSHAT A d
T AT LT FOeT FIAAT egd. T899 fawar
TTATAT=AT FRETET edd §a 7 J&uia sfeq.
AT QY FUTITEA AT Jigaqd steft § a1 wfem=
T F2UA AT Sed.

LAl g giemmer '@yl wfEgaraw 4w
HiaTTHed ATAHR=T JSAT THIO T4 gid. Td®
AT ATISHION TET T Hiell STl THH TH
AT IT TSIt SOt ATt o7 §9+ Feard.
qae HIQTETST qTfas g et I-91 Fard. ae=

ST FAAT ST e, TEATRT ATeATEr qiveT
R,
i =T ZAaH ¢
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g WRw WEw s, Al wer uarer
TATSIEET g, §iEaaT TR J1d qLarst
qMed. IT FFgr, @AW wEem=AT {id oemeEd.
FAAETAT Jbl, TH AGHT TI IS TedT=AT
FEATIIHT M. 9 Rooo WL Y oM@ FYT @A
Fed 4 fomET UEE 9o #iaY SigvaT oL 2
AfaY aRFge ATET FIOATeT gated g, T AE
HEIETS AT T HIST AT grdl. rdat am
4ooo T Vooo HIE® I WS 2ATd.  IHI
oTET=AT wegr, v, wWEer gHIRWR SEredTe
s TeEdET sfaem ae. fAemm aSEdrEt
T foraw g, et AT gETeveft "=t
STt e, IUY ATET WETd AT
FTTAT AARTANA g T GTTHE T T ATaS|
TEUATHRE #TE.

Hfer=ar aRETdte gemaTe arfeer fawd.
R R R A I T e T S 1
FOTETS AE@LTF TN %D, FF, g%, FATH
g, a9, U, wier, fiT =T Akt a9 wamae Arerer
ESINELRS i-‘;WhCI o dld. QXIS QUL “Hli-al%l‘id)
aiee fEsfiqe =T TS YT ATAT g, AT
foamr au Rar-wers @ 9. Ao AR
TSI 3T ATAT T2

sTfare qieh amaet 9 qeATEi=ar aTg[e FIUATT STAA ST (TR § %)

g, %, | SEIGET ARt U7 HEAT AT
? [k 20% 39.3%
ES IR %20 £.99
3 TR TR et
T 94 ©4.%¢
B %o 34.0¢
3 Srerfors =X T HEAT TEAT
IF AT 29 °.e%
o faa ¢ ATIH 3t 39.49
AT qF 9TTeBT 3¢ R%.4R%
T forswerer 33 3¢.%%
3. SELIR] TR FHEAT AT
QT , TYATAT , ATHT ¥y 3%.%0
FA FER(T 9% 9%.03
FTTTE, forersw 0% CRAS
T, THFET 93 9043
T SFITT FLOTL 33 .09
CREEEEUD)
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TS AT AT Jorr=am AT

R0 %UHAT JATEq WTas BIUHIT oA 0% Taar

AT [ T €4% g = q& o

34% 3Ty, et FTAOGEE 39 TedieT , TgdiaT

AR THTT 9 0% , T@TET d FTETET ITH STEeredT

AT THTT 33% HTEATHFR ATSHTd AR THTIT

%% T 7 farswerer AR THTT < % TAF L.

TEA ATHLT TYATAT FLOTAT AR THATT 3% ,

AR AT %% , SATIEN, qed, e qd

TR, TSk ATHTCEAT AT THIT 9%

FOATH AT T FLOME IS AT THTT

¢ % TAH AR,

formTft

1) wered "few g uF AT d@few s, o=
UATETHHgeEIT Ha4 H0ATd I1d.

2) HTET AVTAT 96 AHTETST A9TF: AT TAdd
T HAT -G ATIE AT S9Ae
Fed IUAT ATSATT. ATATST AieT fBsaeaq swfor
TR TS HEAT AT HEd HAvATT ATAL
frorar wertoEeTh, #ewsar agie @,
At SHTETET JTaest arfaswET  Hemr

3) #isE® HAESHE  TeganerEr  qieeT
FOAT. THF TOAT qIEATOT FweAT=t AT
FTAT. TTUAT=AT ITOTHT T FLTT.

4) AT URET TEog F YA 5aTd. ATSET=T
afEerd R 31 aefi=r Staw #ra.

5) AT 4 ANMGA #fahs I & %7
FAA. AT AE=AT AST ATRATAT A
AT T STTE AT BV ATaT.

6) wiewHer HRv=T TAe™ 9 AT Ag<d UegA
JUATATST TS TS AHTET,

G U

1) e I TTSTLT STFAT, TAOH QLT

2) e A AT, F.T. @A

3) WHEH [ : HhedqT q AFEATIA

4) TS A =X, LI ALY, TT. . TH, AHE

5) AT Higaad STreft wgred Jiay or
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qraeT

TEQT AGTHES WTEAT THed 9 Heghdl JTaT TH1ET STReAT 3lTg. TASATHT Hehd 9 BT HIST THTT TSAT
L. THSATSAT HTEAATIT ST ABE Bl A1 3€ FHL0 T TATS HEhel [Hed ATIT-HETIT ST T 3.
AT TROMTH T THeAT=aT SaHTATAT ATHIE T8 YT AT g ¢ AT a6 o AT UF
@l Hd a9 3Tg. TAAT=AT AIEAHTA (AT FATAT ATl gl HATSATT ALAVNT ST AT ST
e, fafere Aiepfas TS aaT T TTIH FEd 94T TRATIE TEAAT SAgET=l Aled ST
THEAT=AT AILAATqH Bid T9A AT Ao dl TeeiHed 9 Q9Hed qaArear™ dag =Afr g sed.

TBIAGUTHT AT, AATA-(AATT, TSRIITSHEAT, Tghrd A= ATAE SIS Aagid Tqiras aad [edr

TG TEATIT BI3d <9THET THRIHT=T HTaAT 3¢ 21d e,

TEATSAT HheqHT- e, Hehdl, i e, afgeuE.

TEATAAT

AT T WE Al U HBIEA
TN SAITEAT T g 99 q¥ed gl
ATAT=AT HEEFTT HGHATH U AT TROTHFHTLE
Hd 3% ag (Rao and Rao, 2022). 29 =T
JAHTT TheATaT qaTd HIST AN FgUA THTAL
ATAT Mg, Tded AT TiERida, FTHTSF,

Sreafor, eTfi SR Fl TG SH. AT G

e B Ad WEdTdl & Aed.  J9meAr
fapram=T #aa o= #2007 T "vew FH oA

TEA? JTATET Had ARG AT ITRTET T&dT <07 8
ATHATS FeleT g, THA A= Sie AT FHiear
5T ¥ed g FeORrl g (FegTiE, foaErstt
=i,  R09%-30).  WHeATSAT  HTEAHTGA
qEpds IATTHAT gI3A ATHEA arad Trei=r
T HISAT JHIOTT grar qe=  srtaeasfierdr

fAmtor w&q g FwE 7 uEweHar || I
T BT AATE. <91 Ao F araAerTeft groamhiar

T AT 3T A, AT <9 g7 Afae o,
T, STl JAFAT, [=AHAT,  TATTHFAT,
foreuse o= fAfdsr amuder @rfeer o= smeee

FEA T AATNETS AEHIda (ARTETg 9T
AN ARSI AT et gra e, &=

THTCHAH T ATAAT FI0d g 3TTg.
sfe®

?) e ATTOr HERAT ATAT o Hae T HI,

) THEATH IATAT AR o AT FTY FHT0l,

3) UdeATHl  IATH  AfgWEr & UHTHAT
At it frers o,

Ted T HERAT IT=AT AT

qdeq- Smrfds 9dew "@"edar (World Tourism

Organisation - WTO) IT H9ea9 ¥ A9 2233

ST qedT=l  ATEAT FLAMT A Fged g #,

TS qAIT U FUTIAT TTAF FTes 7 Tgal AT,

T FATET qHTAYT TheATd grar” (Fegrdy, forarsit

e, 20 92-30).

gepdt- A= (United Nations Educational,

Scientific and Cultural Organisation) H&hdi=t

Te T fAfore sweators, aTiRer, Stfaw sfor
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ATEAE A0 A O AT ATAh FHeAT ATror
T fer fErsame FHIey #d A=T 6Ug wEO
Tedl 2. (‘the  collection of distinctive
spiritual, material, intellectual and emotional
characteristics of a society or a social group
and that it includes in addition to art and
literature, lifestyles, ways of living together,
value systems, traditions and beliefs.”) (Rao

and Rao, 2022).
AT qdes rfor Sendt

AT TEFAT BT ST AT JTH I T9IT
W&ﬁ@ﬁa@ Wﬁ?—jﬁﬂ'@'\(ooo Y
TAHT WA g (Zagade and Deore, 2020).
qTEq 291 2T fafareras qedar g, a7 3ervey a=+
ATLATT 1 ST o A 7 g7 gHiaeTe] Y aae
arg. 9 geFdi= SOmEaT 29 SaHed T e
AaTHed AT Sehdt siavia TwEar, digsuaT,
MME@ Id. TATE &1 AT FHIBITEA Al 8
TR SITHAT ST AHATHS ATE (AT A5 =T
HE T ATRTGAT ST ABd Fed Hd .
TTHIA FIT AT SEhal, AT, AT 7 T
ZEFMATA gAdr Fq o9q. =AM AT
MM UAST ARSI AT ATEqT a1 ST Jarg
AAAT FHAT FAT SATd. Tded BT A58 ATAT

JAFMIEA  YAfd  ATAT  (FlegTqy,  (oraETsi
framfis, 209%-30). A THeqT FEEAITE T
T ITRIAF q TET FACAL ATAATAT FATEH

g IcTe Fed JUTT STAT e, 9THET TS
wiew it 7 ARl g oA aEde sew

ufdeTtesd, orfid, dieFfas TeET 9 3d
FHATT. THeATHES FIEhid® TA IT Fqd Tdesh
arfor  efH®  GHEE  AAT HERAA Hed
ArTrETHeY Rasd Ha a9d 3aT. qTica® Agr
9ITR, Y9I, U, ATHT, FeT, TTI, &8 ATfor
A 3TA (Kapadia, 2021). TS 9T

TTEdr I, FiEpfdE [@EHETigs g, 9,
e, foeuswar 3 waeEdr e e
AT T ATaEA A4 ToiFe Igq| Iq
AT T FIEpIaaH AREHET 9 T2q ATg. THeATqH
AMETT, AT, FLTSAT, HOrTIT SEr Frei=T
dqoE gea AT depdiweT efiwEa=r 7

Y. L. AL FiaS
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A=t ATaAT [ g g F SATIETTey

SHNTAAT ATed g,
TEATHe 3 Troaiqey fafesr gsre=ar

TIGET qdadh dgdl 92 Iarq 3IaT. foeetl, =,
FTLIOMHT, ATERTAT, AATS, FeE, SR, Afoier,

IED, TATTH-ATT, gaaarsg, §9€, THSAT T,
T FTBTd alg &gH=T TETC ERemwed Jsar
YA AT e [Aeelt odedi=t T qrara
TTHIE FBMIEAT a1l g T o7 a1 faaeft
AFET  AlGT  ATLATT  ATaAToAT  TISHET - AT
IS ATeAT TS, AT HTEAWTIA  iehiah
SATITEATIT HISAT THTOTT ATEd 3. TAeATHS 00
ST fawETERe o ud Ty, ATATE TR A
AT TBITASY, ATATT-fA=Ta, Trgouiiar, faveror-

THTY, HIEhds ATHE JHS THedATdr SATIH

o

TET YTH BId aAlg, Ja9did aaa At

A T TAATTAT SRTET 5T Thearar Gwftaa
TTET ITH AT AR,

Ao

e FaamEs e e g ey

FTEaT I,

?) HIEHIaaH STTATHAT g e,

) T ovg SO AT Gew HEIO A A
AT TSR T 9T W 7e q1e gia
.

3) AMTGAT TSATHET HgHE=T WraaT =i
=TT SATe.

¥) LTHLT =T ATAAT FIGTd gId e,

LEUT
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